



rs aS 


ms] 


in- 


8,- 
re, 





May 8, 1919 HARDWARE AGE 





47 








HARDWARE AGE 


FOUNDED 1855 
GEORGE H. GRIFFITHS, Manager 


Associate Editors, Harold G. Blodgett, E. H. Darville, New York; L. S. Soule, Chicago. 
BRANCH OFFICES 
Chicago, Otis Building Boston, Equitable Building 
Pittsburgh, Park Building Philadelphia, Real Estate Trust Building 
Worcester, Mass., Park Building San Francisco, 320 Market Street 


Yearly Subscription Price : United States and Possessions, also Mexico and Cuba, $2.00; Canada $3.00; 


Subscription remittances should be made by Check, Post Office Money Order, 
Express Money Order, or Bank Draft, payableto HARDWARE AGE, New York 


Published every Thursday by the Iron Age Publishing Co., 239 
W. 39th St., New York City—W. H. Taylor, President & Treasurer; 
Fritz J. Frank, Vice-President; George H. Griffiths, Secretary; 

Secretary. 


ROY F. SOULE, Fditor 


Cleveland, Guardian Building 
Cincinnati, Mercantile Library Building 


Entered as Second Class Matter May 22, 1913 at the Post Office at New York, New York, under the Act of March 3, 1879 


Foreign $5.00 


Owned by the United Publishers’ Corporation, 239 W. 39th St., 
New York City—H. M. Swetland, President; Chas. G. Phillips, 
Vice-President; W. H. Taylor, Treasurer; A. C. 


Pearson, 








on expert circulation examinations. 


HARDWARE AGE is amember of Audit Bureau of Circulations, the recognized authority 
Member ot the Associated Business Papers. Inc. 








Hardware Age is a consolidation of Iron Age-Hardware, Hardware Reporter and Western Hardware Journal 





* 
Money In This Issue 
in Special Articles 
Cutlery VOCATIONAL TRAINING FOR RETAIL SALESMEN—By 
CAME RINE Sco iics baie ivan celeste 49 
HERE’S A NOTE FROM NEBRASKA—By Llew S. Soule 52 
PUNCH IN HARDWARE WINDOW DISPLAYS—By H. 


1) Ls > a ae ee ee Rat Per ton es 54 
Do you realize the ‘ , 
money-making @p- EXTENDING YOUR STORE’S SELLING RADIUS—By C. 
portunity that exists PRIGMAINES WU GABON oisocin:s & bacacwedeseteaeeene es 58 
in cutlery to-day? HARDWARE MEN AT WORLD TRADE MEETING....... 60 
LETTERS OF A SALES MANAGER TO HIS MEN........ 66 


Do you know that 
90,000,000 people in 
America use two or 


Regular Departments 


more articles of cut- 


WASHINGTON NEWS—By W. L. Crounse.......... 63 
lery, exclusive of i S 
eine, eae te DUTOMIAL, COMMON oo ik ok ck Seer ewe aw dese ewes 67 
of their lives? TRADE CONDITIONS AND IRON, STEEL AND HARD- 

Ss you tave whet alas wie eon oo 6 ow we a Soe ate eS 69 
cutlery makers all CURRENT MIRFAL PRICES: «oi. ...05 ce vecseenvece 72 
over the country are PAINT MARKET CONDITIONS AND PRICES.......... 79 
doing and planning? PUBLICITY FOR THE RETAILER—By Burt J. Paris... 82 

Are you acquainted NEW GOODS AND NOVELTIES. ...... 02 0ccccccececs 86 
with the big changes WAOTOR ACOMRRORINS a5 oes dio eine eo hades epee n ees 88 
and the mighty =Norgs oF THE RETAIL HARDWARE TRADE.......... 90 


growth of the Amer- 
ican Cutlery Indus- ° 
cieanearinee Current News and Miscellaneous 


WINDOW DISPLAYS—PORCH AND LAWN FURNITURE 


Do you know what 
AND TENNIS SUPPLIES—LIBERTY LOAN—ELEC- 


foreign cutlery man- 





ufacturers are doing TRIC LIGHT BULBS—J. A. MAHONEY, INC....... 57 
behind the scenes in Ee PH MORNING'S MEAIB. nc co ce ie ei wee ene 61 
Europe to-day? 6 ove ted an ds be ae reeceanaen 6: 
Don’t you want CHICAGO HARDWARE CLUB IN NEW QUARTERS..... 79 
some reliable and COMING CONVENTIONS... .. 66606 bo ec cc ba cews ces 84 
live-wire source Of = 4 woONG THE MANUFACTURERS....:........... 78 & 84 
information on cut- 
lery? @ & @ 


Watch for the double-edged 
cutlery article 
Coming NEXT WEEK 
to be followed by others 





Get 
Your 
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HARDWARE AGE 
is keeping in close 
touch with every- 
thing that happens 
or is likely to happen 


in the cutlery world. 


HARDWARE AGE 
intends to keep you 
posted each week on 
cutlery news, from 
gossip and human 
interest features, to 
technical information 


_ and selling tips— 


also to give the 
viewpoints of the 
manufacturer, -the 
jobper, the retailer 
and the consumer. 


There is big money 
in cutlery. Last year 
the United States 
exported $3,844,- 
325 worth of cytlery. 


This was an in- 
crease of $3,109,128 
in domestic cutlery 
exports over the 
record of 1914. 
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NATIONAL 


No. 801 
Garage Door Set 









Don’t forget that nearly every person 
who buys a car is a possible prospect 
for National Garage Hardware. 
Every car needs a home. 

















Get after this business. Watch the 
columns of your local newspaper— 
when you read about John Smith 
buying a Ford, or Doc. Brown buy- 
ing a Packard—get on the job and 
“follow up.” 












National Garage Hardware is built 
for the purse of the man or woman 
who owns a car of any price. We 
make styles for every requirement. 






































National No. 801, here illustrated, is 
a popular Garage Door Set for the 
autoist who wants a strong, durable, 
easily operated equipment that gives 
a close-fitting, weather-proof job. 


The No. 27 Latch shown which goes 
with this set is the finest procurable. 
It is designed for particular people 
who want “‘class’’ and service built 
together. 


For those who desire a good, dur- 
able Latch at a lower price, this same 
set equipped with our No. 29 Latch 
listed No. 800 is the one to recom- 
mend. 








National advertising helps the sale— 
National direct-to-dealer service helps 
the profit. 























Send for Catalog, 
Order Blank and Prices. 


National Mfg. Co. 


Sterling, Illinois 
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Vocational Training for Retail Salesmen 





The future of 
America’s 
| retail stores is 
constantly 
being trans- 
ferred to the 
rising 
generation— 
what are you 
doing in your 
town 
to make 
merchandising 
attractive 
to the 
most ambitious 
youths ? 
Uncle Sam is 
ready to 
help you do 
your bit. 














By C. E. WRIGHT 


HE war has stimulated interest in vocational 
T training. While this has been confined largely 

to the mechanical trades there is a growing 
demand for such training in the field of retail mer- 
chandising, with some progress being made in that 
direction. The Federal Bureau of Vocational Train- 
ing has become interested in this phase of the sub- 
ject and has published a bulletin dealing with the 
results that have thus far been obtained. 

Although the department stores have been among 
the first to take an active interest in retail train- 
ing, there is no reason why hardware merchants 
should not exhibit a similar degree of interest. 
The complexity and many-sidedness of the hard- 
ware business calls for a thorough knowledge of 
merchandising as well as familiarity with all of 
the diversified products classed in these days as 
hardware. 

Last fall the public schools of Pittsburgh began 
a course of training in retail merchandising for 
young people of both sexes, and the effort is worthy 
of.special note because it has the co-operation of 
the Carnegie Institute of Technology, which has 
established a Research Bureau for Retail Training, 
and the expenses of this bureau have been under- 
written by the leading stores of Pittsburgh, $32,- 
000 a year for five years being provided. 

The purpose of the Research Bureau for Retail 
Training is to educate young men and women as 
instructors. After graduation they will instruct 
others, not only in the Pittsburgh public schools but 
in the stores. The broad purpose of the bureau 
is to encourage a more professional spirit in the 
field of retailing. A complete detailed program for 
the first year has been worked out. It provides for 
48 hours work a week for each student. Certain 
courses of study are prescribed, there are lectures 
by store executives on phases of retail merchandise; 
the human factor in salesmanship is adequately 
stressed, and practical work in various departments 








In several of 
the larger 
cities a good 
start has been 
made in 
organizing 
schools to teach 
merchandising 
where class 
room studies 
are 
supplemented 
by 
demonstrations 
and practice in 

local stores 
Similar schools, 
' simplified, 
can be 
inaugurated in 
small cities. 
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of the stores gives actual selling experience along 
with theoretical knowledge of salesmanship, em- 
ployment and other problems of merchandising. 


Broad Scope of the Training 


| scope of the training is indicated by the 
names and previous work of some of the in- 
structors. Dr. J. B. Miner, who is director of the 
bureau, has been connected with the Division of 
Applied Psychology at the Carnegie Institute of 
Technology for three years. He has been specializ- 
ing in the scientific study of the problems of human 
action and their relation to vocational education. 
W. R. Skillen, an instructor, has for many years 
held important positions in the John Wanamaker 
store in Philadelphia. Miss Marion L. Norris came 
to the institute from Charles A. Stevens & Bros., 
Chicago, where she had experience in employment 
work, following experience in educational work with 
Marshall Field & Company, Chicago. 

Miss Elizabeth Dyer, also of the instructing staff, 
was educational director of the Rike-Kumler Com- 
pany, Dayton, Ohio, and has had experience in teach- 
ing high school classes and as assistant director of 
the Prince school for store service in Boston. 
Special instructors are employed from time to time 
for short periods, these instructors usually being 
people who have become well known and successful 
in modern merchandising. ’ 

In the Pittsburgh high schools a part-time plan 
of retail training has been worked out, with the 
co-operation of several Pittsburgh stores. Thus, a 
pupil gets practical store training and the necessary 
book education at the same time. 

William M. Davidson, superintendent of the Pitts- 
burgh schools, describes the advantages of this part- 
time vocational education plan as follows: 

“The young man or woman secures a good posi- 
tion, since co-operative work is never undertaken 
by the school system unless the co-operating em- 
ployer can offer a position which offers future ad- 
vancement. Not only does the young person secure 
a good position with promise of future promotion 
but he receives training for the work which he is 
doing. A part of this training is given in the place 
where he is employed and a part of it is given in 
the public school. Whether at school or at work 
the pupil is under the care and supervision of the 
public educational authorities. Another advantage 
is that the pupil may begin to contribute to his own 
support while he is still at school securing an edu- 
cation. To many pupils the practical work serves 
to explain the school work and to make it seem more 
vital and more important. In some cases pupils who 





Public school rooms can be used for salesmanship class meetings 
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fail to appreciate the educational opportunities of- 
fered by the regular full-time school work become 
at once faithful and diligent students on entering 
the part-time class. This plan tends to hold the 
young person for a longer time in his first job, thus 
protecting him from that constant change from job 
to job which is so disastrous to many young people. 


Start with Young Workers 


“> plan starts the young worker in the right 
way by showing him that it is worth while 
to study the occupation in which he is engaged, and 
that such a study of the opportunities of the voca- 
tion will certainly advance him in his life work. 
Few people are making substantial progress in their 
daily occupations who are not studying in some way 
to improve themselves and their work. It will thus 
be seen that the part-time co-operative plan of voca- 
tional education offers many advantages over full- 
time work, and even over full-time education, for 
some young people.” 

The vocational education plan outlined by Super- 
intendent Davidson provides for one year’s work. 
Among the subjects taught are English, arithmetic, 
general science, color and design, store organization 
and practices and personal and occupational hygiene. 

For students who wish to take a second year’s 
work an advanced course in retailing has been pro- 
vided. The second year’s work is offered to those 
who pass business examinations in English, arith- 
metic, etc. This course includes such subjects as 
life problems, the technique of selling and merchan- 
dise. 

Pittsburgh is not the first city to develop an edu- 
cational plan for retail store workers, but the work 
there seems to stand a chance of greater success 
because of the co-operative work of the Research 
Bureau for Retailing Training of the Carnegie In- 
stitute of Technology. 

Dr. Prosser, director of the Federal Bureau of 
Vocational Training, is giving careful attention to 
the progress being made in training retail workers. 
At a recent convention of retail merchants he dis- 
cussed this new system of education as follows: 


System Described by an Expert 


¢6s]T makes no difference whether it is a machine 

shop or a textile mill or a retail store or a 
specialty shop doing retail business, we are on our 
way in this country toward a generally accept- 
able system of merchandising education involving 
these essentials: A scientific careful selection of 
people suitable for positions in the store and fac- 
tory; a careful induction of those people on the 
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initial job; a careful graduation of them according 
to their ability and experience and performance on 
the job; a careful system all along the road of 
training them in the things they need to have to be 
efficient; a system of rewards for good service in 
terms of better wages and promotion. 

“When it comes to the question of retail selling, 
we were anxious to stimulate it in this country, not 
because we felt that the retail merchants were unable 
to carry on the work themselves, at least in the 
larger places, but because of our conviction that the 
sources of supply of really desirable store employees 
is the American high school, and that some method 
should be arranged of co-operation at least with 
the less large stores, between the stores and the 
local school authorities, which would direct the at- 
tention of promising young people to the opportuni- 
ties that lay before them in the field of retail selling, 
an absolutely neglected field in the schools, a subject 
which was looked down upon by school authorities 
and by the community as being something less dig- 
nified and less worthy than the business of going 
in and sitting down with a book and writing out 
letters in shorthand and going out and banging them 
out on a typewriter.” 

Dr. Prosser, in this address, called attention to 
the Smith-Hughes act, passed by Congress in 1917, 
which provides for financial aid by the Federal 
Government to the states for furthering vocational 
education. Any city school system may obtain Gov- 
ernment help in establishing a course in retail mer- 
thandising or any other vocational training for 
which there is sufficient demand, and in some of 
the medium-sized and larger cities the idea of stim- 
ulating such an educational effort should suggest 
itself to hardware merchants. 

Training Need in Hardware Selling 

VEN in the better hardware stores there has 

been a lack of organized education for the new 
employee. He has largely been left to shift for 
himself and pick up what knowledge he can out of 
the daily routine. Store meetings which discuss 
store problems have been a step in the right direc- 
tion, but there have been too few of these, and in 
the lack of a proper leader such meetings, though 
properly inaugurated, have frequently petered out. 

The proper course for any hardware merchant 
who is interested in obtaining vocational training 
of store employees for his community is to address 


Future merchants getting started right in small town evening class 





the Federal Bureau of Vocational Education, Wash- 
ington, D. C. Its bulletin on Retail Training con- 
tains many interesting points. 

The following outline for advanced study, as con- 
tained in the bulletin, shows the practical possibili- 
ties of class-room work in salesmanship. The mer- 
chants of any city, either with co-operation from 
the school department or without it, could get to- 
gether and organize a course of study along the 
lines suggested in this outline. The head clerks 
and proprietors might profit by the course quite 
as much as the youngsters. And by taking in some 
young men and women not yet working in stores 
the problem of keeping the sales ranks filled with 
competent employees would be solved. 

An Outline of Suggested Study 

TORE organization, with requirements of each 

position. Store system. Store directory. 

English: Choice of words, forceful speech, speak- 
ing voice. 

Approaching customers and starting sales. 

Presenting the merchandise. 

The selling points of merchandise. 

Concluding the sale. 

Service, including service features. 

Waste and its control. 

Arithmetic with sales slip practice. 

Economics: Labor laws, public meetings, working 
conditions, food, health, recreation. 

Ethics of business, appearance and deportment of 
salespeople, character analysis. 

Advertising. 

Store experience with class discussion, also indi- 
vidual conferences after “follow-up.” 

Types of customers. 

Demonstration sales with class discussion, bring- 
ing out the following selling points: 

(a) Suggestion. 

(b) Substitution. 

(c) Knowledge of stock. 

(d) Accuracy in giving directions and taking 
address. 

(e) Service to all customers at all times. 

(f) Use of reserve stock. 

(g) Price comparisons. 

(h) Sales of higher-priced merchandise. 

(i) Naming amount of money received. 

(j) Interest in customers until they leave the 
department. 
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Here’s a Note 
from Nebraska 


“The Man Behind the 
Counter” Passes Through 
the Sand Hills to Find 
Real Merchants on the 
Other Side 


By LLeEw S. SOULE 


Noire ie is a great State with a great fu- 


,ture. It harbors everything from live stock 

to wheat, and from cyclones to snow storms. 
Just before I passed through Omaha, one of those 
festive twisters had sneaked in from Kansas and 
played havoc with nearly half a million dollars’ worth 
of Nebraska property, and a few days later I was 
in another part of the State where the snow still lay 
in patches over the ground. Between Grand Island 
and Broken Bow there were drifts along the rail- 
road tracks fully three feet in depth, and the wagon 
roads were veritable lanes of mud. At first I felt 
a deep and abiding sorrow for the Nebraska natives, 
but later when I reached Billings I found the Mon- 
tana farmers actually looking with envious eyes on 
that Nebraska snow and mud. Mud means mois- 
ture, and moisture means crops. After all, what 
is a little mud, when times are good and the pantry 
is well stocked. 


Three Kinds of Time 


RODE into the town of Broken Bow on what is 


known as Central time, and was scheduled to 
leave on Mountain time. However, I hadn’t beén 
there an hour before I found myself in a time tangle 
that gave me a headache. You see, the farmers 
in the vicinity of the “Bow” never took kindly to 
the daylight saving plan of their Uncle Sam, and 
just before I arrived they had voted to go back to 
the old time schedule. As a result, the town had 
two brands of railroad time and one brand of their 


own. As one husky native expressed it, in response 
to my inquiry: “Yep, we’ve got three kinds of 
time. There’s God’s time and man’s time, and be- 


tween the two of them we all have a Devil of a 
time keeping our Ingersolls straight.” I gave up 
trying to keep my time regulated and left matters 
in the hands of the hotel proprietor. It is still a 
mystery to me how he managed to get me aboard 
the train before the conductor gave the “High Sign” 
to move on, but he did it, with several minutes to 
spare. 

Broken Bow is a thrifty little town, backed up Ly 
one of the best stock and farming districts in the 
State. It is a good business town and boasts several 
hardware stores that are very much alive. Despite 


the almost impassable condition of the country roads 
every store was a busy place, with cash sales very 
much in evidence. 
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“As one native expressed it” 


Sand Hills and Potash 


HE Burlington through Nebraska is hardly a 

scenic route. This is particularly true in the 
district from Broken Bow to Alliance. In less than 
an hour from the time I left the town of “three 
times” I was riding through the famous sand hills 
of Nebraska. Believe me they are rightly named. 
There isn’t a more desolate looking strip of country 
to be found anywhere. For miles there is nothing 
in sight but shifting hills of sand, patched here and 
there with a brownish colored grass, and dotted 
with little lakes. However, there is stock to be 
found all through the sand hills, and the cattle look 
contented and healthy. 

The water in the lakes is very dark colored with 
a peculiar bitter taste, and the stock will only drink 
it in the early spring when the snow water dilutes 
it. All the stock men have deep wells with power 
pumps or wind mills and large tanks for use of their 
stock during the balance of the year. In spite of 
the taste, however, every one of those little lakes 
is literally covered with ducks. Only the fact that 
I am a true sportsman and it was out of season kept 
me from chucking my trip and taking a day or two 
off among the quackers of the sand hills. 

As we drew nearer the Alliance district I began 
to notice several large plants or factories on the 
borders of some of the larger lakes, and finally my 
native curiosity got the better of me. ‘What kind 
of plants are those?” I asked a friendly looking stock 
man. “Potash plants,” he replied. ‘Them lakes is 
just fairly alive with potash, and up to the last few 
months the potash companies have been cleaning up 
a barrel of money.” It seems that the mills pump 
that brackish water from the lakes, boil it down, dry 
it in rotary cylinders and extract a potash that is 
head and shoulders above the imported German 
product. However, it seems to be a rather expen- 
sive process, and since the signing of the armistice 
the plants have been forced to close down. 

The fertilizer manufacturers seem to be looking 
for a cheaper potash, of the imported variety, and 
as a result these strictly American plants are out 
of business. Perhaps I am wrong, but I can’t help 
thinking that Uncle Sam should do something to 
encourage the potash industry of the Nebraska sand 
hills. We needed potash badly during the war 
period, and there may come another time in the 
misty future when we may face the same serious 
problems. It is only another case of preparedness. 
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Alliance, the Town of Surprises 


PrroM the map, I knew that Alliance was situated 
just on the outer edge of the sand-hill district, 
and the farther I rode through those barren hills 
the less I began to expect of Alliance. I began to 
think there must be something the matter with that 
man Newberry, who was said to have the livest 
hardware store in Nebraska, or he would have picked 
out a better location. As a result of this line of 
thought I got the surprise of my life when I finally 
did reach that thriving city. Alliance is a big, 
clean, hustling western city, and it bears all the ear- 
marks of genuine and deserved prosperity. Even 
before I met the two live-wire hardware dealers I 
had felt a change of heart and was boosting for 
Alliance. Even then I was hardly prepared for what 
I found when I finally visited their stores. Either 
store is big enough for an eastern city of 100,000 
inhabitants, and the larger one will easily rank with 
the first ten stores of the country. They carry every 
line that even savors of hardware, and I have a 
hunch that the Chicago catalog houses have hard 
sledding in their district. The Newberry Hard- 
ware Company runs a harness factory in connec- 
tion with the store, and at the present writing is 
about’ 40 sets of work harness behind its orders. 
Even the hustling head of the firm is to be found 
at the benches these days, trying to get store clothes 
ready for the Nebraska farm horses. There are 
many tractors in Nebraska, but Old Dobbin still 
draws board and rations. 


An Invitation and What Came of It 


B ied before leaving Chicago I received an invi- 
tation to visit the Newberry Hardware Com- 
pany’s store in Alliance, and that invitation influ- 
enced me to change my route some. I figured that 
if they thought a visit from the “Man Behind the 
Counter” was worth while to them, it was certainly 
worth while to me. Mr. Newberry himself met me 
at the hotel almost before I had time to wash the 
travel grime from my classic features, and we went 
at once to the store. For three solid hours I trav- 
eled over the salesrooms, basements and warehouses 
of that man’s establishment, and my respect for his 
business ability increased at every step. 

He not only has a wonderful retail store, but he 
has built up a wholesale business that is rapidly 
making its mark among the Nebraska dealers. He 
is not only a hustler—he is a farsighted business 
man. He started practically on a shoe string and 
his own endeavors have put him in a class with the 
best of his kind. I saw the picture of his first 
store. It was a little frame building, 20 x 40, with 
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“Old Dobbin still draws rations” 


one of those wooden porch awnings of the vintage 
of ’76. To-day that old building could be put in a 
corner of his basement without even being in the 
way. Newberry still has visions of better store 
arrangement and we spent some time discussing 
possible improvements for a place of business, that 
to the average dealer would seem to have already 
reached the plane of perfection. 


A Nebraska Get Together Meeting 


TH4r evening Mr. Newberry staged a little sur- 

prise banquet for “Yours Truly,” and his sales 
force were all there. He had also invited his brother 
hardware dealer to be present and had called in 
several other prominent business men of the town. 
There was a big round table trimmed with carna- 
tions and decorated with the type of good things to 
eat that one would expect to find with Newberry as 
host. If the rest ate as I did—frankly I was too 
busy to notice—the hotel made mighty little money 
on that spread. Then came the cigars, and one of 
those jolly sociable meetings that only come to busi- 
nessmen and friends. There were no long set ad- 
dresses. We all talked, and finally we worked into 
a regular Charlie Woodward Question Box session. 
We talked business conditions, markets, buying 
problems and salesmanship. “very man in the 
bunch had a question on tap and the interest dis- 
played made plain the reasons for Newberry’s pros- 
perity. It was well around midnight when the party 
broke up, and at 4 o’clock the next morning I was 
on my way again. 

I went into Alliance a comparative stranger, but I 
count a bunch of personal friends there now. There 
isn’t a grouch or a crab behind either hardware 
store counter, and a man with outward signs of a 
traveling salesman will meet the same cheery wel- 
come as the farmer with hardware money to spend. 
I don’t know how much the boys of Alliance got 
out of my visit, but I am betting two to one that 
“The Man Behind the Counter” had all the best of 
the deal. 

If your mental picture of Nebraska has been a 
little out of focus, take a tip from me and visit 
Alliance. You will find a real town, blessed with a 
couple of real merchants. My only regret is in the 
shortness of my stay, and I am planning a longer 
visit next time. 

From Alliance I ran down to Wyoming, that State 
of coal mines, cattle and Indians. Next week I will 
tell you all about them. 

Yours for business, 
THE MAN BEHIND THE COUNTER. 
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Punch in Hardware Window Displays 















See That Dot 
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you havea garden at home! 


| 
Why not start thatgarden to-day? 
Why not come in and select the 
tools right now ? 
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By H. D. 


VER come home at night and find your wife 
E standing on the curb waiting for the vege- 

table man? I am not kicking—mind you. 
The vegetable man carries a nice line of “eats,” 
and about the only way my wife is able to procure 
any is to catch him as he goes by. 

Friday evening, on my return from work, I 
found my wife standing in the street. Far down 
the street there was a speck which seemed to be 
moving. My wife thought it was the vegetable 
man. I thought so, too. We both thought so. We 
were both wrong. It turned out to be an Italian 
peddling oranges. 

Still farther down the street there appeared 
another speck. While we waited my wife told me 
about neighbor Brown and the war garden they 
had last year. It made me hungry to hear her 
description of Brown’s garden. They had beets, 
carrots, lettuce, onions, radishes, egg plant, to- 
matoes, squash, sweet corn and pie plant. While 
we were talking the speck kept getting larger, and 
finally with joy we recognized the vegetable 
wagon. 

My wife endeavored to convince me that we 
should have a garden. I told her that it was a 
lot nicer to be able to buy the vegetables from the 
vegetable man. At this juncture Woo Sing reared 
back in his seat, slammed on the brake and yelled, 
“Whoa!” 
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“You likee flesh vegtable 

“Have you any tomatoes?” 

“No; no gottee—all glon. Gottee spinach, gottee 
cluclumber} gottee callots—no gottee tomato.” 
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STERLING 


“Gottee fluit—you likee fluit!” 
“All light; gloo bye!” 
He was gone. 


Agricultural Independence 


M* wife explained to me that this condition 

was nothing unusual. Woo Sing was very fre- 
quently sold out by the time he reached our place. 
I decided to raise a garden that would not only 
eliminate dependence on Woo Sing, but would also 
eliminate the Brown garden and place me in the 
enviable position of being pointed out as a prom- 
inent agriculturist. 

I told my wife that I would start our garden 
the following afternoon. My intentions were all 
right, but I didn’t know. I didn’t know what an 
undertaking I had horned in on. 

Saturday morning I noticed a display of gar- 
den tools in a show window. The display con- 
sisted of a few tools scattered promiscuously 
about the window. There were no show cards— 
nothing to create in the observer a desire for a 
garden. There were spading forks, rakes, hoes 
and some small hand cultivators. 

I had sufficient tools at home. Sufficient I 
thought for my needs in making a garden. There 
was nothing in the display suggestive of a garden, 
nothing to instill in one the desire to own any 
of the tools shown. The thought came to me that 
my experience the night before was suggestive of 
a real hard-hitting window display, one that would 
attract, stop, hold and sell the goods shown. 

I sketched the idea. 

“See That Dot!” 
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A Display Around a Dot 


{Onesere window display build around that 
one idea. On my background I sketched a 
section of a city street. At the far end of the 
street I made a dot. That dot represented the 
vegetable man. Under the dot I hammered home 
a short snappy sales talk. Three display stands 
completed the setting for a display of just such 
tools as were on display in the window before me. 

The thought of that display almost made me 
feel like entering and buying some tools, but I 
didn’t. 

You know it is funny how we forget seemingly 
unimportant things. I had forgotten all about 
most of my tools having broken handles. 

They certainly were a sight. I remembered 
having broken the shovel handle by running the 
auto over it. My friend Brown broke the hoe 
handle and had forgotten to replace it. My wife 
had broken the handle of the rake, and as I did 
not seem to be overly ambitious to work with it, 
she did not consider it worth while mentioning 
the fact. 

When I arrived at the Larson hardware store 
I did not anticipate any trouble getting the re- 
quired handles. The clerks were busy when I 
entered and I spent several minutes glancing over 
the stock. A young man approached me and asked 
if I was looking for something. 

“Yes, I want a handle for a spading fork, a 
hoe and a rake.” 

His reply was: 

“Nothing doing; we don’t stock handles. We 
can sell you the tools new, but we have no 
handles.” 

“What’s the idea—why no handles?” 

“Well, we used to stock handles, but our cus- 
tomers wanted us to put them in for them, and we 
didn’t have time, so we just cut them out.” 

“Well, that’s funny. Wouldn’t they pay for 
having them put in.” 5 

“Oh, I expect they would, but no one around 
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here cares to take the time to monkey with old 
tools.” 

“How about the other stores, any of them stock 
handles?” 

“You might try the Valley hardware down the 
street. I think they have some handles.” 

I thanked him and started out. 

Near the door I stopped and looked over a cabi- 
net of garden seeds. One of the clerks started to 
approach me, but the first young man in a low 
voice said: 

“That’s a cheap guy looking for a handle.” 

The clerk switched in between the show cases 
and climbed a ladder. 

I walked on out. 


What a Difference! 


HEN I entered the Valley hardware a clerk 

met me inside the door. “Ha! Tools on the 
blink, huh?” “Yes; got any handles?” “Have 
we; just follow me.” 

At the rear of the store he went down a flight 
of steps and entered a work shop. A young man 
was repairing a rusty gas range. 

“Say, Bert, fix this gentleman up, will you. He 
wants some handles.” 

I placed the handleless tools on Bert’s bench, 
and after an examination he disappeared and 
shortly came back with the required handles.” 

As he placed them on the bench the clerk said: 

“The tools you have are worth rehandling. 
New tools like those will cost you $3.15. New 
handles will cost you $1.30, and Bert will put the 
handles in, clean and sharpen the tools for 75 
cents. The tools will be as good as new and you 
will have $1.10 to spend for seeds.” 

“All right, show me the seeds.” 

That young man was a robber. He cleaned me 
for almost ten bones. He sold me seeds and a 
bunch of hardware that I had no idea that I] 
needed, but an hour later when I left I was mighty 
glad that I had found his store. 
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When Bert brought in the tools all nicely 
handled, the clerk turned to me with the remark: 
“You know, I am not much of a window trim- 
mer, but I wish I could put in a good display fea- 
turing handles. No store in this town ever 
featured handles in a window display. In fact, 
I don’t ever recall having seen a window display 
of handles.” 
A Handle Display 


‘THE thought of the shed at home came to me. 
There were other sheds all over the land such 
as mine. On a sheet of paper I sketched my idea 
of a window display featuring handles. The clerk 
thought it was a ring hummer. In fact, after the 


sketch was completed I made up my mind it was 
an idea worth passing on. 




















The thought was this: 

“Will a hole in the wall of your tool house re- 
veal a lot of worthless tools?” 

It is dead easy to build a display around an 
idea like that. It is an idea that hits a fellow 
right on the nose. 

The background can be made of wall board and 
is painted in water colors to represent the side 
of a tool house. A jagged hole is cut in the cen- 
ter of the background and a foot behind this an- 
other piece of wall board is placed. This piece is 
painted dull black. A few tools with broken 
handles are placed in a leaning position against 
this background. Then with the new handles 
placed in the foreground, accompanied with 
proper price tags and a couple “potted” show 
cards, the display is complete. 

A display such as this would start any man 
looking over his tools in advance of garden time. 

When I arrived home with the tools properly 
handled the garden idea looked like a winner, but 
the “jinx” seemed to have my goat. 

About the first thing I did was to drive my pick 
down along side of an old rusty water pipe that 
I did not know was there. I though it was a rock 
and when I pried on it, it gave way right at the 











Hardware Age 





coupling. When I finally had the water shut off 
I could not find the proper wrench to do the job, 
and so after digging along the pipe and getting 
the required length I made another hurried run 
to the Valley hardware. 


Digging Suggests a Like Window 


VV8EN I again entered the store the same sales- 
man met me at the door and again we called 
on Bert. Bert cut and threaded a piece of pipe, 
and with a union attached, streaked it up to my 
house. He connected the pipe, turned on the water 
and was back in half an hour. The salesman im- 
proved the time by selling me two pipe wrenches 
and some fittings to have in case of emergency. 
The thought of that leaky old pipe gave me an- 

















other idea for a display, and together we sketched 
it out. 

The background was wall board and along the 
bottom we sketched a piece of pipe. In the center 
of this pipe was a hole, and from this hole we 
sketched a fountain of water squirting skyward. 
Many lengths of white thread inserted in this 
hole and plugged there with a wooden wedge will 
give a very realistic imitation of a spray of water. 
We sketched step stands in the corners and on the 
background featured two oval show cards, one 
showing two pipe wrenches, 12 and a 14-in. 
wrench attached and information pertaining to 
the need of having proper tools and fittings around 
the house in case of an emergency. 

When I arrived home I found my wife standing 
on the curb. She said she was waiting for the 
vegetable man. We haven’t seen him go past yet. 
You bet that garden is in and beginning to sprout. 

There are a lot of fellows with good intentions. 
They need good live window displays of garden 
tools, handles, etc., to wake them up. There is a 
lot of satisfaction in raising your own garden 
stuff. It’s a joy to see that Chink drive on by. 

Mr. Hardware Man—Why not get in the game 
right now while the season is right. 





Timely Trims for Hardware Windows 



































The large windows 
in the store of J. A. 
Mahoney, Inc., De- 
ming, N. M, give 
the display man- 
ager, L. R. White- 
more, an opportun- 
ity to express the 
display ideas that 
have made him a 
leader among dis- 
play men. Here 
are three of his 
recent trims 


ABOVE—This early 
summer trim is 
getting the early- 
bird business in 
porch and lawn 
furniture and ten- 
nis supplies. This 
is a Japanese set- 
ting. The silk and 
screen in apple 
green, with the 



































rambler roses, make 
a beautiful back- 
ground 


CENTER—This Vic- 
tory Liberty Loan 
trim is now boost- 
ing the sale of Lib- 
erty bonds in De- 
ming. The dirigible 
and the observation 
balloon were espe- 
cially attractive in 
the spotlight at 
night 


BELOW — This dis- 
play of electric 
light bulbs in- 
creased sales of 
this line tremen- 
dously. The tiny 
windows in the 
homes of the back- 
ground were light- 
ed at night 
































Extending Your Store’s Selling Radius 











By C. RICHARD WATSON 


General Manager, 
J. B. Shannon Hardware 
Philadelphia, Pa. 


Co., 





OES advertising for parcel post business pay 
D the hardware dealer? That is just what J. 
B. Shannon Hardware Company started to 


find out about 10 years ago, when we inaugurated 
a series of “Weekly Bargain” 


advertisements. We 
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Why not let your ads 
speak definitely to the 
folks out beyond the 
limits of your city? 















selected two Sunday papers that had a large circu- 
lation over a widespread area surrounding Phila- 


delphia. 
their issue to parcel post advertising. 


We were somewhat discouraged at the outset. 











~ «Always Ready” 
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A group of Mr. Watson’s ads, each of which 
gives the cost of parcel post delivery. Note the 
variety of goods featured 
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These papers devoted an entire page of 
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This pioneer Philadelphia hardware store features toys 


Results were not very gratifying, but by persistent 
advertising each Sunday, with some new and useful 
article or articles of merchandise featured, the buy- 
ing public began to realize that Shannon’s was the 
store to get real bargains of quality. These catchy 
ads gave publicity and drew customers to our store 
to see the hardware man who was doing things and 
who was conducting a store in accord with new ideas 
of merchandising and in accord with modern and 
up-to-date principles. We are continuing the ad- 
vertising and it continues to pay. Some of the ads 
are reproduced herewith. 

If you show a splendid window display on Mon- 
days and then keep your shades drawn all the other 
days of the week how much business will result? 
That seems like a foolish question, but it is pre- 
cisely what some merchants do with their advertis- 
ing. They advertise once and then quit, when if 
they kept it up they would prove that the cumulative 
value of advertising, in dollars and cents, cannot be 
overestimated. 


They are also the men who question the results 
of advertising. Experience has proven to us, and 
likewise other merchants, that successful advertis- 
ing is like any other means of selling; the result of 
persistent logical argument presented to the people 
who can buy the goods. Therefore, we do not stop 
at parcel post advertising, but keep the shades out 
of sight during the other business days. 

Analysis proves that the country’s great buying 
power is focalized by printer’s ink, through what- 
ever channel the merchant thinks best for his par- 
ticular needs. : 

Our paréel post advertising has now become what 
we call a “Hardware Barometer.” Our readers and 
customers are anxious to know what special piece 
of merchandise we have to offer them and naturally 
they seek this news each Sunday, and they find 
timely, seasonable suggestions. 

Steady display of your wares in the papers, by 
circulars, and in your show windows is the sure 
road to steady increase in sales, 








record in the hardware trade. 





of the incorporators. 





DITOR’S NOTE.—The J. B. Shannon Hardware Company has a long 
Its business was started eighty years 
ago and it is still in the hands of the same family. 
for square dealing that is more than eighty years old, the company has 
furnished hardware for many of the large buildings in Philadelphia. 
store is modern in every respect, and its ability to supply anything from 
a nail to a finely adjusted tool is well known. | 

The business was started as a firm in 1846, but previously J. B. 
Shannon was in business by himself in a small shop. 
became Littlefield, Hattrick & Shannon. 
Shannon took it over, and since then the concern has been directed first by 
the founder and then by his descendants. 
& Sons, and then in 1908 was incorporated as a stock company, with 
Alfred P. Shannon, who still retains his interest in the business, as one 


With a reputation 
Its 


In 1846 the concern 
Thirteen years later J. B. 


The firm became J. B. Shannon 























Hardware Men at World Trade Meeting 









\ hers Government should immediately remove all restrictions now placed on American 

shipbuilding and permit the free construction of vessels for sale to foreign interests. 
Government ownership and reasonable Government control of American shipping must 

continue until some acceptable plan is devised for the transfer of such tonnage to private 


ownership, but Government operation shculd cease, and, consistent 


with recognized war 


emergency needs, Government owned vessels should be allocated to suitable trades and 
trading routes for operation by any qualified competent American shipping enterprise. 
Congressional consideration should be given to suitable plans for developing aerial. navi- 


gation. 


Among measures which should be adopted in furtherance of foreign trade are the estab- 
lishment of free zones at the principal American ports, the enactment of a bargaining tariff 
law, and the improvement of the consular service. 


policies favored in the report of the general con- 

vention committee of the National Foreign Trade 
Council, the sixth annual convention of which was held 
in Chicago April 24 to 26. A thought current throeugh- 
out the convention, and one set forth in no uncertain 
terms, was that Government control of railroads, wires 
and steamships should be abandoned at the earliest 
possible moment. Another was that the excessive cost 
of wartime-built ships should be written off against the 
war. 

The convention was officially declared the most suc- 
cessful gathering of the kind ever held, as to attend- 
ance, discussion of the questions at issue, and earnest 
and sustained interest in them. More than 2000 dele- 
gates were present, including scores of hardware manu- 
facturers and many large distributors. San Francisco 
was selected as the place of meeting in 1920. 

The convention was called to order by James A. 
Farrell, president United States Steel Corporation, chief 
executive of the council since its inception. Alba B. 
Johnson, president Baldwin Locomotive Works, was 
made convention president. 


4 \NHE foregoing are some of the more conspicvous 


A Summary of Conclusions 


HE convention passed ho resolutions, but at its final 

session it adopted as a consensus of its views a 
report submitted by a general convention committee. 
This report sums up the conclusions that were con- 
sidered fairly representative of the labors of the con- 
vention. It follows in part: 

The Sixth National Foreign Trade Convention was 
assembled to consider and endeavor to solve the prob- 
lems that now confront American overseas commerce 
as a result of the world war. Consisting of 2000 dele- 
gates, representing every part of the country and every 
phase of productive, commercial and financial enter- 


‘ 


Opening session of the convention, Alba B. Johnson presiding. 


prise, its voice is the authoritative expression of Amer- 
ican foreign trade. 

The war has wrought tremendous changes, not only 
among the belligerent nations, but among the non- 
combatants as well. One of its results stands out as 
certain to produce a marked effect upon the course of 
American foreign trade. The United States has become 
a creditor instead of a debtor nation. 


Fairness to Debtor Nations 


ATIONS which are our debtors, confronted with 

economic problems, will endeavor to curtail their 
purchases of finished products from us and to enlarge 
their sales to us. They must meet their obligations by 
finding a market for their products. At the same time 
their competition with us in neutral markets naturally 
will be extended. 

The restrictions now imposed on American imports 
into the markets of oyr European associates in the war 
seriously impede the free flow of our commerce; but 
in so far as they are the outgrowth of a policy of 
safeguarding home industry and conservation of finan- 
cial resources depleted by the heavy load of war liabili- 
ties, adverse criticism would seem unwarranted so long 
as such restrictions are not discriminatory. 

These conditions and the keener competition in other 
markets must stimulate American enterprise to new 
activity and determination to find compensating outlets. 


" Removal of Shipbuilding Restrictions 


ERTAIN vital factors are still lacking from the 
equipment of American overseas commerce to meet 
the competition of other nations on a basis of equality. 
We urge the earliest possible completion of the Gov- 
ernment’s present shipbuilding program. As shipbuild- 
ing is one of the greatest essentials for the prosperity 
of American industry, the Government should imme- 
diately remove all restrictions now placed on American 
shipbuilding and permit the free construction of vessels 
for sale to foreign interests. 


The platform group includes James A. Farrell 
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In the 


Morning's Mail 


from the Trade 











Col. George Graham Returns 


E went away to France, the only Montana officer 
H in the Rainbow Division, Major George Graham 
of the Helena Hardware Company, Helena, Mont. He 
came home Lieutenant-Col- 
onel Graham, senior officer 
of the Q. M. Corps of the 
division. On his arm were 
three gold service stripes. 
The tan of France was on 
his face, and the vigor of 
outdoor life radiated from 
him as he stood framed in 
the doorway of my office. 

Glad to see him? You bet, 
and then some. There’s a 
stream of good hardware 
men landing from the big 
boats in this harbor, and we 
will hang up the works for 
any one of them. 

Col. George enlisted Aug. 
17, 1917. His division was 
the advance guard of the 
great American armies that 
followed into France. 

Major Graham was pro- 
moted to his Lieutenant- 
Coloneley on Aug. 1, 1918. 
With the Rainbow Division 
he saw fighting in the Argonne, on the Ourcq, and in 
other places. 

The duties of this hardware officer were to keep 27,- 
000 men and 6500 animals supplied with food, forage 
and clothing. Three hundred and seventy-five motor 
trucks operated under his direction. They brought 
from the railroads’ end 65 tons of food and 70 tons 
of forage every day. These trucks consumed about 3000 
gal. of gasoline every twenty-four hours. 

George knows all the difficulties of keeping a division 
supplied with clothing and keeping seven days’ sup- 
plies always on. hand. He knows the roads of France 
at their worst, and the American soldier at his best. 
His division had 65 per cent infantry replacements and 
40 per cent artillery replacements. That’s a brief story 
of the part they played. 

He says he don’t know how American trucks com- 
pared with French and British trucks, but that he 
never had over 8 per cent of his trucks out of commis- 
sion at one time. That speaks for itself. 

He is going to be out of uniform soon, and hopes to 
make connections with a hardware house where he 
can once more push the sale of goods made in America. 








Col. George Graham 


Whopper Cleaner Order 


ROBABLY the largest single order for vacuum 

cleaners ever secured in this country is reported by 
the Hoover Suction Sweeper Co., North Canton, Ohio, 
in the sale of $182,000 worth of Hoover suction sweep- 
ers to the Sanger Brothers store in Dallas, Tex. 
Coming from the big selling center in the largest agri- 
cultural state in the Union, the order reflects the un- 
paralleled prosperity of the farmer. Having experi- 
enced a record business in sweepers last year, despite 
the economies of war time, Sanger Brothers are pre- 
dicting a new sales peak for the coming year and are 
stocking up to fill their needs. Their order calls for 
3200 suction sweepers for immediate delivery. 


Move Chicago Office 


HE American Screw Company has just moved its 

Chicago stock and office from 69 East Lake Street, 
where it has been for the past thirty-four years, to a 
larger building, 225 W. Randolph Street. In the new 
quarters increased facilities for serving customers are 
provided. 


McKenzie Selling Spark Plugs 


oo has been an argument in the Chicago Hard- 
ware Club as to whether he was named “ginger” 
because of the pep with 
which nature richly endowed 
him, or because he is a cin- 
namon top. Up to date 
the debate has been a draw, 
with plenty of convincing 
arguments to support the 
contentions pro and con. 

The decision is about to 
be put up to the hardware 
wholesalers of the Dakotas, 
Missouri, Kansas, Nebraska, 
Oklahoma, Texas, Arkansas 
and Louisiana, for “Ginger” 
McKenzie starts May 1 
representing the United 
Manufacturing & Distrib- 
uting Company of Chicago, 
selling the United Spark 
Plug to jobbers in this 
healthy slice of America. 
If the jobbers like Ginger’s 
product as well as the boys 
around the Chicago Hard- 
ware Club like Ginger he’s 
going to swamp the factory 
with business. 





























“Ginger” McKenzi 


Anniversary of Hermann Raffel 


ERMANN RAFFEL, Copenhagen, Denmark, im- 

porting almost exclusively American hardware and 
related lines, recently celebrated the fiftieth anni- 
versary of the foundation of the business by Hermann 
Raffel in 1869, father of the 
present proprietor of the 
same name, and now head of 
the firm. The elder Raffel, 
born in Aalborg, a Danish 
provincial town, went to 
Copenhagen in 1868. His 
grandfather became a 
highly esteemed merchant, 
whose son, Albert Raffel, 
imbued with kindred mer- 
cantile instincts, was later 
appointed a magistrate at 
Aalborg, and afterward dec- 
orated by the king of Den- 
mark for services rendered 
in the war of 1864 against 
Prussia. 

One son of the elder Her- 
mann Raffel was Albert, 
who, jnheriting the trade 
spirit, commenced on a 
small scale. Lack of means 
at first served to stimulate 
activity and perseverance, 
thereby safely tiding over 
the first and more critical years. Albert Raffgl, always 
a hard worker, never hesitated to lend a hand if neces- 
sary, even in loading wagons when transferring mer- 
chandise to transportation lines. 

At the start Hermann Raffel dealt in dry goods, but 
soon abandoned that commodity for hardware, in which 
he specialized, early beginning to establish connections 
which have endured for over two score years. 

He became a specialist in the importation of Amer- 
ican-made goods, and was careful to always impress 
on clients that his store was headquarters for goods of 
American origin; that no matter what was wanted 
from the U. S. A., his was the place in which to make 
inquiries. If articles were not in stock he would get 
them, and now after a half a century the wisdom of 
this policy is amply justified. The firm has always 
stocked a wide range of items in hardware and affiliated 
lines, so that purchasers could get what they desired, 
dealing chiefly only in goods of American production, 
even when prices were sometimes in excess of goods 
from other sources. 

Alfred Raffel, on his return from the U. S. A. in 
1913, to take over the active detail management of the 
business, was thoroughly schooled in the ideas of Amer- 
ican business methods, which, especially in the way 
of system and division of labor, were always adopted. 
To secure the best results he endeavored to choose the 
right collaborators as aids who would catch the spirit 
of efficiency and intelligently execute his plans. A 
controlling principle of Hermann Raffel is that regard- 
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less of business demands, he always finds time to listen 
to others without having his caller feel that he is busy. 
This has led to such diversified transactions as the 
importation of California apples and furnishing the 
Danish army and navy with supplies. As the founder 
of this business used to say, “You may call for any- 
thing, from needles to engines; butter or iron plates.” 

In earlier years Hermann Raffel confined his trade 
to the Danish market, which soon became too limited. 
Then he expanded it to Sweden and Norway, which coun- 
tries have been regularly and thoroughly covered since, 
and later to Finland. Despite severe competition, sales 
have steadily increased and clients multiplied in North- 
































Some of the Raffel buildings 
ern Europe, thus distributing, partly as sole represen- 
tative, the output of some of the best world known f.rms 
in the U.S. A. 

One of the warehouses of this establishment lies in 
the Copenhagen free port, which, because of geographi- 
‘al location at the entrance of the Baltic Sea, ,is 
strategically ideal for northern Europe. Adequate 
sapacity has been provided for the future, as large 
extensions are being made which were previously 
planned. In normal times there was carried in this 
warehouse a large stock for distribution to Swedish, 
Norwegian and Finnish customers, a business it is the 
intention to resume in a larger way after the lifting 
of embargoes soon, and with the co-operation of Amer- 
ican manufacturers. 

Another warehouse is located near the old harbor, 
built specifically for the home demand. It is close to 
me of the basins, thereby making convenient the load- 
ing and discharging of ships from and to the warehouse. 
There are spur tracks from the State Railways leading 
inside the building for both in and out traffic, and an 
abundance of modern physical facilities for the rapid 
handling of material in the transaction of business. 

Most unfortunately, Mr. Raffel says, the business in 
American products had come to a sort of deadlock 
juring the latter months of the war, but he is con- 
fident that with the agreement between the United 
States and Denmark there will follow a satisfactory 
revival of trade. This will require hard work to make 
ip for lost time and regaining of markets, but it is his 
firm belief that American manufacturers will assist in 
every possible way. 


Varnish Company Reorganizes 


HE Elmendorf Varnish Company, Chicago, has 
been reorganized and incorporated under the same 
name that. has been known to the trade for the past 
fifty-three years. The sudden and untimely death of 
Willard Elmendorf last December brought this about, 
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and though the personnel in this old concern is changed 
it does not mean an interruption in the company’s 
policy. Arthur O. Kuehmsted is the new president; 
William O. Bardwell, vice-president and treasurer, and 
F. A. Sterling, secretary. 


Du Pont Changes Announced 


I.DU PONT DE NEMOURS & CO., Wilmington, 

¢ Del., announce that T. E. Doremus has been trans- 

ferred to the E. I. du Pont de Nemours Export Com- 

pany as general Eastern manager, with headquarters 

in Shanghai, China. E. R. Galvin has been appointed 

manager of the sporting powder division to succeed Mr. 
Doremus. 


New Jacksonville Office 


{~ Pennsylvania Rubber Company of Jeannette, 
Pa., has established a branch office at Jacksonville, 
Fla., where they will carry an adequate stock to supply 
the southern trade. The office is centrally located at 
the corner of Forsythe and Clay streets, in the heart 
of the automobile district. 


Tone Carborundum President 


RANK J. TONE has been made president of the 
Carborundum Company of Niagara Falls, succeed- 
ing the late Frank W. Haskell. George R. Rayner has 
been made vice-president, succeeding R. B. Mellon, of 
Pittsburgh. F. H. Manley retains the office of treas- 


Wallace Welton Page Dies 


Wallace Welton Page, who for the past several years 
has been secretary and sales and advertising manager 
of the Geneva Cutlery Corporation, Geneva, N. Y., died 
at his home in Geneva April 29. A little more than a 
week previous to his death he had made a trip by 
automobile from Buffalo to Geneva and apparently 
contracted a slight cold which developed into bronchial 
trouble and later into pneumonia. 

Mr. Page’s career as a business man dated from the 
time when he was but sixteen years old, when he 
established a weekly rural paper which proved to be 
a successful business venture and which he later sold 
to the Rochester Post-Express. Mr. Page at that time 
went to the Post-Express as circulation manager. 

Previous to his connection with the Geneva Cutlery 
Corporation he was with the H. O. Company of Buffalo, 
N. Y., E. Kirstein & Sons of Rochester and the Stand- 
ard Optical Company of Geneva. 

On February 1, 1916, he became affiliated with the 
Geneva Cutlery Corporation as secretary and director 
and immediately took up his duties as sales and ad- 
vertising manager of that organization. 

The activities of Mr. Page have figured very ma- 
terially in the phenomenal growth of the “Genco” 
razor industry, he having established this trade mark. 

At the time of his death, in addition to his activities 
in connection with the Cutlery Corporation, Mr. Page 
was president of the National Wire Wheel Works, 
president of the Goodwin Press and a principal owner 
and officer of a large New York Export Corporation, 
and the director or principal owner of several other 
extensive operations. 


CHARLES HAUSS, a retired hardware merchant, died 
at his home, 430 North Eleventh Street, East St. 
Louis, Mo., recently, following a brief illness. Mr. 
Hauss was seventy-seven years old, and was one of 
the pioneer hardware men of East St. Louis, estab- 
lishing his business in 1879. He is survived by a widow 
and two sons. 

W. E. CULVER, engaged in the hardware business in 
Topeka, Kan., since 1886, died there recently in his 
sixty-sixth year. 

Sizas A. Hopces, forty-nine years old, died suddenly 
in his hardware store at San Angelo, Texas, recently. 


FRANK E. LAHR, well known in Lincoln, Neb., hard- 
ware circles, died there recently following an illness 
of one year. He was fifty years old. 

W. F. QUIGLEY died at his home, 2152 North Meridian 
Street, Indianapolis, Ind., recently. Mr. Quigley was 
buyer for the Van Camp Hardware & Iron Co. for 
over forty years, and was in his seventy-sixth year. 
He suffered a stroke of paralysis some time ago which 
caused his retirement from business. He is survived 
by a daughter, Mrs. E. J. Rausch, with whom he re- 
sided at the time of his death. 

RoBERT J. TARZIAN, a hardware merchant of Brook- 
lyn, N. Y., died at his home in Union Street from 
heart disease. 
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Peek Industrial Board to Try Again 


Final Effort to Agree on Lower Steel Prices—Discount Plan to Stimulate 
Construction—Government Gets Good Prices for Left- 
overs—American Tools for England 


By W. L. CROUNSE 


WASHINGTON, May 5, 1919. 

NEW lease of life has been granted the Peek 
A industrial Board by the decision of Director 

General Hines of the Railroad Administra- 
tion to hold another conference with representa- 
tives of the steel producers with a view to obtain- 
ing further reductions in prices in the hope of 
stimulating industrial activities throughout the 
country. The board was on its last legs when 
Mr. Hines came down off his lofty perch and it 
still remains to be seen whether any good will be 
accomplished. 

It is urgently necessary that the Peek board 
should act immediately or dissolve without fur- 
ther delay. Since it was appointed business has 
been at a standstill awaiting the millennial re- 
sults predicted for its efforts and every day it 
remains in existence without accomplishing any- 
thing it merely serves to clog the wheels of 
progress. 

Three Basic Blunders 

CORES of commissions have been established 

by the Government since the United States be- 
came involved in the war but none of them have 
been handled in so blundering a fashion as the 
Peek board. Appointed to bring about agree- 
ments with the leaders of the principal industries 
to stimulate industrial activity by cutting prices 
the board made three basic blunders at the out- 
set. 

It failed to secure from the President a formal 
proclamation creating the board pursuant to the 
war powers granted the Executive by Congress. 

It failed to obtain from the Attorney General 
a definite opinion that the proposed price agree- 
ments were not repugnant to the Antitrust laws. 

It failed to obtain from the Director General 
of Railroads a pledge that the railroad adminis- 
tration would buy at the prices to be fixed by the 
board. 

Judge Gary, of the United States Steel Cor- 
poration, has come in for a good deal of good- 
natured criticism because he promptly fell for 
the board’s plan without obtaining any guar- 
antees concerning its authority. The big steel 
magnate’s friends declare, however, that the Steel 
Corporation has been so hectored during the past 
two years that Judge Gary felt he should accept 
any proposition put forward by the Government 
without questioning anybody’s authority. 


The Coal Men Were Clever 


ALL the honors in this interesting scrap go to 
the National Coal Association. Their cap is 
full of feathers. 

When they went before the Peek board soon 
after the conference with the steel men their 
spokesman made a little speech that squarely hit 
the bull’s eye and that is now being quoted by his 
associates with a great deal of satisfaction. De- 
claring that the coal men had full authority to 
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make a deal with the Peek board, the speaker de- 
manded to know whether the action of the board 
would bind the railroad administration and 
whether the proposed price agreements would be 
upheld by the Attorney General as legal. 

Upon receiving a rather non-committal answer 
to each of these questions the coal association 
withdrew from the conference, its members de- 
claring that they would return only when assured 
that the board was in a position to bind the entire 
Government and not merely to fix prices for pri- 
vate transactions. 

Where the Steel Men Fell Down 


| J the steel people had been equally farsighted 
one of two things would have happened: either 
satisfactory assurances would have been obtained 
at the outset and the price agreements would 
long ago have been in operation, or the futility of 
the whole proceeding would have been demon- 
strated and the Peek board discharged from fur- 
ther service. In either event the business of the 
country would have been expedited rather than 
slowed down as it has been by the uncertainties 
surrounding the status and functions of Mr. Peek 
and his associates. 

My friend, J. Leonard Replogle, who handled 
the distribution of steel during the last year of 
the war and who is probably the best authority 
on the subject in the country, issued a statement 
the other day that every business man should 
read. “Rep,” as his friends affectionately call 
him, is a hardheaded chap who thinks more of 
practice than theory and is disposed to take 
rather a pessimistic view of the’efforts of federal! 
commissions to change the laws of trade during 
peace times. Whatever may be necessary for the 
nation to do when at war, Replogle believes that 
prices should be regulated by the law of supply 
and demand as soon as peace is restored. 

Declaring that although industry was lagging 
in all lines a distinct buying movement had been 
begun when the Peek board was appointed, he 
calls attention to the fact that: as soon as this 
commission announced its program the move- 
ment was immediately checked. Manufacturers 
and dealers rested on their oars waiting for the 
tide of lower prices. 

In this way many weeks have been lost and. 
judging by the rate of progress in the past, more 
precious time will be thrown away, if indeed, any 
substantial results follow this questionable move- 
ment. 

Let the Peek board fish or cut bait! 


How Toledo Booms Building Projects 


HE enterprising town of Toledo, Ohio, has hit 

upon a novel plan to stimulate building, ac- 
cording to a bulletin issued by the Division of 
Information of the Department of Labor. The 
scheme is working well and is likely to be tested 
elsewhere, 
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Prospective builders in Toledo are able under 
this project to obtain materials of many kinds 
at reductions of form 5 to 10 per cent from cur- 
rent prices. All that is necessary is to break 
ground and prove intent to begin construction 
immediately. Then a card is issued that calls 
for substantial discounts from local dealers. 

The plan of the reduced-rate cards is only one 
of many enterprising ideas that distinguish the 
Toledo Own-Your-Own-Home campaign, started 
April 1 in co-operation with the nation-wide work 
of the United States Department of Labor, which 
has done much to stimulate building operations. 

Toledo did not start its special Own-Your-Own- 
Home campaign until rather late, and it was neces- 
sary to hasten action. Mayor Cornell Schreiber 
consented to be chairman of the campaign com- 
mittee, and he selected as the 24 members to 
serve under him representatives of civic organ- 
izations, retail and wholesale merchants, lumber- 
men, dealers’ building supply men, electrical work- 
ers, labor unions and schools. 

Headquarters were opened, and the newspapers 
co-operated in giving publicity to the “drive” for 
more houses. A fund was raised to carry on the 
campaign, and then the big idea was put forth. 


Discounts Plus Artistic Architecture 


ROSPECTIVE builders were notified that they 

could obtain cards authorizing discounts of 
from 5 to 10 per cent at headquarters, these cards 
being signed by Mayor Schreiber and by George 
W. Stevens, who has charge of the campaign. As 
Mr. Stevens is director of the local Museum of 
Art and his aid and influence were sought espe- 
cially, for Toledo, in common with other Ameri- 
can cities, is aiming to add to the beauty and ap- 
propriateness of its architecture. 

Returns from the questionnaires sent out by the 
Division of Public Works and Construction De- 
velopment of the Information and Education Serv- 
ice, United States Department of Labor, show that 
there are in Ohio 805 building projects, of which 
37 per cent have been deferred, owing to the war. 
Toledo has decided to wipe out all her share and 
to go over the top with a big addition to her list 
of private projects. 

She will not only complete the 37 per cent of 
deferred construction, but under the impetus of 
the drive now on she will plan and build many 
new structures. The dealers who went into the 
movement at the outset with some reluctance are 
greatly pleased at the results and gladly make the 
discounts called for in order to obtain the new 
business. 


Director Hare Makes Good Record 


IRECTOR of Sales, Hare, of the War Depart- 

ment is patting himself on the back over the 
results of the first inventory of sales made from 
Uncle Sam’s big junk pile since the surplus prop- 
erty division was organized. Left-over war mate- 
rial disposed of between January 1 and April 18 
has realized $156,083,166, the prices obtained rep- 
resenting 91 per cent of the first cost of the goods 
sold. No less than $70,000,000 worth of military 
railway material brought exactly what the Gov- 
ernment paid for it, while a large quantity of air- 
craft production material was sold at 90 per cent 
of cost. 

It is not expected that this record will hold 
through all kinds of material, as some of it will 
have to be reworked before it can be utilized. A 
lot of ordnance supplies, for example, had to be 
sacrificed at 57 per cent of cost, and still heavier 
cuts must be made to get rid of special iron and 
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steel manufactures fit only to be remelted. When 
all is said and done, however, the conservative 
policy adopted by the director of sales in market- 
ing these surplus goods with the least possible dis- 
turbance to trade conditions has been fully vin- 
dicated. 

Manufacturers and dealers, alike, owe Director 
Hare a debt of gratitude. 


How to Sell Hand Grenades 


C= little job that has been wished on Brother 
Hare has caused him some sleepless nights, 
but he believes he has finally worked out a solu- 
tion. This particular problem is the disposition 
that should be made of several million hand gren- 
ades, innocent-looking little affairs having the ap- 
pearance of a cast-iron Bartlett pear. 

The effectiveness of these grenades when loaded 
with high explosives was fully demonstrated dur- 
ing the war, but as their shape and mechanism 
changed many times during the last year it is 
certain that they will soon be obsolete; hence Mr. 
Hare and his assistants have given much thought 
to the task of selling them without too great a 
sacrifice. The very ingenious scheme has been 
hit upon to turn these death-dealing weapons of 
war into harmless souvenirs and devices to stimu- 
late the saving habit, which has already been in- 
culeated as the result of Liberty bond and war 
savings stamp campaigns. 

At small cost, these grenades have been ren- 
dered absolutely harmless. The bouchon, the part 
of the mechanism which causes the explosion of 
the charge, is removed. Of course, the explosives 
had never been put into this large stock of gren- 
ades, and by the removal of the bouchon there 
remains nothing in the article that could cause 
any harm. 


Make Good Savings Banks 


MILLION or more of them have been sold 

already to novelty dealers, who will place 
them on the market as souvenirs, and several mil- 
lions more will be converted into dime savings 
banks by having a small slit cut in the side of 
the grenade, and the opening at the bottom made 
slightly larger in order to empty the bank. It 
is thought that the grenade in its original finish 
would be attractive and more properly a war 
material souvenir, but they can be very success- 
fully buffed and nickeled if desired as a decora- 
tion. They may also be dipped in a special paint 
and given a finish of oxide green. 

The thought has been expressed that they would 
make a particularly appropriate dime savings bank 
in the collecting of a fund by an individual to buy 
War Savings Stamps. It is also planned that 
banks and trust companies will give them away 
as souvenir savings banks. 

The first retail hardware dealer who lays in a 
stock of these transformed grenades will be able 
to attract a lot of attention to his show windows. 
Go to it, boys! 


Guarding Against Unpreparedness 

CTING Secretary of War Crowell, who has 

served as director of munitions throughout 
the war, is determined that the lessons learned 
during the great conflict shall not be forgotten 
and that the United States shall never again be 
found in a condition of unpreparedness. He has 
therefore worked out a plan under which the most 
important facilities for the manufacture of ord- 
nance material created during the war shall be 
preserved under conditions that will enable them 
to be promptly expanded and made _ instantly 
available. 
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Mr. Crowell evidently is not relying on the 
League of Nations to keep us out of war in the 
future. Here is his project as described in an 
official statement just issued here: 

“During the war, over $130,000,000 was ex- 
pended in the building up and increasing facili- 
ties of forty-three different plants and three Gov- 
ernment arsenals for the manufacture of artil- 
lery material only. This expenditure has been 
made in some cases in a small amount for the 
extension of facilities of commercial . manufac- 
tures, while in other cases it has been used to de- 
velop large specialized manufacturing establish- 
ments like that developed under the supervision 
of the Dodge Brothers, Detroit, which covers 
eleven acres floor space and includes facilities and 
equipment valued at $10,000,000. 

“These facilities were developed for all pur- 
poses, as the manufacture of forgings for guns, 
the manufacture of all calibers and types of guns, 
gun carriages and recuperators. Especially in 
the manufacture of guns and recuperators, the 
resourcefulness and ability of the American manu- 
facturers have been taxed to the utmost. They 
have succeeded to a marvelous degree in meeting 
the demands of the War Department for artillery 
material. Delays have occurred, however, in ob- 
taining production of artillery material, as many 
new manufacturing plants and a _ tremendous 
amount of special machinery had to be built be- 
fore artillery material could be produced. 

“To be able to meet the manufacturing require- 
ments under any future emergency, the Chief of 
Ordnance has made a study of the probable re- 
quirements for the manufacture of material and 
has obtained the approval of the Secretary of War 
for the retention of certain facilities and equip- 
ment to meet these requirements. 

“Under this project, facilities for the produc- 
tion of guns and recuperators will be held by the 
Ordnance Department up to a capacity estimated 
to meet future requirements. Very small facili- 
ties will be held for the manufacture of gun car- 
riages and gun forgings, as these can be obtained 
by modification of the equipment of commercial 
manufacturers without serious delays. However, 
by saving facilities for the production of guns and 
recuperators, several months’ time will be saved 
at the beginning of an emergency, as this mate- 
rial requires entirely special manufacturing plants 
and special purpose machinery for its manufac- 
ture. 


Factories to Be Held as “Stand-by” Plants 


ss] T is not expected to operate production plants 

for the material mentioned, but merely to hold 
them as ‘stand-by’ plants. To meet the needs of 
peace time manufacture and to manufacture new 
types of. artillery material which may be developed 
as a result of the large amount of experience ob- 
tained during the war, the arsenals will be held 
equipped for the manufacture of all calibers and 
types of material. 

“To obviate the delay of getting into production 
from lack of knowledge of the best methods of 
production and to provide skilled workmen to be 
transferred in case of necessity to other plants, 
there will be built up at the arsenals small pro- 
duction units for each type and caliber of mate- 
rial, These production units will include the 
least number of all types of machines which it is 
practicable to install, and will be used from time 
to time for the manufacture of small quantities 
of artillery material, using the same jigs, fixtures 
and special tools as are required for large scale 
production. In this way, the “bugs” will be picked 
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out from designs of artillery material and from 
the methods of manufacture, in order that the 
designs of material may be the simplest to manu- 
facture and the methods of operation may be the 
best practicable under the development of the art 
of manufacture.” 

In carrying out this policy the big arsenals will 
be given the bulk of the work, but machinery will 
be provided for the equipment of private plants 
on short notice and thus, should the country ever 
be drawn into another war, ordnance production 
could be brought to a 100 per cent basis in a very 
few days. 

England Wants Our Tools 


REAT BRITAIN, which heretofore has imposed 

heavy restrictions upon importations of tools, 
agricultural implements, etc., has advised the War 
Trade Board that the following articles may now 
be freely shipped to British ports under general 
license: 

Manure forks, hand cultivators, hay forks, corn 
forks, potato hooks, digging forks, sheep shears, 
hoes, garden shears, rakes, steel-headed scythes, 
pruning shears, sickles, pruning hooks, awl blades, 
manure drags, axes, hay knives, hatchets, pliers 
for sheep choppers, bill hooks and cleavers. 


Reorganizes Highways Transport Committee 


ROSVENOR E. CLARKSON, director of the Council 

of National Defense, and one of the most energetic 
and far-sighted of those public officials who are engaged 
in readjusting the great forces of the country to peace, 
announces a reorganization of the Council’s Highways 
Transport Committee. In harmony with the Council’s 
reorganization to a peace-time basis, the work of the 
Highways Transport Committee has been broadened 
to include direct representation from the Office of Public 
Roads and Rural Engineering of the Depattment of 
Agriculture; the Bureau of Markets of the same de 
partment; the Post Office Department, and the Depart 
ment of Commerce. 

With this reorganization close co-operation with the 
executive departments most vitally interested in mat- 
ters of highways transportation will be brought about 
in such a way that the committee will be a clearing 
house of action for all federal interests concerned. 

The committee as reorganized consists of the fol 
lowing: John S. Cravens, of the Council of National 
Defense, chairman; James I. Blakslee, Fourth Assistant 
Postmaster General; J. M. Goodell, consulting engineer, 
Office of Public Roads and Rural Engineering; James 
H. Collins, investigator in Market Survey, Bureau of 
Markets; R. S. MacElwee, second assistant chief, Bureau 
Foreign and Domestic Commerce; Charles W. Reid, 
executive secretary; Grosvenor B. Clarkson, director of 
the Council, ex-officio. 


To Determine Motor Truck’s Field in Transportation 


HE council, in addressing itself particularly to the 

problems growing out of the entrance of the motor 
truck into the commercial transportation field, will seek 
to determine just how the motor truck can best be 
fitted into the nation’s existing transportation agencies. 
It is the policy of the council through its committee to 
co-operate with all transportation agencies with thie 
view of determining for the people how their trans 
portation needs can be served most efficiently, speedily 
and economically, and to aid in the promotion of motor 
express lines through rural communities which now do 
not have adequate transportation. 

The council will co-operate with the United States 
Railroad Administration in the study of the short-haul 
problem, and will also give specialized attention to the 
relation of the rural motor express to interurban elec 
tric lines and waterways traffic, in the interest of all 
clements concerned. The eleven regional directors of 
the Highways Transport Committee are leading busi- 
ness men in their respective localities, and distinctly 
represent general business rather than any form of 
transportation interests. . 
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Letters of a Sales Manager to His Men 


X VIII—“AmI My Brother's Keeper >” 


You are responsible for all direct hits 





This is the eighteenth of a series of sales letters which, though intended primarily for traveling men, will 


be of interest to every member of the trade. They were written by the sales manager of a great hardware jobbing 
house to a corps of salesmen who in the last eight years have doubled the business of the firm. 
really short editorials which prefaced actual merchandise instructions. 
cation at the solicitation of HARDWARE AGE, in which they will appear in succeeding issues through the year. 


I’ has taken this old world a long time to assimilate the great truth in the above 
quotation. 


It has taken America from the date of its birth to this world war to learn 
that the welfare, the happiness, the prosperity of the people of Europe is her 
prosperity—her happiness—her welfare. 


Men of different countries can not live apart from each other, and the Hun 
nation is going to be the most surprised nation of them all, to learn that instead 
of living in this world with other nations under her heel, she must learn the 
great lesson that she must live WITH her neighbor—not above him, not on him, 
not off of him. 


And what is true of nations, is true of corporations, families and individuals. 


A sales organization’s interest in the house’s profitable future is the barometer 
by which you can judge the progress that the house is making. 


And the degree of a salesman’s interest is determined by what returns he 


receives from his efforts. 


Believing in that principle as thoroughly as we do, we have always insisted 
that all our salesmen should have the same opportunity to prosper, that each 
man should be rewarded for what he has done. There is nothing, except a sales- 
man’s inability to produce or unwillingness to produce, to prevent each one of 
our men reaching the top round of earning capacity. 


We urge you to do this, and you should do this now while business condi- 
tions are so good and the doing of the necessary things to enlarge your commis- 
sion check are so easy of accomplishment. 


The bigger you make your commission check the better satisfied we are. 


IT use the word “YOU” advisedly, because you and you alone can do it. All 
we can do is to point the way. You are the man at the gun and you are respon- 
sible for all direct hits. 


The letters are 
The author has consented to their publi-' 
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Prices and 
Business 


INCE the armistice we have been much 
afflicted with the advice of theoretic 
economists, not only as to the necessity, but 
equally as to the certainty of high prices dur- 
ing that period of readjustment which we are 
now passing through. 

The trouble about all these arguments is 
that they are not founded either on experi- 
ence or history, and lack that common sense 
without which articles on business and its 
likelihood are of small avail. The humblest 
retailer in the country could have told any 
of these writers that the buyers, both con- 
sumers and dealers, were perfectly aware 
that war prices were abnormal affairs, not 
at all fitted to peace times, and that there 
would be no general buying movement in 
any lines until prices declined from the un- 
natural and artificial heights they attained 
during the war. 

The manufacturers temporarily, and for 
a brief space only, cherished the same delu- 
sion as the economic theorists. But they 
soon perceived that it was a buyer’s market, 
and that business waited upon lower prices. 
With the realization of this fact, prices be- 
gan to decline and have been declining ever 
since in practically all lines. Fortunately, 
these drops in prices have neither been so 
radical, nor yet so frequent, in the same lines 
as either to disturb confidence or discourage 
buying. 

What has happened has unquestionably 
been the very best thing to keep up the vol- 
ume of business, because the natural laws of 
supply and demand were allowed to resume 
their operations without official regulation 
or control. It is a case where wisdom is 
justified of her children, and the contrary 
result is shown in the high prices of food 
products to-day, without any reason for 
them, being the direct result of official 
control. 

The trouble with the writers, on the score 
of the benefit of high prices, is that they fail 
to realize that high prices of commodities 
and the earning power of the many are not 
absolute, but relative terms, and must be 
considered in their relations to each other. 

It is perfectly obvious that the earning 
power of the many is not so great as during 
the war. Profits are not so great now as 
then, nor is employment so general, nor are 
wages on the whole so high. Under these 
conditions it is going to be hard work to 
maintain wages and salaries at the flood tide 
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figures of war times. Some readjustments 
must be had. 

The business world cannot arbitrarily ad- 
vance wages and salaries, as the Govern- 
ment did in the case of the trainmen. The 
business world has no unlimited taxing power 
upon the general public, and can pay wages 
and salaries only out of its earnings. These 
earnings must inevitably be less than during 
the heyday of the war profit era. 

So, if the general purchasing power of the 
many be still kept on a high level, that the 
national welfare may consequently be main- 
tained, then prices of commodities must come 
down. This is exactly what is happening 
and will continue to happen as changes in 
both special and general conditions make 
necessary. 

Prices will work out their own salvation in 
a perfectly natural way. This method will 
be least harmful, not only to the business 
world, but likewise to the general public, if 
they be let alone and kept free from official 
regulation. The natural laws of action and 
reaction are among the most invariable and 
necessary of nature’s regulations. Eras of 
high prices are invariably succeeded by even 
longer periods of declining costs. 

This is just what is happening and will 
continue to happen until conditions naturally 
produce a change. It is the only thing we 
can expect under the circumstances. 


Business and 
Humanity 


HE keynote of the story of the future of 
business lies almost entirely in the re- 
lations of employer and employee. The re- 
sults will depend on how the problem of that 
relationship is solved. . 
Several things are apparent. Employees 
will in the future share in greater propor- 
tion than before in the material results of 
their labor. They will also have more to 
say than in the past in the conduct of the 
business in which they are engaged. 
Moreover, while for four years we have 
been prophesying the coming of democracy 
we did not realize that we were going to 
get the real thing after a fashion we had not 
conceived. Genuine democracy is apt to be 
a rude and hearty affair at times, but essen- 
tially wholesome and sound in its relation to 
the general good of the masses. Already we 
have discarded utterly some antiquated eco- 
nomic tenets which we were fain to believe 
were the foundations of all sound prosperity. 
We do not think of labor any longer as a 
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commodity, but rather as a collection of 
thinking, feeling humanity. We no longer 
believe that cheap labor is the one essential 
to enable us to meet foreign competition. 
At the same time there remains the unpal- 
atable truth that for a long time at least we 
shall feel the pressure of cheap labor com- 
petition in foreign trade, especially from 
those countries where overcrowding of popu- 
lation, or great ignorance, or both, prevail. 
We shall have either to meet this competi- 
tion by increased efficiency in labor or else 
be content to let some things of essentially 
cheap and staple nature be made where they 
can be most cheaply made. 

We recognize that the surest and most en- 
during foundation of national prosperity lies 
in the general wellbeing and high purchasing 
power of the many. 

The application of these conceptions is a 
difficult problem. None of them is new to 
this generation, nor have past generations 
failed, at least in part, to try to put them in 
practice, usually with a signal lack of more 
than a partial and usually fleeting success. 
It is perfectly sure that we will attempt them 
on a much greater scale and probably, almost 
certainly, with a much greater measure of 
success. But it is equally certain that we 
shall have many and sad disillusions, all be- 
cause we failed to take human nature fully 
into account in advance. 

The business past in this country and in 
England is strewn with the wrecks of profit- 
sharing and community-plan enterprises, 
conceived solely in the interest of humanity, 
and yet which failed miserably, engendering 
strife and dissension instead of that milk of 
human kindness which they were intended 
to promote. The invariable and inherent 
trouble lay in the lack of perception that the 
enterprise itself must first be founded upon 
sound business principles, able to hold its 
own in a world of merciless and ceaseless 
competition, or else the entire fabric, both 


of business and altruism, must fall to pieces. ' 


There was scant recognition of the fact 
that the average employee, being very hu- 
man, is willing enough to share in the results 
of prosperity, but not so willing to accept 
his portion of the burden and sacrifice of 
tribulation and dull times. Few community 
enterprises are, by their nature, fitted to en- 
dure the stress of misfortune and lack of 
profit. An indiscriminate division of profits 
to deserving and undeserving alike, so far 
from stimulating ambition and initiative, ab- 
solutely destroys them by blindly and un- 
fairly apportioning rewards alike to the idle 
and the shirker as well as to the industrious 
and the conscientious. 

It is the essence of business enterprises 
that they be successful and make money. 
Failing in these essentials they fail in all 
their purposes, no matter how worthy or un- 
selfish may be their motives and purposes. 
Business and charity do not mix, nor do 
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business and lack of discipline and neces- 
sary obedience. There must be leadership 
with responsibility and power, and it is not 
at all incongruous that such leadership be 
chosen by those who are led. We illustrate 
that fact in every phase of our own democ- 
racy. Obedience should not consist of mere 
blind acquiescence, such as is necessary in 
war times, but of an intelligent understand- 
ing of the purposes to be accomplished and 
a ready and willing acquiescence in the means 
necessary to be employed. 

This kind of obedience and co-operation 
can be secured only by the patient teaching 
of employees by employers, both by word of 
mouth and constant personal democratic 
contact. Rewards and advancement must 
be individual, otherwise there can be no prog- 
ress and no development. The theory that 
the people must run all public things them- 
selves and for themselves had an alluring 
sound before the war. But we have been 
completely disillusioned by the dead level 
which resulted from official running of for- 
mer private enterprises and the lack of ef- 
ficiency and the great increase in expense 
with no compensating benefit to the general 
public. ; 

We are harking back to the native pioneer 
spirit of -personal initiative and independ- 
ence and competition which gave this nation 
its place among the peoples of the earth. 
Nor is this plan foreign to that community 
body of loyal employees, who are loyal be- 
cause they are treated with justice and given 
a square deal, and where each has an en- 
lightened self-interest in the success of the 
organization because he is rewarded accord- 
ing to his own individual merit, and not ac- 
cording to a blind blanket policy fashion. 

It is a bitter and unpalatable fact of hu- 
man nature that the most successful business 
policy is that which requires the best of each 
man, will take nothing less, and has no place 
for the slacker. In the parable of the talents 
there was scant consideration for those, who 
having talents, failed to increase and make 
use of them. The best children are often 
spoiled by foolishly mistaken overkindness. 

We are already committed to some very 
definite experiments in the line of commu- 
nity work, and by those whom we previously 
least suspected of a trend in that direction. 
Some signally successful organizations have 
already admitted their employees to a large 
participation in the results and conduct of 
their business. But always on the basis of 
intelligent self-interest where the employee 
must have a vital interest in the success of 
his concern. 

In the future, foreign trade, and much of 
it, is going to be essential to our prosperity 
and expansion. We can secure it only by 
industrial team work at home, where em- 
plovers and employees alike have common 
interest in intelligent, human, businesslike 
co-operation. 
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NEW YORK 


OFFICE OF HARDWARE AGE, 
New York, May 5, 1919. 


EPRESENTATIVE wholesalers in this market say 

that April has proved to have been a very good 
month commercially, with sales up to expectations 
despite the cold weather during a part of the month. 
There has been a steady stream of good business and 
without general complaint. While business has been 
appreciably retarded by cold weather, there has been 
little or no hesitancy in buying goods even at prevail- 
ing high prices. Consumers seem to have accustomed 
themselves to high levels and usually whenever mer- 
chandise is needed it is bought, but without much antici- 
pation of wants. 

One merchant observes that competition among re- 
tailers is not as keen as prevailed in pre-war days; that 
retailers have seemingly come to realize in greater 
degree the necessity for making a profit on sales and 
have succeeded in establishing themselves on a better 
financial footing. 

Collections are reported good and continue as satis- 
factory as was generally the case during the war. It is 
also stated that a large proportion of customers are 
discounting their bills who did not do so during the 
war, realizing that there is a large profit in it. 

The strikes, in part by freight handlers, have caused 
some inconvenience as freight has thereby been tied 
up on various piers. In the line of clerical help for 
manning stores and warehouses, the situation has very 
much improved and, in the opinion of one merchant of 
long experience, may almost’ be cons dered normal in 
some territory. This is a time when the “don’t cares” 
are finding that heedlessness means that someone bet- 
ter inclined gets the position. A large employer in re- 
ceipt of a communication from an army officer belong- 
ing to a famous New York division, asking whether 
there would be a place for a former employee about to 
return, replied, “We will welcome him with open arms,” 
and they have. 

Changes in price are comparatively moderate and few, 
screws having softened another 2% per cent on the 
gross to 80 per cent discount from print with the cus- 
tomary extras. There is also expectation of changes 
in price on safety and other chains. 

Linseed Oil.—There has been quite a little business 
among sellers of Argentine flaxseed and crushers in the 
U. S. A. have had a considerable spurt of selling in an- 
ticipation of the last 5c. advance per gal. in linseed oil. 
In some lines the demand and consumption of linseed 
oil is sluggish as has been true for quite a while. On 
the other hand, there has been a notable change among 
manufacturers of linoleum and oilcloth for the better 
in a trade long dormant, which now has actually en- 
tered into a very welcome activity. 

Linseed Oil, raw, city brands, in lots of 5 or more bbl., 
Son and less than 5 bbl. $1.63, with carloads of $1.58 
' State and Western oil, raw, is quoted at $1.61 in small lots 
and $1.58 in car lots. 

Wire Nails.—Trade in this line is exceedingly quiet, 
with but little business from consumers, yet some of 
the trade, which have been holding off expecting lower 
prices, either have given up the idea or have arrived at 
a point where they must fill up broken assortments. 
The demand is light from the building trade but the 
outlook in this direction is excellent when the situation 
in Europe becomes more settled. 

Wire nails, in store, are $4.25, and carted by the jobber 
$4.35 base per keg. 

Cut Nails.—Business in this line is slow also, with a 
lighter demand for export, as foreign buyers seem to be 
looking for lower figures. The strike in one of the main 
cut nail mills is still on, with the proprietor declining to 
yield, as he says the men want all there is in the busi- 
ness, which the owner will not pay. 
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Cut nails, in store, are $5.75, and delivered by the jobber 
carting them are $5.85 base per keg. 

Rope.—There is a firm rope market with no apparent 
indication of declines at present. There is only a fair 
amount of business, notwithstanding that ordinarily 
now is the best trade period of the entire year. There 
is considerable uncértainty as to the future conditions 
applying to Manila hemp fiber. Some in the trade look 
upon it as any one’s guess, as to future prices. Harbor 
business is improving a bit, owing to a broader resump- 
tion of business by the towing and dredging companies, 
some of which have been idle for three or four months. 

Rope prices are as follows: Manila rope, %-in. diam. and 
larger, highest grade is 27c.; second grade, 26c., and hard- 
ware grade, 24c. Sisal rope, %4-in. diam, and larger, highest 
grade, 23c., and second grade, 20c. base per Ib. Sisal, hay, 
hide and bale ropes, medium and coarse, are first quality. 
23%ec. and second quality, 20%c. base per Ib. Sisal, tarred, 
medium lath yarn, first quality is 23c. and second quality 
20c. per Ib. base. 

Window Glass.—The trade in window glass is steady 
as to price, but with a spotty demand; good one day 
and just as likely to be poor the next one, which all 
seem to be agreed on. There has sprung up quite a 
satisfactory business in round and other cut shapes for 
instruments and mechanical devices. The trade is get- 
ting back to regular business, and orders are coming 
along for glass required for steam and pressure gages, 
meters, etc., ranging generally from 2 to 6 in. diameter, 
also odd shapes in transparent dials. Then for automo- 
bile work where mica was often used in the past there 
are good orders for % in. thick polished plate glass 
6 in. diameter with beveled edges, set in metal frames 
for window curtains. These orders sometimes will run 
25,000 to 50,000 at a time from automobile makers. 
Another item worth mentioning is that formerly where 
a large interest was using 2000 glass windshields a day 
they now run nearer 15,000. The prospects are improv- 
ing for business to come from building construction, as 
soon as some main questions are put on a better basis, 
especially relating to materials and labor. 

Window glass prices are as follows: Single strength A and 

3, all sizes, 77 per cent: double strength A, all sizes, 79 per 
cent. and double strength B, all sizes, 81 per cent from job 
bers’ lists. 


Manufacturers’ Notes on Prices 


Augers and Hacksaw Blades.—C. E. Jennings & Co., 71-75 
Murray Street, New York, quote Watrous ship augers, 1%- 
in., list plus 10 per cent and Arrow Head hacksaw blades 
at 10 per cent discount. 


Motor Grease.—The A. W. Harris Oil Company. 326-328 
South Water Street, Providence, R. I., quotes Harris motor 
grease as follows, namely: Bbl., ,per Ib., 17%c.; half bbl., 
18%c.; 50-lb. tins, each $10.50; 25-lb. tins, $5.50; = Ib, tins, 
6 to a case, $2.30; 5-lb. tins, 12 to a case, $1.28; -Ib. tins, 
18 to a case, 80c. and 1-lb. tins, 50 to a case, eac i 30c., all 
subject to a discount of 30 per cent 





Timers and Bumpers.—The Milwaukee Auto Engine & 
Supply Company, 837-841 Twenty-ninth Street, Milwaukee, 
Wis., quotes as follows: Milwaukee timer for Fords each 
$2.00: Guardian bumpers for various makes of automobiles 
ranging from $7.00 to $12.00 each 


The H. D. Smith & Co., Plantsville, Conn., hereafter will 
sell their No. 621 octagon cold chisels at price per doz. Be 
cause of an old custom octagon cold chisels have been and 
are being sold by manufacturers quite generally at a price 
per Ib. This compels the dealer to take considerable 
trouble in weighing the sizes of each shipment separately 
whenever they are sold per doz. Then the matter is fur- 
ther complicated by the weights of cold shisels varying 
from time to time according to the maker and frequently 
with the same maker. To simplify this situation for job- 
bers, thereby avoiding considerable troublesome detail, the 
company will hereafter sell their cold chisels by the dozen 


Transmission Lining.—The Advance Automobile Acces- 
sories Corp., 56 East Randolph St., Chicago, Iil., quotes as fol- 
lows:- Advance cork insert transmission lining for Fords 


at list, $3.00, subject to discount of 25 per cent, and Ad- 
vance white stripe transmission Ining for Fords, $1.331/3 
net 
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Office of HARDWARE AGE, 
Chicago, May 2, 1919 


HERE have been few price changes during the past 
week and the firmness of the market has stimu- 
lated buying to some extent. Several of the large 
Eastern manufacturers have been calling on the trade 
in person during the week and predicting that prices 
are more likely to advance than to decline later on in 
the season. Purchasing to a large extent, however, is 
still maintained on an at-once basis, which keeps many 
more buyers in the market than in previous seasons. 
The volume of business compared with the correspond- 
ing week of last year, however, shows a slight increase. 
Nothing new has developed in the steel situation and 
buyers are waiting the action of the Industrial Board 
before coming into the market for any large quantities 
of steel products. 

In order to increase buying for future deliveries on 
ammunition, jobbers have instructed their salesmen to 
accept orders for ammunition with the understanding 
that they will, in case of a decline in manufacturers 
prices, protect the buyer on any unsold portion pur- 
chased from them during the current year in the buy- 
ers’ hands up to December 31, 1919. This has refer- 
ence to the price exclusive of the government tax. In 
other words, if the price is reduced on account of the 
tax being removed, it will not be considered a reduction 
in price, under the terms of the guarantee. 

Construction work is going ahead steadily, and it 
seems that all the pent up activity suppressed during 
the war period by high prices and the government 
advocacy of conservation is bursting forth now in a 
rush of contractors and builders for building permits. 
Building activity, however, is confined mostly to apart- 
ment houses of three and four flats. It is estimated 
that Chicago alone is short fifty thousand apartments. 

Collections continue to be very satisfactory, but the 
cold and rainy weather during the past few days has 
slowed up cash sales. 


Ash Cans.—The week of May 12 is “Clean Up and 
Paint Up” week for Chicago and it is expected that 
the demand for ash cans during that week will be very 
heavy, as nearly all property owners are expected to 
co-operate in this campaign and clean up. Already 
dealers report very satisfactory sales and an increase 
is expected from now on. 


We quote from jobbers’ stocks, f.0.b. Chicago: No, 22 
galvanized 6-riveted and 6-angle stays with drop side handles, 
$2 each: No. 33 at $2.35 each; No. 44 8-angle stays, $2.75 


each. Extra heavy galvanized iron with drop side handles, 
triple ribbed staves with outside rim cover, No. 170, size 
15 x 26-in., at $3.75 each; No. 190, 18 x 26-in., $4.75 each; 


No. 206, 20 x 26-in., $5.75 each. 


Axes.—Orders for future delivery on axes are not 
as heavy as usual. It is evident that dealers feel that 
there may be lower prices later on and are putting 
off buying their axes. Jobbers have good stocks on 
hand and manufacturers will be in a position to fill 
all orders for future delivery promptly. : 

We quote from jobbers’ stocks, f.o.b. Chicago: First quality 
single bitted axes, 3-lb. to 4-lb., $14 per doz. base. 

Alarm Clocks.—There is no let up in the demand 
for alarm clocks and it seems that each week sales 
increase. Manufacturers continue to be far behind 
with their orders and jobbers instead of having their 
clocks come in by freight are receiving large shipments 
daily by express. The demand for high-grade clocks 
predominates. 

We quote from jobbers’ stocks, f.o.b. 
ican Alarm Clock, in less than dozen 
dozen lots, $10.64 per doz.; case lots 
doz. Lookout Alarm Clocks, less than 
doz.; dozen lofts, $13.46 per doz.; case lots of 2 doz., $13.07 
per doz. Tattoo Alarm Clocks, dozen lots, $24.95 per doz. : 
ease lots of 50, $24.35 per doz. Slumber Stopper, radium 
dial, dozen lots, $32 per doz Big Ben and Baby Ben, $2 
each. 


Babbitt 


Chicago: The Amer- 
lots, $11.04 per doz.; 
of 4 doz., $10.37 per 
dozen lots, $13.87 per 


Metal.—The demand for babbitt metal is 
still increasing. Orders from the farming districts are 
especially heavy. Jobbers have ample stocks on hand 
to meet all requirements and are filling all orders 
promptly. The present prices are being held quite firm. 


We quote from jobbers’ stocks, f.0.b. Chicago: Standard 
babbitt metal, in full boxes, 9c. per Ib.: Revenoe brand, in 
full boxes, 18c. per Ib. 


Coil Chain.—Sales on coil chain have increased to 
some extent during the past week, but there seems to 
be an absence of heavy buying for future delivery. 
Dealers feel that perhaps the present prices have not 
reached their lowest level. However, manufacturers 


state that with the present high cost of labor and raw 
material, prices cannot go much lower. 
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We quote from jobbers’ stocks, f.o.b. Chicago: Standar: 
proof, fire welded coil chain, % in., 10¢. per lb. base. 

Clipping Machines (Sheep).—While the sale on clip 
ping machines from a jobber’s standpoint has slowed 
down, the demand for repair parts continues to be very 
heavy. Dealers report that sales are very satisfactory 
and this will be a very good season for wool clipping 
machines. Jobbers have good stocks on hand and are 
filling all orders promptly. 

We quote from jobbers’ stocks, fo.b. Chicago: No. 8, sheep 
shearing machine, $12 list each; No. 9, $14 list each; and 
New Model, $14 list each. The above prices carry a discount 
of 25 per cent with April 1st dating. 

Eaves Trough and Conductor Pipe.—The demand for 
eaves trough and conductor pipe continues to be very 
good. The heavy spring rains have necessitated a lot 
of repair work and now that the building rag is 
on the boom, sales from now on are expected to show 
a great improvement. 

We quote from jobbers’ stocks, f.o.b. Chicago: 29-gag: 
lap joint eaves trough, 5-in., $5.15 per 100 ft.; 29-gage con- 
ductor pipe, 3-in., $6 per 100 ft. These prices are for ful) 
crate lots. 

Files.—Files continue to be in good demand, but 

there seems little inclination on the part of the trade 
to stock up for future requirements. Buyers are com- 
ing into the market practically every week for small 
quantities and aggregate sales are proving very sat- 
isfactory. There has been no change in price since 
last reported. 
We quote from jobbers’ stocks, f.o.b. Chicago: Nicholso: 
files, 50-244 per cent discount; New American,.50-10-5 per 
cent’ discount; Disston, 50-5 per cent discount; Black Dia 
mond, 50 per cent discount. 

Glass, Putty and Glaziers’ Points.—Prices on glass, 
putty and glaziers’ points continue to be very firm, 
notwithstanding the fact that sales are away below 
normal. With the building industry at a standstill, 
sales naturally were confined to repair work, the result 
was that window glass manufacturers were working 
to only half of their normal production. Sales, how- 
ever, during the past week have showed a slight im- 
provement. 

We quote from jobbers’ stocks, f.o.b. Chicago: Single 
strength A, all sizes, 77 per cent off; single strength B, first 
three brackets, 77 per cent off; all sizes of double-strength 
A, 79 per cent off. 

We quote from jobbers’ stocks, f.o.b. Chicago: Putty, in 
100-lb. kits, $4.25; glaziers’ points, No. 1, No. 2 and No. 3 
1 doz. to a package, 65c. per pkg. 

Guns and Ammunition.—Reports from road salesmen 
on ammunition during the past week show that dealers 
are placing orders for future delivery in good volume. 
Local jobbers have made a satisfactory arrangement 
as to prices for the balance of the year. Sales on re- 
volvers and shot guns are also very heavy and some 
types of revolvers are still very hard to obtain. 

We quote from jobbers’ stocks, f.o.b. Chicago: Single bar 
rel competition shot guns, 12-gage, 30 or 32 in. barrels, plain 


extractor, $7.15 each; with automatic ejector, $7.40 each 
Standard shot guns, 12-gage, 30 or 32 in. barrel, plain ex- 
tractor, $8.35 each; with automatic ejector. $8.75 each 


double barrel guns, 12-gage, with hammers, $17 each: ham 
merless, $20.25 each. No discount. 

No. 22 short semi-smokeless cartridges, $5 per thousand 
No. 22 short semi-smokeless, rim fire, $11.75 per thousand 
No. 22 long semi-smokeless, $6 per thousand: No. 32 long 
semi-smokeiess, rim fire, $13.50 per thousand. Discounts 20-) 
per cent. Peters’ target shells, smokeless, 3 drams powder 
1% oz. shot, 1 to 10, $40 per thousand; Peters’ Referee semi 
smokeless, 3 drams powder, 1 0z. shot, 1 to 10, $37 per thou 
sand. Discounts 10-7%. 


Galvanized Ware.—Galvanized ware continues to be 
in good demand and prices are the same as last re- 
ported. Buying, however, is for immediate require- 
ments and very few orders for future delivery are 
being placed. Jobbers continue to carry fair stocks and 
are filling all orders promptly. 

We quote from jobbers’ stocks, f.o.b. Chicago: Standard 
galvanized tubs, No. 0, $7.15 per doz.; No. 1, $8.80 per doz. : 
No. 2, $10 per doz.; No. 3, $11.55 per doz.; medium grade. 
heavy galvanized tubs, No. 100s, $13.25 per doz.; No. 200s 
$15 per doz.; No. 300s, $16.75 per doz.: common galvanized 
pails, 8-qt., $2.70 per doz. ; 10-qt., $3.10 per doz. ; 12-qt., $3.35 
per doz.; 14-qt., $3.75 per doz.; 16-qt., $4.65 per doz. 

Garden Hose.—Sales on garden hose are rather slow. 
The rainy season has had its effects, however, jobbers 
and manufacturers feel that this season will be very 
good and that a few warm days will start a heavy 
demand: for garden hose. 


We quote from jobbers’ stocks, f.o.b. Chicago, as follows 


Crow brand Competition hose, not guaranteed, in 50 ft 
lengths, 10c. per ft.; 3-ply, %4-in. guaranteed hose, 11%4c 
3-ply, %-in. guaranteed hose, 13c.; 4-ply, %-in. guaranteed 
hose, 15c.; 4-ply, %-in. hose, 16c. 


_ Wood Handles.—While the supply of wood handles 
is improving, there still continues to be a shortage. 
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Present prices are held very firm and jobbers’ stocks 
are only fair. 

We quote from jobbers’ stocks, f.o.b. Chicago: No. 1 hick- 
ory axe handles, $3.75 per doz.; No. 2 hickory, $3 per doz. ; 
extra quality hickory, $4.50 per doz.; No. 1 railroad pick 
handles, $4.50 per doz.; second growth hickory hatchet and 
hammer handles, 14-in., $1.50 per doz.; medium quality, 14- 
in., 85e. per doz. 

Jack Screws.—Sales on jack screws are improving 
each week and the demand right now is the heaviest 
it has been for sometime. Jobbers have fair stocks 
on hand and no change in price has been reported. 

We quote from jobbers’ stocks, f.o.b. Chicago: Jack screws, 
standard makes, 40-10 per cent discount from lists 

Lanterns.—Jobbers report the demand for lanterns 
continues to be very heavy and never before were 
such large sales made in the rural districts. The mov- 
ing of the clock back an hour has forced the farmer 
to get up in the dark hours, the result is he requires 
lanterns to do his work. Jobbers have fair stocks on 
hand and prices remain firm. 

We quote from jobbers’ stocks, f.o.b. Chicago: Competition 
lanterns, No. 0 tubular, $6 per doz.; No. 2 tubular cold blast, 
$8.65 per doz. 

Lace Leather.—While there is no shortage in lace 
leather, heavy sales during the week are reported. Both 
the farmer and manufacturer have come into the mar- 
ket for large quantities and from all indications sales 
on lace leather will be very heavy from now on. 

We quote from jobbers’ stocks, f.0. b. Chicago: Raw-hide 
lace leather, %-in., $1.65 per. 100 ft.; %-in., $2 per 100 ft.; 
Chrome lace leather, 3 -irr., “$1.20 per 100 ft.; W-in., $1.50 
per 100 ft. 

Nuts and Bolts——Both jobbers and consumers still 
continue to place orders for only actual needs and for 
immediate shipment, and the demand shows a slight im- 
provement. It is evident, however, that the trade 
expects a further decline in price; however, manufac- 
turers claim that with the present high cost of labor 
and material present prices are very close to their costs 
and will not warrant a further reduction. 

We quote from jobbers’ stocks, f.o.b. Chicago: Machine 
bolts up to % x 4 in., 50-10-5 per cent off; larger sizes, 40-5 
per cent off; carriage bolts, up to % x 6 in., 50-5 per cent 
off; larger sizes, 30-10 per cent off. Lag screws, 50-10 per 
cent off; stove bolts, 75 per cent off; tire bolts, 60 per cent 
off. 

Wire Nails.—The demand for wire nails is only fair, 
and jobbers report good stocks on hand. Dealers con- 
tinue to buy only for their immediate requirements, 
as the trade evidently believes that there will be a 
further decline in price. 

We quote from jobbers’ stocks, f.o.b. Chicago: Common 
wire nails, $3.90 per keg base; cement coated nails, $3.50 per 
keg base. 

Lawn Mowers.—Manufacturers have advised the 
jobber that there will be no further change in price 
until after July first and that the outlook now is 
doubtful whether there will be any then. Stocks on 
mowers are becoming broken and jobbers claim that 
they have had a fair season. Now is the time for re- 
tailers to make a special effort to push the sale of !awn 
mowers, as the grass in this locality is ready to cut. 

We quote from jobbers’ stocks, f.o.b. Chicago: Reading 
Hardware Co.’s Nipper Lawn Mower, 3-in. wheel, 3 blade, 
plain bearing, 14-in. cut, $4.70 each; 16-in., $4.85 each; 18-in., 
$5.05 each. Reading Hardware Co.'s Quality, 9-in. wheel, 
{ blade, ball bearing, 14-in., $6.55 each; 16-in., $6,80 each; 


18-in., $7.05 each. Reading Hardware Co.’s Empire, 10-in. 


wheel, 4 blade, ball bearing, 14-in., $10.50 each; 16-in., $10.75 
each; 18-in., $11 each; 20-in., $11.25 each. 

Post Mauls.—Orders for post mauls are being re- 
ceived by the jobber in good volume, as farmers are 
continuing to do a lot of fence building. Stocks are 
fair and prices remain firm. 

From jobbers’ stocks, f.o.b. Chicago: Handled post mauls, 

10-lb., $7.25 per doz.; 13-lb., $8.65 per doz.; 16-lb., $10 per 
doz. 
_ Roofing and Building Paper.—A slight improvement 
in the sales of roofing and building paper is noted this 
week, and from all indications the balance of the season 
will prove very satisfactory. Not only will the demand 
be increased from new building operations, but there 
is also much repair work that needs prompt attention. 
Stocks in general are good. There has been no change 
in price since last reported. 

We quote from jobbers’ stocks, f.o.b. Chicago: Certain-teed 
roofing, one-ply, $1.53 per sq.; Certain-teed roofing, two-ply. 
$2.04 per sq.; Certain-teed roofing, three-ply, $2.55 per sq.; 
Major roofing, one-ply, $1.28 per sq.; Major roofing, two-ply, 
$1.69 per sq.; Major roofing, three-ply, $2.10 per sq.; Sentinel 
roofing, one-ply, 83c. per sq.; Sentinel roofing, two-ply, $1.04 
per sq.; Sentinel roofing, three-ply, $1.25 per sq.; tarred felt, 
$2.60 per 100 Ib.; red and gray rosin paper, $47 per ton. 

Razors and Blades.—There are all kinds of razors 
and razor blades to be had and manufacturers are 
making prompt deliveries. The demand continues to 
be very heavy, and conditions in general are very satis- 
factory. 


We quote from jobbers’ stocks, f.o.b. Chicago: Full hollow 
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ground, open blade razors, square point, flat rubber handles, 
$17.25 per doz.; three-quarters hollow ground, square point, 
oval rubber handles, $14.75 per doz. 

Sarety Razors.—We quote from jobbers’ stocks, f.o.b. Chi- 
cago, as follows: Gillette, $45 per doz.; Auto-Strop, $45 per 
doz.; Gem, in one doz. lots, $8.40 per doz.; 3 doz. lots, $8 
per doz.; Ever-Ready, in one doz. lots, $8.40 per doz.; 3 doz 
lots, $8 per doz. 

BLAbgEes. — We quote from jobbers’ stocks, f.o.b. Chicago 
Gem, in 1 doz. sets, 7 blades to a set, $4.20 per doz. sets, 
Ever-Ready, 1 card containing 1 gross blades, % doz. to a 
package, 24 packages to the card, $6.72; Gillette, in 1 doz 
packages, 6 blades to the package, $4.50; Gillette, 1 doz 
packages, 12 blades to a package, $9; Auto-Strop, No. 610% 
in doz. packages, 6 blades to a package, $4.50; Auto-Strop 
No. 610, in doz. packages, 12 blades to a package, $9. 

Hand Toilet Clippers.—There continues to be a 
shortage of all kinds of hand toilet clippers. Jobbers 
state that deliveries from the manufacturers continue 
to be very slow and the demand is increasing. The 
present prices are held firm. 

We quote from jobbers’ stocks, f.o.b. Chicago: Hand toilet 
clippers, Khedive, $1.55 each; Triumph, ball bearings, $2 
each; Liberty, $2.50 each; Bay State, $3 each; Competition 
hair clippers, 85c. each. 

Rope.—The market on rope is not very active, and 
very little buying is being done, except for immediate 
requirements. There seems to be an uncertainty about 
what is likely to happen in the price of raw fiber and 
until this situation becomes settled buyers will prob- 
ably be cautious about placing large orders for future 
delivery. Retail sales over the counter show a slight 
improvement. 

We quote from jobbers’ stocks, f.o.b. Chicago: No. 1 manila 
rope, 27%4c. per lb. base; No. 2 manila, 264¢c. per Ib. base 
No. 3 manila, 24',c. per Ib. base; No. 1 sisal, 23%,c. per Ib. 
No. 2 sisal, 2044c. per Ib. 

Spark Plugs.—Hardware dealers say that the spark 
plug business is very good, and is increasing right 
along. Dealers are urged to go over their stocks and 
fill in wherever necessary, as the demand is increasing 
daily. Reports from the manufacturers show that they 
are still behind with their orders, but jobbers say that 
they have fair stocks on hand 

We quote from jobbers’ stocks, f.o.b. Chicago: Hercules 
Giant, lots of 1 to 50, 65c. each; lots of 50 to 100, 62%e 
each; lots of 100 and upward, 60c. each; Hercules Junior, 
lots of 1 to 100, 40c. each; lots of 100 to 150, 37%c. each; 
lots of 150 and upward, -35c. each. Hel-Fi standard spark 
plugs, lots of 1 to 50, 45¢. each; lots of 50 to 100, 42%e 
each ; lots of 100 and upward, 40c. each; Hel-Fi Super spark 
plugs, lots of 1 to 50, 65c. each; lots of 50 to 100, 6244c. each; 
lots of 100 and upward, 60c. each. 


Sand Paper.—Very satisfactory sales on sand paper 
are reported by both jobber and dealers. Present 
prices are being held firm. Stocks in general are very 
good. 

We quote from jobbers’ stocks, f.o.b. Chicago, as follows: 
No. 1 sand paper, best grade, $5.40 per ream; cheaper grade, 
$4.85 per ream. 

Solder—As the tin shops have started up to full 
capacity, the demand for solder for all kinds of metal 
work is improving. Jobbers continue to carry fair 
stocks and there has been no change in price since 
last reported. 

We quote from jobbers’ stocks, f.o.b. Chicago: Warranted 
50-50 solder, case lots, 40c. per lb.; No. 1 plumbers’ solder, 
case lots, 34c. per lb 

Roller Skates.—There is no improvement in the situ- 
ation as to roller skates. Jobbers have boys’ skates 
on hand, but their stocks on girls’ skatés has been 
entirely exhausted. As soon as shipments are received 
from the manufacturer they are applied on back orders, 
the result is they are unable to accumulate a stock. 
Never before has the demand for roller skates of all 
kinds been as heavy as this season. 

We quote from jobbers’ stocks, f.o.b. Chicago: Either Con 
ron or Barney & Berry roller skates, ball bearing, boys’, $1.75 
per pair; girls’, $1.90 per pair. 

Steel Sheets.—Sales on steel sheets are limited to 
only such quantities as are wanted for immediate re- 
quirements. It is reported that sheet mills are operat- 
ing at only about 60 per cent of their capacity, and 
have only a small amount of work ahead. 

We quote from jobbers’ stocks, f.0.b. Chicago: No. 28 black 
sheets, $5.37 per 100 lb.; No. 28 galvanized, $6.72 per 100 Ib 

Sash Weights.—While there are very few sash we: hts 
being used at the present time, it is expected that the 
demand later on in the season will be very heavy, as 
the amount of new building work going on will require 
large quantities of sash weights. It is said, however, 
that prices are being held quite firm. 

We quote from jobbers’ stocks, f.0.b. Chicago: Sash weights 
in ton lots, $42 per ton, in less than ton lots, $44 per ton. 

Stove Pipe and Stove Board.—Dealers who have not 
placed orders for fall requirements on stove pipe and 
stove board are urged to do so at once. Jobbers report 
that most of the dealers have booked their orders, but 
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some of them are still holding off. Present prices are 
being held firm. 

We quote from local jobbers’ 
pipe, 30-gage, 6 in., $14.50 per 100; 28-gage, 6 in., $17.2 
per 100; elbows, heavy corrugated, 6 in., $1.80 per doz. : 
medium, 6 in., $1.50 per doz.; common adjustable, $1.60 per 
doz. 

We quote 
crystal stove board, 


stocks, f.o.b. Chicago: nvr 


from jobbers’ stocks, f.o.b. Chicago: Square 
wood lined, 24 x 24, $11.05 per doz. ; 
26 x 26, $13 per doz.; 28 x 28, $15.25 per doz.; 30 x 30, 
$17.15 per doz.; 33 x 33, $20.65 per doz.; 36 x 36, $24.65 per 
doz. ake crystal stove boards, paper ‘lined, 18 x 18, $5.90 
per doz.; 24 x 24, $7. 15 per doz.; 26 x 26, $7.85 per doz. ; 
28 x 28, $8.75 per doz.; 30 x 30, $10.40 per doz.; 32 x 32. 
$12.30 per doz.; 35 x 35, $15.35 per doz. Prices subject to 
10 per cent discount in case lots. 

Tacks.—The recent reduction in the price of tacks has 
increased the demand to some extent, but it is not as 
large as the manufacturers expected it would be when 
this reduction in price was made. Retail sales over 
the counter are reported very good, but they are nat- 
urally heavy, at this season of the year, as the spring 
house cleaning requires the moving of carpets. 

We quote from jobbers’ stocks, f.o.b. Chicago: Upholsterers’ 
tacks, 6-oz., 25-lb. boxes, 15%4c. per Ib.; bill posters’ tacks, 
6-0z., 25-lb. boxes, 15c. per Ib. 

Wheelbarrows.—As expected, sales on wheelbarrows 
during the week has showed a marked improvement, 
and from all indications the demand from now on will 
continue to be very heavy. Wheelbarrows in large 
quantities are being used for road and construction 
work. The present prices are being held firm. 

We quote to retailers, fo.b. Chicago: No. 4 tubular bar- 
rows, all steel, $7 each; common tray or stave barrows, $2.25 
each; angle leg garden barrows, $4 each. 

Wire Products.—A serious shortage of wire staples is 
reported by the jobber, who has placed a limit of one 
keg of a size to a customer. The demand for barb wire 
continues to be very heavy and jobbers are behind in 


Hardware Age 


shipments, as the mills are making very slow deliveries. 
Retail sales on poultry netting are very good. Sales 
on wire cloth, however, have not started up, as the cold 
weather has delayed the season. 

We quote from jobbers’ stocks, f.o.b. Chicago: Painted barb 
wire, $4.05 per 100 lb.; galvanized barb wire, $4.75 per 100 
Ib.; No. 9 plain wire, $3.65 per 100 Ib.; No. 9 galvanized 
wire, $4.35 per 100 lb.; staples, plain polished, $4.05 per keg 

We quote from jobbers’ stocks, f.o.b. Chicago; Poultry net- 
ting, glavanized before weaving, 50 per cent discount; gal- 
vanized after weaving, 45 per cent discount. 

WIRE CLOTH. — We quote from jobbers’ stocks, f.o.b. Chi- 
cago; 12-mesh black, from $2.15 to $2.25 per 100 sq. ft.. base 
This price is for sizes from 24 in. to 48 in. Sizes = Fate 24 in 
are 10c. per hundred higher, sizes above 48 in. are 40c. per 
hundred higher. 


Game Traps.—As the demand for fur is enormous 
and prices are the highest, it is expected that record 
sales on traps for this season will be made. Jobbers 
are urging dealers to place their orders now for future 
requirements. 


We quote to 
lows: 


retailers, f.o.b. Chicago, game traps as fol 
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OFFICE OF HARDWARE AGE, 
Pittsburgh, May 6, 1919. 
FTER many negotiations by telephone, cable and 
wire, plans have finally been made for the meeting 
of the Industrial Board of the Department of Com- 
merce, the Railway Administration and a number of 


leading steel producers, to be held in New York on 
Thursday, May 8. At this meeting strong efforts will 
be made to bring together the factions which have gen- 
erally upset the steel trade nearly two months over the 
refusal of Director General of Railroads Hines to ac- 
cept the prices for rails agreed upon at the previous 


Current Metal Prices 


Co sone S Reet ng, Gal- 


The quotations given below are for small lots, as sold 
from stores in New York City by merchants carrying stocks. 

As there are many consumers whose requirements are not 
sufficiently heavy to warrant their placing orders with manu- 
facturers for shipment in carload lots from mills, these prices 
are given for their convenience. 

On a number of articles the base price only is given, it 
being impracticable to name every size. 


fron and Soft Steel Bars 
and Shapes 
Per Ib. 


Refined Iron, base price. ..3.37¢ 
Burden’s H. ‘. 8. bar 

fron, base price.......... 6.30¢ 
Burden’ a — bar iron, 

base p 
Swedish 7. base price. 
Boft Steel: 

% to 1% in., round and 

square 
oh halos x % in. tol 


steel.. 
base 


Open-hearth spring -6.00¢ 
Standard cast steel, 
price 4. 
Extra cast steel....18.00@20.00¢ 
Special cast steel. .23.00@25.00¢ 


Tank Plates—Steel 


Per Ib. 
in. and heavier.........3.67¢ 


Sheets 
Blue Annealed 
3.47¢ er 
Rods-_% and 11/16.......8.43 Sy. Cy 3 Seer 
Bands, 1% to 6 x 3/16 to 10... cose 


No. 


Beams ‘and channels—3 to 
16 Im. ..cccccccssovreced 3.47¢ Bor Annealed—Black 
Soft Steel Wood's 

C. R., One Pass, Refined 

per Ib. 


angles: 

3 in. x \% in. and larger. .3. 
3 4 x 3/16 in. and \% 
14 ‘to 2% in. x % in...3.5: eo 
1% to 2% in. x 8/16 Od tale 

in. and thicker........3. mae ; 
1 to 1% in. x 3/16 in. . 3.52¢ No. 28. 3 376 
i 18 i 2% &- Mo, 8 lili sis7¢ 
a, : 2¢ No. 28, 36 in. wide, 10c higher. 
‘ Woods Keystone Hammered, 
* 4 “17¢ 18-24 gage, 9%¢; 26-28 gage, 
mm 0/02 10%¢ 


6.95¢ 
7.00¢ 
7.15¢ 


1 mr 1% in. x 3/16 Galvanized 
SS Ee 

13 to 2% x M fm.cccoes 3.! 

1% to 3% x 3/16.......3.57¢ 

3 in. and larger 3.52¢ 


Merchant Steel 
er ° 
Tire 1% x % in. and larger.3.37¢ 


Toe calk % x % in. and > 
» 38, 86 in. wide, 20¢ higher. 


in. ov ae ll 


2% 10¢ per 
100, ™. over flat sheets. 


,~ MOT. pig, 99 per cent, 


Per lb. , 


Steel Wire 
Base Price* on No. 9 gage and 
coarser : 
| OS Serer ar e 
Annealed Soft 5 
Galvanized Annealed. 
Coppered Basic 
Tinned Soft Bessemer... 
*Regular extras for lighter gages. 


Brass Sheet, Rod, Tube 
and re 


BASE PRICB 
High Brass Sheet. .20¢ 
High Brass Wire. .2 
Brass Rod 
Brass Tube....... 380% ¢ to 35¢ 


to 21%¢ 


Cunger Sheets 
esnne 2 opper, hot rolled, 16 oz., 

2%¢@: o5e per lb. base. 
ash rolled, 14 oz. and heavier, 
1¢ per lb. advance over hot rolled. 


Tin Plates 
Bright Tin 
Grade 

“AAA” 

Charcoal Charcoa) 
14x20 

$10.05 

12.00 

13.75 

15.50 

17.25 


Grade 
revren 


Wasters 


@ 
= 
Ace 


acuns 


SAwaIsco 


at et he 
i nt nt sat apt 


IXXXX 


> 


Terne Plates 
eres Coating 14x20 


T0@72¢ 


Cc 

Lake Ingot 18 

Electrolytic .. eeook ise 
idigeaits 


Casting 
Spelter and Sheet Zinc 
Western Spelter 8 9¢ 
Sheet Zinc, No. 9 base, pg 
12 


Lead and Solder 
American pig lead 
Bar d 
Solder, % & % guarantee... 
1 solder 


84¢ 

Prices of solder indicated by 

private ae vary according te 
composition 


Babbitt Metal 
Best grade, per lb 90¢ 
Commercial grade, per Ib.....50¢ 


Antimony 


Aluminum 
No. 1 aluminum (guaranteed 
over 99 per cent pure), in 
oot for remelting, per 


Old Metals 
Business is very quiet. Deal 
ers’ buying prices are nominally 
as follows: 
Cents 


Per BD. 

Copper, heavy and crucible. mY 

Copper, heavy and wire....12.00 
Copper, light and bottoms. ..10.5 
8. 


6.00 
Heavy machine composition. 12.50 
a 1 yellow rod brass turn- 
ngs 


No. 1 red brass or compo- 
sition turnings 
Lead, 
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meeting held in March; these prices being $45 per ton 
for -Bessemer and steel rails and $47 for open hearth. 

Director Hines claimed these prices were absolutely 
too high. He refused to accept them, and this threw 
the whole steel trade in confusion. Since the meeting 
the steel producers have endeavored, and succeeded to a 
very large extent, in holding the prices of pig iron, 
semi-finished steel and finished steel products that were 
agreed upon to be effective from March 21. 

These prices have been given in detail in previous 
reports in HARDWARE AGE and are still in effect. In 
some cases there has been slight shading in prices, but 
this was done mainly by the smaller producers and by 
some jobbers who had fairly large stocks of material 
on hand which they desired to move out more promptly, 
fearing a general break in prices, but which did not 
come. For several months the situation in the steel 
trade has been very unsatisfactory, neither producers 
nor consumers desiring to place orders for delivery 
ahead until the situation had cleared up. For this 
reason the amount of business entered by the mills and 
manufacturing plants in general for nearly two months 
has been relatively small, representing only the actual 
needs of jobbers and consumers, and for prompt ship- 
ment. 

What the outcome of the meeting in New York on 
Thursday next will be cannot be foretold at this time. 
The strong impression is that unless a further reduc- 
tion in prices is made and steel rails and other track 
materials which Director General Hines buys, he will 
still persist in his refusal to place orders for railroads 
for the supplies they shall badly need. In case a reduc- 
tion is made in prices of steel rails, it would naturally 
follow that a further reduction is made in prices on 
general iron and steel products, and for this reason the 
whole trade is awaiting with very great interest the 
outcome of the meeting on Thursday. In the meantime 
the amount of new business being placed in iron and 
steel products is small, and is only for actual needs of 
consumers and jobbers and for prompt shipment. 

Prices are holding up fairly well, but here and there 
are being slightly shaded. Operations of steel works in 
general are down to about a 50 per cent basis, and 
since March 1 fully 50 or more blast furnaces have gone 
out of blast, having no orders for pig iron. The smaller 
manufacturing plants are operating from 40 to 60 per 
cent of capacity, but the amount of work ahead by all 
manufacturing concerns is relatively small. The gen- 
eral impression is that the summer months in the steel 
trade will be exceptionally quiet, but a general revival 
in demand for steel products of all kinds will come in 
the early fall. The hardware trade shows nothing of 
particular interest in the past week. The volume of 
business being taken by jobbers and retailers is fairly 
large, but hardly as heavy as at this time last year. 
Consumers are still inclined to buy carefully and not to 
anticipate wants. 

It is believed that if some settlement of steel prices is 
reached at the meeting on Thurstay there will soon be 
a much better condition of affairs in the hardware 
trade. Collections are reported as uniformly good. 


Bolts, Nuts and Rivets.—Makers of these products 
continue to report the volume of business small, orders 
entered being for only small lots to cover actual needs 
for prompt shipment. Nut and bolt makers are not 
operating their plants to more than about 40 to 50 
per cent of capacity, on account of dull orders. There 
is some shading in prices in certain districts, but this is 
not very serious as yet. The new discounts, as effec- 
tive from March 28, are as follows: 

Large structural and ship rivets...................-$3.70 base 
EMO DORSET PIVGED occ cece ce ckacrcevoccencessecneeges $3.80 
7/16 in. x 6 in. smaller and shorter rivets. 

65-10-5 per cent off list 
Machine bolts, h.p. nuts, % in. x 4 in.: 

Smaller and shorter, rolled threads. .60-10-5 per cent off list 

COE CPORG cide severeesesevesreceeses 60-5 per cent off list 

Larger and longer sizes..............50-10 per cent off list 
Machine bolts, c.p.c. and t. nuts, % in. x 4 in.: 


Smaller and shorter .............. 45-10-10 per cent off list 

eB ee ree ee 10-10-5 per cent off list 
Carriage bolts, % x 6 in.: 

Smaller and shorter, rolled threads..... 60-5 per cent off list 

CUE SPORE ccc cere cect sccurecces OOP LOeD Dar COnt OF het 

Larger and longer sizes.............. 45-10 per cent off list 
RT EE 6 ok hss CERES RPE P RS CR KS OKED ROE ES 65-5 per cent off list 
Pa ee SO, Sy OA ic Since se Weweagsaeee 60 per cent off list 


OFFICE OF HARDWARE AGE, 
Boston, May 3, 1919. 


NE New England retail dealer has gone up, failed, 
since last reports. Otherwise practically all com- 
ment we have to offer this week is of an encouraging 
nature. Generally speaking the retail trade in this 
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Hot pressed nuts, sq., blank......... ...3.25e. per lb. off list 
Hot pressed nuts, hex., blank 3.25c. per Ib. off list 
Hot pressed nuts, sq., tapped *. per lb. off list 
Hot pressed nuts, hex., tapped............. *. per lb. off list 
C.p.c. and t. sq. and hex. nuts, blank...... 3 ». per Ib. off list 
C.p.c. and t. sq. and hex. nuts, tapped *. per lb. off list 
Semi-finished hex. nuts: 

5 in. and larger....... 

9/16 in. and smallet 






. 70-10 per cent off list 
rere 80 per cent off list 
Stove bolts in packages... 5 . 75-10-10-5 per cent off list 
Se ME or dae s cca pees ..0....2% per cent extra for bulk 
wiceameeeusvasdeeckesacenes 60-10-10-5 per cent off list 

The above discounts are from March 21, 1919 
All prices carry standard extra. No freight allowance 


Iron and Steel Bars.—The new demand for iron and 
steel bars, and also for reinforcing steel bars, is quiet, 
and only for small lots to cover actual needs. Mills are 
still running to about a 50 per cent basis or less, and do 
not have very much work ahead. Specifications against 
contracts are only fairly good, the feeling being that 
possibly prices on both iron and steel bars may be lower 
in the future, especially in view of the meeting in New 
York on Thursday, which may possibly result in further 
reductions in prices on all steel products. 

We quote soft steel bars rolled from billets at $2.35, at 
mill, in large lots, the usual advances being charged by 
jobbers and mills for quantities less than carloads. We quote 
common iron bars at 3c. to 3.15¢c.; bar iron made from selected 
scrap, 3c. for base sizes, and refined iron bars, $3.50c. per 
pound, all in carloads, f.o.b. Pitttsburgh. These prices are 
subject to extras as adopted by the American Iron and Steel 
Institute, the usual advances being charged for small lots 

Sheets.—Mills report that in the past week there has 
been some increase in new demand for various grades 
of sheets, but as a rule jobbers and consumers are still 
buying only to cover actual needs. Independent sheet 
mills are operating at about 60 per cent of capacity, 
and are running only 13 to 15 turns per week. Prices 
are fairly well held, but are being slightly shaded by a 
few of the smaller mills and by some jobbers who 
desire to move out stocks more promptly. 

Effective from March 21 the base price of No. 10 blue an- 
nealed sheets is 3.55c., the base price of No. 28, box annealed, 
one pass black sheets is 4.35c. and for No. 28 galvanized 
sheets is 5.70c. in carloads and larger lots, f.ob. Pittsburgh 
or Youngstown mill. It should be noted by the trade that 
the above named prices are for carloads or larger lots, the 
usual advances for small lots being charged over the above 
prices. 

Tin Plate-——The new demand for tin plate is better. 
It is getting nearly the time when the canners and 
other large consumers will have to place orders for tin 
plate to make up cans and other food containers, as it 
will only be a short time until the fruit and vegetable 
crops will have to be taken care of. Some tin plate mills 
feel that large consumers are making a mistake in hold- 
ing off so long in placing their orders, and they be. 
lieve that soon the demand for tin plate for prompt 
shipment will be heavier than the mills can supply. 
It is said prices are being very well maintained. Prices 
to the large trade, effective from March 21, are given 
below, the usual advances to small buyers being 
charged. 

We quote tin plate in large lots at $7 base box, f.o.b. Pitts- 
burgh. 

New prices on terne plate, effectfve March 21, are as fol- 
lows: 8-lb.—200 Ibs., $14.15; 8-Ib.—I. C., $14.55; 12-Ib << 
$16.15; 15-lb.—I. C., $17.15; 20-lb.—T. C., $1 
$19.65; 30-lb.—I. C.. $20.65; 35-Ilh.—I. C., $2 
$19.65. All f.o.b. Pittsburgh. 

Wire Products.—The mills report that last week 
showed quite an increase in new orders far wire and 
wire nails over the previous week, and the entire trade 
is buying more freely and in larger lots. Stocks of job- 
bers are reported to be low and will soon have to be 
materially replenished. Wire and wire nail mills are 
operating on a 50 to 60 per cent basis, and it is claimed 
prices are being quite firmly held. The prices on wire 
and wire nails in effect from March 21, in carloads and 
larger lots, to iobbers, are as follows: 

Wire nails, $3.25 base per keg: galvanized, 1 in. and 
longer, including large-head barbed roofing nails taking an 
advance over this price of $1.50, and shorter than 1 in., $2.00 
Bright basic wire, $3.15 per 100 lb. : annealed fence wire, Nos 
6 to 9, $3.00; galvanized wire, $3.70: galvanized barbed wire 
and fence staples, $4.10; painted barbed wire. $3.40; polished 
fence staples, $3.40: cement-coated nails, $2.85 base: these 
prices being subject to the usual advances for the smaller 
trade, all f.o b. Pittsburgh, freight added to point of delivery 





5 ; 
$0; 25-lb.—I. € 
65: 40-lb Fe. 


terms 60 days net, less 2 per cent off for cash in 10 days 
Discounts on woven-wire fencing are 601% per cent off list 
for carload lots, 5914 per cent for 1000-rod lots, and 5814 per 


cent off for small lots, f.o.b. Pittsburgh 





section of the country is in strong financial condition, 
doing a much better business than anticipated earlier 
in the year, and taking advantage of every discount 
handed out. In other words the trade is on its toes, 
and expecting a rattling good business for several 
months, at least. Business houses are in order, a con- 
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siderable amount of deadwood merchandise has been 
cleaned up, and many good clerks, who served their 
country during the war, are back in the fold. But the 
retail trade is still buying cautiously, justly and wisely. 
There is no plunging on goods, no crowding of shelves 
with slow-selling stock, and no complaining public, as 
regards prices. A strong healthy and almost ideal 
condition of business, as near as we can figure, is with 
us, but some retail dealers reluctantly admit it. 

It is not to be wondered that local shelf hardware 
jobbers are working in more even channels, that bosses 
have returned to the practice of taking a day off each 
week to go out and play golf, or do a little gardening, 
incidentally getting business off their minds and a little 
God’s fresh air into the lungs. Screen doors, rcpe, 
wire fencing, wheelbarrows, nails and a hundred other 
things daily vanish through shelf hardware shipping 
rooms with a regularity almighty satisfying. “Things 
are running like clockwork,” is the way the boss of 
a shipping room puts it. No large consignments, but 
a great many small orders. 

Heavy hardware houses really are a shade optimistic. 
Most of them are doing more business than they were 
a month ago; not much, but enough to give encourage- 
ment and hope. What the trade lacks in demand for 
iron and steel is made up on other lines. The opinion 
is freely expressed here that the worst has passed, 
and that from now on business conditions should im- 
prove. So it truthfully can be said New England hard- 
ware conditions in general are improving. What more 
could be asked in these times? 

Air Rifles.—Some of the New England retail trade 
are wondering why they are not getting air rifles from 
the jobber. There is a good call for this article now 
in most localities. Young America evidently has a 
yearning to get out and pepper a few sparrows, and 
the retail dealer is losing a chance to make a few 
dollars. If the retailer orders King rifles the chances 
are he will get fairly prompt shipments, for most job- 
bers have a supply on hand. But Daisy rifles are scarce 
in this market, the manufacturers being far behind on 


shipments. Rather than lose a sale some retailers are 
substituting. 
Automobile Accessories. — Automobile accessories, 


generally speaking, are going big. A new law provides 
that operators of busses are required to give a bond 
for each passenger carried. The law a works 
a hardship on some buss owners and their purchases of 
accessories are backward, but the deficiency is more than 
made up by buying from sources dealing with owners 
of pleasure cars. 

Barbed Wire.—Further shipments of barbed wire are 
reported by local jobbers, but almost everybody admits 
that business to date is disappointing. War demands 
on the manufacturers made it practically impossible to 
attend to domestic needs. As a result local and nearby 
hardware interests were obliged to go without wire 
many months. It was hoped that with the signing of 
the armistice business would gradually work back to a 
normal basis, but such has not proven the case, accord- 
ing to the trade. 

We quote from jobbers’ stocks: 
four-point barbed, $4.64; plain two-ply 
$4.20 

We quote f.o.b. factory: 80-rod reels, galvanized, 
wire, in less than carload lots, $3.84 per 100 Ib. 
twisted, in less than carload lots, $3.55 per reel. 

Bolts and Nuts.—No improvement in the demand for 
bolts and nuts is noticeable. In fact, business, if any- 
thing, is a little quieter. Naturally the jobber is not 
ordering fresh stock from the mills, nor ‘is he likely 
to for some time, at least not until some ——— 
has been made on his present supply. Under business 
conditions one might expect a weakening of prices, but 
there are no evidences of it here. 

Machine bolts, C. T. & D. nuts, 4 x % 
» per cent discount; 4% x % and larger, 
count; with H. P. nuts, 4 x % and smaller, 
count; 4% x % and larger, 35 per cent discount; 


80-rod reels, 
80-rod reels, 


Catch weights, 
twisted, 


barbed 
Two-ply 


and smaller, 35 and 
30 per cent dis- 
45 per cent dis- 
common 


carriage bolts, 6 x % and smaller, 40 per cent discount; 
6% x % and larger, 30 per cent discount; tap bolts, less 10 
per cent; Eagle carriage bolts, 70 per cent discount; stove 
bolts, large quantities, 70 and 10 per cent discount; bolt 
ends, 30 per cent discount; tire bolts, 50 and 10 per cent dis- 
count; semi-finished nuts. 9/16 and smaller, 70 per cent dis- 


count; % and larger, 60 per cent discount; Inished case 


hardened nuts, 60 per cent discount; H. P. square blank in 
full keg, list; tapped, list: hexagon blank, list: tapped, list; 
Cc. P. C. & T. square blank, plus 1c.; tapped, list; hexagon, 
blank, list; tapped, list 

Bright Wire Goods. —Bright wire goods are moving 
a little freer, yet there is much room for improvement 
along these lines. Prices appear on a steadier basis 
than they have been before in some months. In fact, 
the best of opinion is that the market is as low as it 
will be for some time. 


Building Hardware.—Here and there one finds a job- 
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ber who feels the demand for building hardware is on 
the mend. In such cases, however, the particular jobber 
has been able to offer lock sets, etc., to retail houses 
at attractive prices, and the improvement in business 
is confined to very few hardware items. The market 
for such material, as a whole, continues disappointingly 
inactive. 


Cameras.—Some of the manufacturers of cameras 
have been sadly backward in shipments of goods to 
jobbers, and as a result the latter are accumulating 
thousands of dollars’ worth of orders they cannot fill. 
It is to be hoped, however, that manufacturing labor 
conditions will improve sufficiently before the summer 
retail season opens to permit a freer movement of 
goods into public hands. 


Chain.—The heavy chain situation has not changed 
noticeably since last reports. The recent reduction in 
local jobbing quotations has failed to stimulate business, 
but the average New England distributor is carrying 
unusually small stocks and for that reason nobody 
appears particularly disturbed over business conditions. 
The American Chain Co. has notified the trade here 
of a generous reduction in prices for practically all 
kinds of weldless chain items. In addition the company 
guarantees prices against its own decline to date of 
shipment of goods. Heavy chain prices follow: 





We quote from jobbers’ stocks: Proof coil self-colored 
chain in cask lots, 3/16 in., $14.25 per 100 lb.; % in., $11.40 
5/16 in., $10.80; % in., $9.60; 7/16 in., $9. 35; % im., $9.15 
9/16 in., $9.15; % in., $8.90: % in., $8.65; % in., $8.15; 1 in.. 


$s. BB, twist link and long link chain take the same extras 


Compasses and Dividers——A normal demand for 
compasses and dividers would never overtax the work- 
ing forces of the jobber, yet the average business house 
has to carry them to supply the wants of customers. 
It is indeed exasperating, therefore, when a firm cannot 
get such items to supply its needs. We hear of in- 
stances where full orders for goods placed last Febru- 
ary by the jobbers have not been filled. 


Cooking Ware (Glass).—The call for glass cooking 
ware holds up well, but individual orders coming in 
usually are for small amounts. The average jobber, 
however, has enough orders on hand to absorb all re- 
ceipts of fresh goods for some time to come. The lead- 
ing manufacturers are just cleaning up the last of 
orders placed by jobbers last January. No change in 
prices are noted, but they are reported as very firm. 

We quote from jobbers’ stocks: Casseroles, round, 1-qt., 
$18 per dozen; 14%-qt., $21 per dozen; 2-qt., $24 per dozen 
Baking dishes, uncovered, 1-qt., $10.20 per dozen; 1%4-qt., $12 
per dozen 2-qt., $14.40 per dozen. Pie plates, $9 to $12 per 
dozen. Cake dishes, $9 per dozen. Bread pans, $10.80 to $21 
per dozen. Small baking dishes, $1.80 to $3.60 per dozen 
Jobbers’ terms are 30 per cent off list. 

Cutlery.—There is always a good demand in New 
England for pocket knives at this season of the year, 
and 1919 has proved no exception regurdless of prices. 
The movement of goods to retail houses is better than 
it was a month or so ago, yet it could %e improved upon 
provided manufacturers made prompter deliveries to 
jobbers. Old fashioned razors are enjoying a lively 
call and prices for them hold firm. In speaking of the 
market for this product a local jobber says: ‘There 
was a time whén we fellows thought we could not get 
along without German razors. Opinions have changed 
since then, however, and personally I feel that if I 
never saw a German razor again I should never miss 
it. Others in business here feel the way I do, I know. 
Another thing I know is that a salesman depending on 
bread and butter by sales of such goods would starve 
to death in a week here in Boston. I do not pretend to 
know how the trade in other sections of the country 
feel about the matter.” The demand for scissors and 
shears continues far in excess of immediate supplies. 
Trimmer, No. 12, 97c. each; No. 10, $1.58; No. 9 
$1.72: No. é $1. 95": No. 7, $2.45. Dental snips, No. 0, $9.86 
dozen; No. $10.75. 

nctodenen ti sear and 


SNIPS.- 


Wiss goods, standard embroiders 


(two sharp points), 3-in., $8.85 list per dozen; 3%-in., $9.20 

4-in., $9.50. Standard jadies’ (one round and one _ shar} 
point), 4-in., $9.50 list per dozen; 5-in., $10.10; 6-in., $11.40 
Pocket (two round points), 4-in., $8.85 list per dozen; 41%4-in 

$9.20; 5-in., $9.50. Buttonhole, 4%-in., $11.40 per dozen 
Manicure, 31'4-in., $12.65 per dozen Nail, 3%-in., $12.6 

list per dozen. 

SHEARS. —High- grade japanned, 6-in., $8.60 per dozen 
61%4-in., $9.20; 7-in., $9.70; 714-in., $10.25; 8-in., $10 80: 81. 
in.. $11 35; 9-in., $13.45: io- in., $16. 70; Tis -in., $18.85; 12-in 
$20.45: 13-in., $22.60. Popular-priced goods (warranted), al! 
sizes, $4 per dozen. Low-priced goods, all sizes, $2 per dozen 

KNIVES.—Butcher knives, standard make, 6-in., $4 pe! 
dozen; 7-in., $4.80; 8-in., $6; 9-in., $7; 10-in., $8.50; 12-in.. 


$11; 14-in., $14. 
Pocket KNives.—Standard make, 
Hair CutTters.—Popular kinds, 
each. Fancy cases cost more. 
Sarety Razors.—Gillette regular sets, $5; 
$16 to $27 less 25 per cent discount 


$7.50 to $9 per dozen 
plain cases, 75c. and $1.50 


traveling sets 
Auto-Strop regular sets 
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$5, less 25 per cent discount. Gem, $1 sets, $8.40 in dozen 
and $9 in less than dozen lots. Ever-Ready sets, $8.40 in 
dozen and $9 in less than dozen lots. 

Electrical Goods.—Some of the local jobbers have 
been pushing sales on electrical home needs goods and 
having more or less success. As one house puts it: 
“We are selling five or six times as many of these 
goods as we did a year ago, simply because we are 
putting five or six times as much effort into the selling 
of them.” It may interest the trade to know that the 
Westinghouse Electric & Manufacturing Co., for in- 
stance, is selling at least $4,000,000 electric toasters, 
heaters and such small products each month at an 
average advance of 15 per cent since the signing of the 
armistice. They are but one factor in the electrical 
goods field. 


‘iles—The market for files has lost all signs of 
uncertainty since the revision in prices last month. 
The trade evidently has made up its mind values are 
on a stable basis, at least incoming business would 
suggest such a belief. Rasps are selling well for this 
time of year. File and rasp quotations follow: 

We quote from jobbers’ stocks: Files—Nicholson and Black 
Diamond, 40 and 10 and 10 per cent discount; Great Western, 
Arcade, Kearney & Foote, etc., and American machine cut, 
50 and 10 and 5 per cent discount; Chelsea hand cut, list; 
XF (Swiss pattern), list. : : 

Rasps—Heller, Chelsea and Nicholson, 12-in., $4.70 to 
$5.50; 13-in., $5.50 to $6.50; 14-in., $6.50 to $7.50. 

Freezers.—Taken as a whole ice cream freezers are 
doing better, but the movement of goods out of stock 
is by no means normal. The new tax on ice cream 
served in some public places should make for a greater 
consumption of the home-made product, and eventually 
in a larger sale of freezers should result. 

We quote from jobbers’ stocks: White Mountain freezers, 
1-qt., $2.43; 2-qt., $3.03; 3-qt., $3.60; 4-qt., $4.23; 6-qt., $5.37 
&-qt., $6.93; 10-qt., $8.85; 12-qt., $11.25; 15-qt., $13.35; 20-qt., 
$17.31; 25-qt., $22.20 each. ; 

Round galvanized bars in stock, % in., 18 ft. long, $6.90 
per 100 lb.; % in., 18 ft. long, $6.80; % in., 18 ft. long, $6.70. 

Galvanized Bars.—Galvanized bars are selling in a 
fairly satisfactory manner. In fact, those heavy hard- 
ware firms handling such goods say they are selling 
better than many sizes of steel and iron, which in their 
opinion, is “going some.” 

We quote from jobbers’ stocks: Flat galvanized bars in 
stock, 1 x % in, 12 ft. long, $7.70 per 100 Ib.; 1 x 3/16 in., 
12 ft. long, $6.90; 1 x % in., 16 ft. long, $6.90; 14 x \& in., 
16 ft. long, $6.90. 

Galvanized Goods.—Tubs, pails, coal hods, etc., are 
moving out of stock all the time and as nobody here 
appears to be over supplied the market has the ap- 
pearance of being in an extremely healthy condition, 
inasmuch as prices apparently have reached a resting 
place for the spring season, at least. 

We quote from jobbers’ stocks: Pails—Common galvanized 
pails, light finished, 8-qt., $3.10, per dozen; 10-qt., $3.50; 
12-qt., $3.85; 14-qt., $4,32. Common pails, heavy finish 
(5 lb. to the dozen), 14-qt., $7.25 per dozen; lighter weights, 
14-qt., $5.63. 

CoaL Hops.—Medium grade (wood handle), japanned, size 
15, $3.80 per dozen; size 16, $4.06; size 17, $4.50. Galvanized, 
size 15, $5.75 per dozen; size 16, $6.37; size 17, $6.87; size 18, 
$7.47. 

Turns.—Galvanized, No. 200, $16.25 per dozen; No. 300, 
$18.20. 

Glass.—The glass situation has not changed since 
last reports. Business in a retail way, according to 
the largest concerns, holds up brisk, and April sales 
were larger than they have been before for any eorre- 
sponding period in years. The wholesale market also 
shows a steady improvement in sales. It is slow, to be 
sure, but it is coming along satisfactorily every day. 
Prices in both departments of the trade hold very 
firm. 

We quote from jobbers’ stocks: Glass, single A and B, first 
three, 80 per cent discount; above first three brackets, 79 per 
cent discount from the list; double A, 80 per cent discount; 
double B, 82 per cent discount; A. and B quality by the light, 
80 per cent discount; single lights, 80 per cent discount. 

Leaded Glass—Plain cathedral, 18c. per sq. ft.; monu- 
mental figured, \%-in. thick, 20c. per sq. ft.; double ground, 
23c. per sq. ft. 

Skylight Glass—Rough or rolled, %-in. thick, 16c. per sq. 
ft.; 3/16-in. thick, 20c. per sq. ft.; %4-in. thick, 25c. per sq. ft. 

Horse Clothing.—Since thhe ending of hostilities on 
the other side of the water the manufacturers of horse 
clothing have made two or three reductions in lists. 
They now announce that in their opinion the market 
has reached bottom. Up to the past week or so the 
demand for such merchandise was brisk, according to 
jobbers here, but as is to be expected at this season 
of the year, it is beginning to fall off. The next large 
buying movement will not come till August or Sep- 
tember. 

Horseshoes.—Horseshoes continue to move out of 
stock rather freely, the average New England black- 
smith some time ago having tumbled to the fact it 
was a good time to make hay while the manufacturers 
were cutting prices. 
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We quote from jobbers’ stocks: Standard makes in 100-lb 
kegs, to blacksmiths and consumers in Maine, New Hamp- 
shire, Vermont, Massachusettts and Rhode Island points, $5.40 
per keg base. Direct shipments in any quantity from the mill. 
$5.40, with freight allowed on any quantity. Base prices are 
for No. 2 or larger. To Connecticut blacksmiths and consum- 
ers the base price is $5.15 per 100-lb. keg. No freight is 
allowed on store shipments. 

Fancy SuHoes.—Side weights, $12 per keg; track side 
weights, $12.25; toe weights, $10.75; steel shoes, $9.25; toe 
creased, $7.75; side wear, $9.75; calked, $9.25; extra light 
calked, $10.25; iron countersunk, $8.25 











25; steel countersunk, 
$10; tips, $9.25; light driving, $9.25; featherweights, $9.25: 
mule, $8; all assorted shoes, 50c. per keg extra. 

Top CaLKs.—Dull, $1.85 per box; sharp, $2.10; blunt heel, 
$2.10; sharp heel, $2.35. Broken boxes call for an extra 
charge of lic. per Ib. 

Iron.—Little encouraging can be said regarding iron. 
The demand continues lukewarm, the average jobber 
is carrying a great deal more stock than he wishes he 
was, and consumers often express the view that prices 
will have to be lower before they will buy freely. Prices, 
however, hold up well according to hardware jobbers. 

We quote from jobbers’ stocks: Best iron, flats, rounds 
and squares, $5.50 base per 100 Ilb.; H. & P. ovals, half ovals 
and bevels, $6.50; H. & P. half rounds, $5.50: refined iron, 
$3.45; Norway iron, $20. 





Lawn Mowers.—Orders for lawn mowers are coming 
in all the time, but business is far from satisfactory. 
Evidently retail dealers carried over enough stock 
from last season to fill all immediate requirements and 
they do not intend to order normal amounts of goods 
until absolutely necessary. Jobbing lawn mower prices 
hold firm notwithstanding the lack of pep to new busi- 
ness. 

We quote from jobbers’ stocks: Lawn mowers, 12-in., $4.65 
each; 14-in., $4.80; 16-in., $5; 18-in., $5.20. 

Nails.—Wire and cut nails are, perhaps, moving out 
of store in slightly larger volume, but most of the buy- 
ing is in small lots. Coated nails appear to be more 
active in spots than other kinds, possibly because much 
outdoor repairing is being done throughout New Eng- 
land. Horseshoe nails are showing unusual life, pre- 
sumably because blacksmiths have been sending orders 
in with those for horseshoes. 

We quote from jobbers’ stocks: Wire nails, $4.25 per keg 
base. Cut nails, $5.35 base. For galvanized nails an extra 
charge of 50c. per keg is made. Cement coated nails, stand 
ard boxes, $5 per keg base. 


HORSESHOES.—New Standard 5s, $6.75; 6s, $6: 7s, $5.75 
8s, $5.50; 9, 10 and 11s, $5.35. Reliance and Brighton 5s, 
$6; 6s, $5.50; 7s, $5.25; 8s, $5; 9, 10 and 11s, $490: Crown 








and Leader 58, $5.25; 6s, $4.50; 7s, $4.05; 8s, $3.85; 9, 10 and 
11s, $3.65. Add 1c. per pound for less than 25 pounds of a 
Size. 

Pencils.—Pencils ordinarily are not an important 
hardware item, but the fact that shipments from manu- 
facturers are decidedly slow, draws special attention to 
this product. We hear of instances where pencils or- 
dered last September have not been delivered to local 
jobbers. And as is always in a case like this one, 
everybody seems to want pencils all at once. 

Pistols—Water pistols are in excellent demand but 
jobbers have been unable to make good deliveries owing 
to backward shipments from manufacturers. 

Poultry Supplies —The demand for incubators has 
let up, as might be expected at this time of the year, 
but that for brooders and other poultry supplies holds 
remarkably strong. 

Rope.—In passing through local jobbing shipping 
rooms one is often attracted by the large amount of 
rope ready for shipment. Much of it is small in size, 
such as might be used on yachts, but more or less 
heavy material is going forward each day. The past 
season, from the jobber’s viewpoint, has been extremely 
satisfactory. Prices hold firm on the basis previously 
reported. 

We quote from jobbers’ stocks: Manila, 29¢ per pound 
basis; sisal, 25c.; tarred lath yarn, 22c¢ 

Rubber Hose.—In spots the demand for rubber hose 
shows improvement, but it absolutely lacks snap. On 
the other hand the manufacturers say business is con- 
siderably better, but intimate the bulk of it is coming 
from outside New England. 

We quote from jobbers’ stocks: Leader, 1%-in., 10%c 
Sg-in., 114%4c.; %-in., 124c.: Olympia, %-in., 12%c.; %-in 
13%c.; Milo, %-in., 44%4c.; Bull Dog, %-in., 18'4c. per foot 

Sash Cord.—Now that trading in cotton, the staple, 
on the various exchanges of the country has simmered 
down to one style contract, there possibly may be a 
revision in sash cord prices before many days. There 
is absolutely no gimp to the market to-day and many 
hardware interests feel that possibly a further cut 
in values might revive consumption. 

We quote from jobbers’ stocks: Braided cotton sash cord 
Samson, 90c. per pound base: Silver Lake, &8c.; Phoenix 
64c.; Acme, 50c. 

Screws.—Nothing new has developed in the screw 
market since last reports. Prices are very steady, but 
the demand, although better than it was a month or 
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so ago, is by no means active, and it is generally antici- 
pated it will not be until house construction improves. 

We quote from jobbers’ stocks: Wood screws, flat head, 
bright, 774% per cent discount; flat head, blued, 75% per 
cent discount; round head, blued, 7214 per cent discount; flat 
head, brass, 52% per cent discount; round head, brass, 50 
per cent discount; flat head, galvanized, 621%4 per cent dis- 
count; flat head, nickel, 65 per cent discount; round head, 
nickel, 65 per cent discount; the regular price beyond the 
print is 10 per cent, and the extreme price beyond the print 
is 20 per cent. : ; 

Cap and set screws: In full packages, set screws, including 
headless, 65 per cent discount; squares and hexagon head 
cap screws, 50 per cent discount; fillister head cap screws, 

per cent discount; flat head cap, 25 per cent discount; 
round and button head cap, 20 per cent discount In broken 
packages, set, including headless, 40 per cent discount; square 
and hexagon head cap, 35 per cent discount; fillister head cap, 
20 per cent discount; flat head cap, 10 per cent discount; 
round and button head cap, 10 per cent discount. 

Steel—The movement of steel out of local jobbers’ 
hands is still confined to small individual orders. It 
is only fair to state, however, that some concerns report 
an increase in the total tonage moved during the past 
week. Naturally the trade as a whole is a shade more 
optimistic. No change in local jobbing quotations on 
steel is noted. 

We quote soft steel bars from jobbers’ stocks: Flat bars, 
stock lengths, not wider than 6 in. or thicker than 1 in. per 
100 Ib., $3.45 base: rounds and squares, 1% in. and under, 
$3.45 base per 100 Ib. 

Angles and channels, under 3 in., stock lengths, $3.45 base 
per 100 Ib.; over 3 in., $3.55; tees, under 3 in., $3.60 per 
100 lb.; over 3 in., $3.65. 

Cold-rolled steel, rounds up to 115/16 in. and squares and 
hexagons, list; flats, list. Tire steel, 1%x \% in. and larger, 
$4; thinner and narrower, $4.50. 

Hoop steel, $4.75 per 100 lb. base; band steel, $4.15. 

Steel Goods.—Rakes and spading forks are in normal 
demand. It is a little early for hoes, hand cultivators, 
etc., to move, but jobber and retailer alike can see no 
reason why a good season should not be experienced. In 
the case of rakes and forks it has been found that the 
general public offers little or no protest at prices asked 
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HIS district is beginning to swing into spring busi- 

ness in earnest. The volume of sales shows a 
steady increase, and a trip to almost any of the hard- 
ware stores brings out the impression that they are 
busy and getting more busy. Steel goods are very 
much in evidence both in the stores and on the delivery 
trucks, although the buying public is less sensitive 
about carrying home a hoe or a rake than two or three 
years ago. Lawn mower business is just starting, the 
backward weather conditions preventing much growth 
of vegetation of any type. A few days of sunshine now 
would cause a stampede in this direction. 

There is increasing evidence of building work through- 
out the cities. There seems to be a fair quantity of 
desirable houses for sale at a price that seems high, 
but rental property is very scarce and frantic searches 
are made by those desiring to move for something more 
to their liking. This is the time of year when Bae 
is made from flats and apartment houses to bungalows 
and houses farther out, and the moving van is every- 
where, and busy. Lake resorts are coming out of their 
long winter sleep and brightening up wonderfully. The 
small merchant around the lakes now begins his sea- 
son’s harvest. As in town, desirable places are scarce, 
and many new cottages are being constructed. 

The usual decline for the last few days of the month 
in jobbers’ sales did not occur so heavily last month. 
The increase in general business kept the fill-in buying 
up to a new mark. Jobbers indicate a fair business in 
actual stock purchases, but the majority of their cus- 
tomers are buying only as they need the goods, evi- 
dently awaiting a more settled market. 

Prices here show very little change lately, and the 
tendency is to await the further action of the basic 
metal markets. Some fluctuation had been made in oil, 
but the majority of the staple articles have held stead- 
ily to prices established some time ago. 

Bolts.—Stocks of bolts are in fairly good condition 
now as the mills are making more prompt shipments 
than for some time past. Sales are not particularly 
heavy in a retail way. 

We quote from local jobbers’ stocks small carriage bolts 
at 35 per cent, large carriage at 20-5 per cent, small machine 
bolts at 40 per cent, large machine at 25-5 per cent, lag 
screws at 40 per cent, stove bolts at 60 per cent to 60-10 
per cent. 

Clocks.—Call continues good for alarm clocks, and 
the factories seem to be in better position to make ship- 
ments, although the condition is far from ideal so far. 
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for goods. If a big demand for steel goods in general 
should develop there might be some trouble in supply- 
ing wants as the manufacturers have been inclined to 
hold back on production pending developments. Mrs. 
John D. Sherman of Chicago, recently appointed by 
Secretary Franklin K. Lane as special assistant direc- 
tor of the United States School Garden Army, has been 
in town this week confering with women’s organiza- 
tions in regard to encouraging the planting of fruits 
and vegetables. The result of her work here will not 
be immediately felt in hardware circles, but eventually 
it will. 


Washers.—There has been a slight improvement in 
the call for washers since last reports, but it is hardly 
noticeable,, and the average jobber here considers the 
market as still decidedly unsatisfactory. So far as can 
be learned there have been no changes in local lists. 

We quote from jobbers’ stocks: Malleable washers, 12c 
per lb.; cast washers, % and smaller, 6c.; larger, 5c.; cut 
washers, in full kegs (200 lb.) of a size, list; extras to con- 
sumers of less than keg lots of a size, add to list as follows 
100 to 199 lb. of a size, 1c. per lb.; 50 to 99 Ib. of a size, 2c. 
per lb.; 25 to 49 Ib. of a size, 3c. per lb.; 10 to 24 Ib ofa 
size, 4c. per lb.; 1 to 9 lb. of a size, 5c. per Ib. 


Wire Cloth, Fencing, Etc.—The local wire cloth mar- 
ket is in a fairly satisfactory condition. Jobbers have 
quite a sizeable amount of business on their books, 
and prices are showing no signs of weakening. All 
kinds of wire fencing are selling well. In fact some 
jobbing firms have been getting so much business they 
have had considerable difficulty in keeping up ship- 
ments. Screening sells in a normal fashion and prices 
for it are very firm. 

Wire CLotuH.—Black’ wire cloth, 12 mesh, $2.40 per sq. ft. 
f.o.b. Boston, Black wire cloth, 12 mesh, $2.30 per sq. ft., f.o.b 
factory. Silver wire cloth, 12 mesh $3.10 f.o.b. Boston, and 
$3.05 per sq. ft., f.o.b. Pittsburgh. Bronze wire cloth, 9c. per 
sq. ft., f.o.b. Boston store, and 8%c. per sq. ft., f.o.b. factory 

WIRE SCREENING.—12 to 18 in. screening, $5 per 100 sq ft 
18 to 24 in., $5.25; 24 to 48 in., $5.50. 


CITIES 


We quote from local jobbers’ stocks: American, 1-day 
alarm clocks at 89c. each, Lookout 1-day alarm at $1.15 each, 
Sleepmeter 1-day alarm at $1.22 each, Automatic 8-day 
alarm at $3.50 each, Automatic luminous dial 8-day alarm at 
$4.25 each. 


Clippers (Hand and Power).—Retail calls for clip- 
pers are improving as the warmer weather approaches. 
Calls for power clippers for horses and parts for power 
clippers are progressing nicely. There is no change in 
price. 

We quote from local jobbers’ stocks: No. 1, Stewart hand 
power clippers at $9.75 each list, Stewart hand power shear- 
ing machine No. 8 at $12.00 list, No. 9 at $12.75 list. Stewart 
single power shearing machine at $22.50 list, with a discount 
of 25 per cent. 

Files——The file market is holding very steady here 
since the last price was issued from the mills. Retail 
sales still show some improvement, and orders from 
shops and factories continue to be good. 

We quote from local jobbers’ stocks: Nicholson files at 45 
per cent, Riverside at 50-5 per cent, Royal at 60 per cent 
and Arcade at 50-5 per cent from standard lists. 


Galvanized Ware.—Call for pails and goods of this 
description is improving. Galvanized tubs are coming 
at a fair rate, while the calls for galvanized baskets 
in various sizes shows some improvement also. 


We quote from local jobbers’ stocks: No. 1 galvanized tubs 
at $8.20 per dozen; No. 1 at $10.10 to $11.40 per dozen; No. 
2 at $11.35 to $12.80 per dozen; No. 3 at $13.25 to $15.00 per 
dozen. Extra heavy No. 1 at $16.25 to $19.00 per dozen 
No. 2 extra heavy at $17.15 to $21.00 per dozen; No. 3 extra 
heavy at $19.30 to $24.00 per dozen. Galvanized pails, com- 
mon 8 qt. at $93.15 per dozen, 10 qt. at $3.55 to $4.00 per dozen, 
12 qt. at $3.90 to $4.40 per dozen, 14 qt. at $4.40 to $4.95 per 
dozen, 16 qt. at $5.30 per dozen. Stock pails, 16 qt. at $7.50 
to $9.50 per dozen, 18 qt. at $8.70 to $11.10 per dozen, 20 at. 
at $13.50 per dozen. Japanned open 17 in. coal hods, $6.50 
per doz.: japanned open 18 in. coal hods, $7.25 per doz.; 
japanned funnel 17 in. coal hods, $8.20 per doz.; japanned 
funnel 18 in. coal hods $9 per doz.; galvanized open 17 in. 
coal hods, 910 per doz.; galvanized open 18 in. coal hods, 
$10.90 per doz.; galvanized funnel, 17 in. coal hods, $11.45 
per doz.: galvanized funnel, 18 in. coal hods, $12.35 per doz 


Handles.—It is still difficult to obtain sufficient small 
handle stock to make a decent showing, even in a retail 
way. Prices are holding steady and strong, as quoted. 


We quote from lcal jobbers’ stocks: Single bit axe handles, 
told Seal, $5.50 per doz. Red Seal, $3.75 per doz.; White 
Seal, $2.60 per doz.; broad axe handles, Blue Seal, $5.50 per 
doz.; wood choppers’ nail handles, $3.25 per doz.; carpenters 
adze handles, extra, $3.75 per doz.; No. 1, $2.75 per (o0z.; 
railroad adze handles, extra, $3.75 per doz.; No. 1 at $3.25 
per doz.; sledge handles, Daniel Boone, 30-inch, $3.70 per 
doz.: 36-inch, $4 per doz.; extra, 30-inch, $2.75 per oz.; 
36-inch, $4 per doz.; extra 30-inch, $2.75 per doz. ; 36-inch, 
$3.50 per doz.; No. 1 30-inch, $2.25 per doz.; 36-inch, 52.1 
per doz.; railroad pick or mattock, extra, $4.50 per doz.; No. 
1, $4 per doz.; No. 2, $2.75 per doz.; Red Seal, $3.75 per doZ.; 
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adze eye hammer, Daniel Boone, $1.75; Beauty, 91.25 per 
doz.; blacksmith hammer, Daniel Boone, 16-inch, $1.75; 18- 
inch, $2 per doz.; Beauty, 16-inch, $1.25 per doz.; 18-inch, 
$1.30 per doz.; machinists’ hammer, Daniel Boone, 14-inch, 
$1.75 per doz. ; 16-inch, $2 per doz.; 18-inch, $2 per doz.; 
Beauty, 14-inch and 16-inch, $1.25 per doz.; 18-inch, $1.30 per 
doz.; D-handle shovel handles, spade handles, scoop handles, 
rake, fork and hoe handles, 30 per cent from standard lists. 

Hose.—The call for lawn hose shows remarkable im- 
provement in the last week or so. Stock seems to be 
weakening; in fact, some sizes indicate there must be 
an advance before the season is over. 

We quote from local jobbing stocks: Competition, %-in. 
3-ply hose at 9c. per foot; 5-ply, %-in. at 12%c. per foot; 
cotton %-in. at 13%4c. per foot. 

Lanterns.—Sales of lanterns continue to be good, 
especially in the rural districts. Jobbers are having fair 
sales along this line. 

We quote from local jobbings stocks: Tubular long globe 
lanterns at $11.50 per doz.; tubular short globe lanterns, 
$11.50 per doz.; tubular dash globe lanterns, $15 per doz.; 
Dietz Delight short globe, $912 per doz.; Dietz Wizard short 
globe, $11.15 per doz.; Dietz Victor short globe, $7.50 per 
doz.; Dietz No. 2 Blizzard globe, $11.35 per doz.; Dietz No. 2 
Blizzard dash globe, $17 per doz.; Dietz Buckeye dash globe, 
$10.15 per doz. 

Mowers.—Lawn mower sales are stacking up rap- 
idly now. The call seems to be very evenly divided 
between the cheap mower and the better grade. In fact, 
with a little bit of salesmanship the better class mower 
evidently is receiving a preference. Prices show no 
change. 

We quote from local jobbing stocks Styles C and E, Phiia- 
delphia lawn mowers at 35 per cent; Philadelphia Style A, 
at 30 per cent; Philadelphia Style K at 35 per cent; River- 
side ball bearing, 16-in. at $7.50 each net. 


Nails.—Calls for nails show a decided improvement 
in the past week. As contracting work is progressing, 
more of this product is being demanded from day to 
day. There is no change in price. 

We quote from local jobbing stocks: Standard wire nails 
at $4.15 per keg, coated wire nails at $4.05 per keg base. 

Nuts.—Price of nuts is holding steady, with call 
somewhat lighter than earlier in the year. Evidently 
shops and factories are ordering just as they are using 
them instead of stocking up. 


We quote from local jobbing stocks: Square iron machine 
screw nuts at 25 per cent; hexagon iron machine screw nuts, 
25 per cent; brass machine screw nuts, 15 per cent; hot 
pressed square blank nuts at $1; hot pressed square tap nuts, 
80c.; hexagon blank nuts, 80c.; hexagon tap nuts, 60c. from 
standard list; hexagon, semi-finished nuts, small size, at 60 
per cent; % and larger, 55 per cent. 

Paper.—Building paper is holding much better than 
the past several months. Prices show no change down- 
ward; in fact, there is some rumor that price may ad- 
vance on certain grades of paper. 

We quote from local jobbing stocks: No, 2 Barrett tarred 
felt at $3 per cwt.; Barrett threaded felt, 500 sq. ft. rolls, at 
$1.54 per roll; 25-lb. red rosin, 500 sq. ft., 85c. per roll; 30-lb. 
red rosin, $1.02 per roll; 35-lb. red rosin, 91.19 per roll; 40 Ib. 
red rosin, $1.36 per roll; deadening felt and carpet lining, 
$4.50 per cwt. 

Rope.—Call for rope in a retail way shows a marked 
improvement in the last several weeks. Better grades 
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seem to have a preference, and the price is holding 
steady and strong. 

We quote from local jobbers’ stocks: First grade Manila 
rope at 28c. per pound, base; first grade sisal rope, 24c. per 
pound, base; cotton rope, 50c. per pound, base; Swedish wire 
rope at net list; crucible steel rope at list less 17% per cent.; 
Monitor hoisting at list less 15 per cent.; tram and pillar 
rope net list; plow steel cable at list less 30 per cent. 

Sash Cord.—Demand for sash cord is on the increase 
also. Since the sensational reduction, there have been 
no further fluctuations in the market. 

_ We quote from local jobbing stock, common sash cord at 
50c. per lb. base. Silver Lake sash cord at 92c. per Ib. base 
Samson sash cord at 92c. per Ib. base. 

_ Screws.—The retail demand for screws shows marked 
improvement. Price is apparently as low as it will be 
for some time, and buying for that reason seems to be 
on the increase. 

We quote from local jobbing stocks: Flat head bright 
screws at 77% per cent; R. H. blued screws at 72% per 
cent; flat head brass screws at 44 per cent; R. H. brass 
screws 40 per cent; regular cap screws, 50 per cent; set 
screws 50-10 per cent; machine screws 75 per cent; brass 
machine screws, 50 per cent off of standard list. 

Steel Sheets.—The market has not changed on steel 
sheets, and stocks seem to be in good condition. 

We quote from local jobbing stocks: 28-ga. black sheets 
at $6.09 per cwt.; 28-ga. galvanized at $7.44 per cwt. 

Tin Plate.—Call for tin plate is increasing, with 
stocks steadily showing improvement in local jobbing 
way. 

We quote from local jobbing stocks: Flour City I. C. 8-Ib 
20 x 28 tin at $18 per box. Ideal bright 8-lb. coating I. C. 
tin, 20 x 28, at $22 per box; 14-in. Valley tin soldered and 
painted on both sides at $8.60 per 100 ft. 

Wire and Wire Goods.—Sales of barbed wire and 
smooth wire are improving rapidly. Wire goods also are 
moving more rapidly as screens are beginning to be 
put on. 

We quote from local jobbing stocks: Bright wire goods at 
75 per cent discount; brass wire goods at 70-10 per cent from 
standard list. 

Black annealed wire at $4.25 per 100 Ilb.; galvanized an- 
nealed wire at $4.95 per 100 lb.; painted Blidden cattle wire, 
80-rod spools, $3.75 per spool; galvanized Glidden cattle wire, 
80-rod spools, $4.30 per spool; painted Glidden hog wire, 
$4.02 per spool; galvanized Glidden hog wire, $4.60 per spool. 

Wire Cloth—With the light stocks put in by the 
sash and door factories and the light buying done by 
contractors along this line last fall, the local jobbers 
are experiencing a somewhat unusual condition. They 
are evidently selling resales on local stock now which is 
extremely early for this trend in the trade. 

We quote from local jobbing stocks: Black painted wire 
cloth at $2.15 per hundred sq. ft. base; galvanized 12 mesh 
at $2.55 per hundred sq. ft. base. 

Wheelbarrows.—Call for wheelbarrows is still good, 
the wood barrow type and garden wheelbarrow appar- 
ently still having the preference. Contractors, however, 
are adding to their supply somewhat sparingly so far, 
but evidently as they are forced to do so. 

We quote from local jobbing stocks: Wheelbarrows, fully 
bolted, at $33.50 per dozen; tubular wheelbarrows at $7.95 
each: garden wood wheelbarrows, $5.40 each 


CLEVELAND 


OFFICE OF HARDWARE AGE, 
Cleveland, May 6, 1919. 
HE hardware trade has increased in volume during 
the past week. Jobbers report a decided improve- 
ment in orders from the country merchants, who are 
stocking up in anticipation of a very busy season. The 
volume of orders from city merchants also shows a 
gain. Local retail dealers generally report a very satis- 
factory volume of business, although the cold, rainy 
weather that has prevailed during the past week has 
affected sales somewhat, particularly of garden tools 
and some other seasonable goods. The good volume of 
orders received by jobbers recently for spring goods 
indicates that many retailers deferred purchasing about 
as long as possible in order to take advantage of any re- 
duction in prices. 

Builders’ hardware has become quite active, particu- 
larly with retailers in the outlying residence districts, 
where a great deal of building work is now under way. 
Jobbers also report a decided improvement in the de- 
mand for builders’ hardware. House furnishings and 
most other lines are moving quite freely, with the ex- 
ception of mechanics’ tools. 

There have been very few price changes the past 
week, and the retail trade in general feels that there 
is not much chance of further price reductions for some 
time. Consequently there is less disposition to restrict 
purchases to only immediate requirements. However, 
jobbers are not attempting to book orders for extended 





future delivery on most lines, as manufacturers have 
not yet announced prices for goods for next fall’s ship- 
ment. Manufacturers of ice skates are now consider- 
ing prices for next fall delivery, and it is expected that 
these will be announced by June 1. 

Automobile Tires and Accessories.—Retailers con- 
tinue to stock up on casings and, tubes, on which the 
jobbing houses are enjoying a good steady demand. 
Retails sales are fair, although weather conditions have 
interfered somewhat with the volume of business dur- 
ing the past two weeks. Tire manufacturers are operat- 
ing plants at near maximum capacity and report sales 
very heavy. The spring movement of accessories so far 
is only moderate, but the trade looks for a heavy sea- 
son’s business. Accessory manufacturers are getting 
a heavy volume of orders, and are operating plants to 
capacity. 

Barbed Wire.—Jobbers are getting a heavy volume of 
orders for barbed wire from country merchants, and 
are unable to get shipments from mills as fast as 
wanted. Owing to the inability to secure barbed wire 
last year, stocks of most retailers became very low. 

Jobbers quote barbed wire as follows, for 80-rod spools 
Four-point cattle, $4; four-point hog, $4.30; American and 
Cambria special, light weight hog, $3. 

Bicycles—The demand for bicycles continues very 
active, and some manufacturers are unable to make 
shipments as fast as wanted. No price changes are 
expected in the near future. 
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Binder Twine.—The demand for binder twine is not 
active, as the country retail trade has good stocks. 
Prices are unchanged. Jobbers quote best grades of 
binder twine at 21%c at mill. 

Bolts, Nuts and Rivets.—The retail demand for bolts 
and nuts is only moderate. Jobbers have good stocks. 
No shading of prices is reported. Jobbers’ discounts 
are as follows: 


Machine bolts, % 
60; cut thread, 50 and 10; larger and longer, 45 and 5; 


x 4 in., smaller and shorter roll thread, 
car- 


riage bolts, % x 6 in., smaller and shorter, roll thread, 50 
and 10; cut thread, 50; larger and longer sizes, 40 and 5; 
lag bolts, 60 and 5; stove bolts, 75 and 5; nuts, keg lots, 


square, $2.50 off the list; hexagon tapped, $2.50 off the list 

Dry Cell Batteries.—There is a good call for dry cell 
batteries. No early change in prices is looked for. Job- 
bers quote regular batteries at 32c and Ignitor batteries 
at 33c in bbl. lots. 


Eaves Trough and Conductor Pipe.—There is a fair 
demand on the jobbing houses for eaves trough and 
conductor pipe. No price change has been made re- 
cently. 


Garden Tools.—The retail demand for garden tools 
is fair, although rainy weather has deferred purchases. 
Jobbers are well stocked, and are getting a good volume 
of repeat orders or orders from retailers who deferred 
purchases. 


Horse Shoes.—The call on the jobbing trade for horse 
shoes is only moderate. Jobbers quote horse shoes at 
$6.50 per keg for No. 2 and larger. 


Kitchen Ware.—The demand for enamel ware, gal- 
vanized ware and tin ware is steady, and recent prices 
are being maintained. Shipments of tin ware, which 
have been rather slow, are now fairly good. 


Lawn Mowers.—The demand for lawn mowers has 
become quite brisk, and the increase in retail sales is 
reflected in a good demand upon jobbers. Some of this 
business is in repeat orders, and some is coming from 
retailers who deferred purchases as long as possible, 
looking for a possible price reduction. The stocks of 
medium priced lawn mowers are becoming low in some 
jobbing houses. 


Nails and Wire.—With the increase in building work 
the demand for nails has improved materially. There 
is not much call for wire. Jobbers’ prices for less than 
carload lots are as follows: 

Wire nails, $3.75 per keg: No. 9 galvanized wire, $4.20 per 
100 lb.; No. 9 annealed wire, $3.50 per 100 Ib.:; cement- 
coated nails, $3.35 per 100 Ib. 

Refrigerators.—The spring demand for refrigerators 
continues fairly good. Jobbers are still booking orders, 
and have good stocks. 

Roller Skates.—The demand for roller skates con- 
tinues heavy, and jobbers are unable to obtain a suffi- 
cient supply to fill their orders. 


Rope.—While orders are not heavy, there is a fair 
demand for rope and prices are unchanged. 


Jobbers quote first-grade manila rope at 2614c. per Ib. for 
factory shipment, and 27c. for shinment out of stock. and 
first-grade sisal rope at 21%c. for factory shipment and 22c 


out of stock. 
Sash Cord.—The demand for sash cord has become 
more active. Prices on medium grades of Samson sash 
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cord have been advanced 2c a lb. Jobbers quote Phoenix 
sash cord at 50c per lb. 


Screen Doors.—Sales of screen doors by jobbers have 
been fairly heavy during the past two weeks. Many 
retailers deferred buying until about as late as possible, 
apparently for the purpose of taking advantage of any 
possible price reduction. Prices are unchanged. 


Screws.—The demand for screws is not heavy, but 
shows some improvement. Prices that were recently 
established are being adhered to. 

Discounts from jobbers’ stocks are as follows: Flat head 
bright screws, 80 per cent off list; round head blued, 75 pei 
cent discount; flat head brass, 55 per cent discount; round 
head brass, 50 per cent discount. 

Sporting Goods.—Retailers are placing orders quite 
freely for baseball goods, and expect a satisfactory sea- 
son’s business. Fishing tackle is now moving in good 
shape. Tennis goods are in rather light demand, owing 
to the fact that there was little call for these goods 
last year and retailers have good-sized stocks. 


Spray Pumps.—Jobbers report a very active demand 
for the smaller types of spray pumps for spraying 
shrubbery. The season is over for the larger pumps 
used in spraying trees. 

Steel Bars.—The demand for steel bars is only fair. 
Jobbers have good stocks. Jobbers quote soft steel 
bars at 3.23c per Ib. 


Step Ladders.—Jobbers report a heavier demand for 
step ladders than for several years. They attribute this 
to the fact that high prices have been prevailing for 
some time, and retailers have allowed their stocks to 
run down, but now they apparently feel that prices will 
not be lowered in the near future. Jobbers quote 
medium grade full bolted step ladders at 27c to 29c per 
ft., according to quality. 


Stoves.—There is a fair demand for gas and com- 
bination cook stoves, and country merchants are buy- 
ing oil stoves quite freely. The trade reports that oil 
stoves are now largely supplanting gasoline stoves in 
country homes. Deliveries on gas ranges by some 
makers are slow, although shipments can usually be 
secured within 3 weeks. Jobbers quote Kerogas oil 
stoves at $12.75 for two burners, and $14.75 for three 
burners. 

Stove Pipe and Elbows.—Jobbing houses are booking 
a good volume of business for stove pipe and elbows 
for fall delivery, and expect to be able to make ship- 
ments without delay. 

Washing Machines.—There is a brisk demand for 
electric washing machines, and manufacturers are able 
to fill orders promptly. Prices are unchanged. 

Wire Fence.—There is a heavy demand for wire fence 
and a good volume of business in poultry fence. Ship- 
ments on the latter are slow. Jobbers quote wire fence 
at 55 to 57 per cent off the list, according to quality. 

Tacks.—The manufacturers have reduced prices, and 
jobbers have followed this with a reduction amounting 
to ~ jected 10 per cent. The demand is fairly 
good. 


We quote from jobbers’ stocks No. 8 cut and wire carpet 
tacks in \ lb. papers at 28c. to 30c. per doz. papers. 


Among the Manufacturers and Jobbers 


b lage Waterproof Paint Company’s plant at Water- 
town, Mass., recently was destroyed by fire with 
a loss of about $40,000. John Meehan is president of 
the company. 

The following companies have been granted Massa- 
chusetts charters: Osborne Hardware Company, Hol- 
yoke; capital, $100,000. Incorporators are: Archie J. 
Osborne, George Osborne, Anne Sinclair, Edmond L. 
Dragon and R. Lorenzo Streeter, all of Holyoke. The 
Spencer Screw Company, Springfield; capital. $100,000. 
Incorporators are: John B. Beavuais and George C. 
Robert, of Holyoke, and Joseph H. Beauvais and Arlan 
M. Spencer of Springfield. 

The Toledo Screw Products Co., Toledo. Ohio, which 
was engaged in making shells during the war. will 
shortly begin the manufacture of vacuum cleaners on 
a large scale. These will be put on the market by the 


Air-Way Co., which has been organized as a selling 
organization, and which has opened offices at 1229 Ohio 
Building. T. H. Tracy is president of the Air-Way Co., 
P. E. Tracy, vice-president, and C. F. Bacon, secretary 
and treasurer. 





The Simmons Hardware Co., Toledo, Ohio, has in- 
creased its capital stock from $200,000 to $500,000, the 
growth of the company’s business necessitating addi- 
tional capital. 


The Craemer Nail & Supply Company of New York, 
2 Rector Street, New York, on April 30 discontinued 
acting as sales agents of the American Steel Co., Pitts- 
burgh, Pa., whose wire nails the company has sold in 
the New York market for over six years. The Craemer 
Nail & Supply Co. has been in the nail business in 
New York more than a dozen years and will continue 
to buy and sell for its own account hereafter instead 
of acting as selling agents as in the past. 


The Blackhawk Tire Co., 919 Locust Street, Des 
Moines, Iowa, is completing plans for the erection of 
a two-story and basement structure at East Twentieth 
and Grand streets, to cost about $60,000. 


The Hoover Suction Sweeper Co., North Canton, Ohio, 
contemplates the erection of a new plant in Hamilton. 
Ont., and has voted an increase in its capital stock from 
$1,000,000 to $2,000,000. 
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The Silvex Co., Bethlehem, Pa., manufacturer of 
spark plugs, has received a contract from the Interna- 
tional Harvester Co., Chicago, for plugs to be used as 
part of the equipment of all the farm tractors made by 
the Chicago concern. An additional force of workmen 
will be taken on by the Silvex Co. to complete this con- 
tract. 


The Liberty Carburetor Co., Providence, R. I., has 
been incorporated in Delaware with a capital of $25,000 
by Rey M. Upton and Arsene B. Desbreches to manu- 
facture carburetors, etc. 

The Peck, Stow & Wilcox Co., Southington, Conn., 
manufacturer of hardware, tools, etc., has let a contract 
to the Torrington Building Co., Torrington, for the 
construction of a six-story addition. 

The Multiplex Garages, Inc., New York, has been in- 
corporated with a capital of $100,000 by J. R. and J. B. 
Ashley, 345 Edgecomb Avenue, and H. S. Mansfield, 
302 Central Park West, to manufacture metal garages. 

The Viehweger Burglar Alarm Lock Co., 175 Lembeck 
Avenue, Jersey City, N. J., has filed notice of organiza- 
tion to manufacture special locking devices. August 
V. W. Viehweger heads the company. 

The Carlisle Cord Tire Co., Andover, Mass., manvfac- 
turer of automobile tires, has acquired property, 400 x 
1000 ft., on Fairfield Avenue, Stratford, Conn., and 
plans for the construction of a new one-story plant. 


The Manhattan Rim & Tire Corporation, New York, 
has been incorporated with a capital of $100,000 by 
F. P. Randolph, E. B. Haymond and S. Vinton, 220 
Broadway, to manufacture automobile rims and tires. 

The Plunkett Energizing Spark Plug Corporation, 
Brooklyn, N. Y., has been incorporated with a capital 
of $10,000 by F. W. Lang, B. V. Plunkett and C. A. 
Ogren, 149 Broadway, to manufacture spark plugs. 


The R. F. Clark Mfg. Company, manufacturer of corn- 
husking hooks, pins and wrist bands, has moved to new 
and enlarged quarters at 169-173 N. Jefferson Street, 
Chicago, Ill. The company has recently issued a new 
16-page catalog, which will be furnished on request. 


The Excelsior Hardware Company, Stamford, Conn., 
has awarded the contract for the erection of a one- 
story factory addition on Woodlawn Avenue, to cost 
approximately $15,000. The concern manufactures locks 
and keys. 

The National Carburetor Co., Los Angeles, Cal., has 
been incorporated with‘a capital of $25,000 by Charles 
L. Haskell, E. W. Degner and Charles F. Degner to 
manufacture carburetors and other equipment. 


E. S. Yarnelle, formerly vice-president American 
Horseshoe Co., Phillipsburg, N. J., has been elected 
president, succeeding the late Philip S. Dyer. 


The Devoe & Raynolds Co., Inc. of Massachusetts, 
with a capital of $25,000, has been granted a Massa- 
chusetts charter to deal in paints, chemicals and drugs. 
The incorporators are: H. Winthrop Chandler, of 
Auburndale; B. L. Eaton, of Brookline, and Norman 
J. MacGaffin, of West Medford. 


The Simmons Hardware Company of Boston, with a 
capital of $50,000, has been granted a Massachusetts 
charter. The incorporators are: Annie Simmons, Ed- 
ward S. Simmons, Howard P, Simmons and Jack Sim- 
mons, of Dorchester, and Abraham Berman and Harry 
Simmons, of Roxbury. 


George F. Eddy, of Dorchester, who is.associated with 


79 


the D. Eddy & Sons Company, manufacturers of refrig- 
erators, has applied for membership to the Boston 
Chamber of Commerce. 


The 1918 report of the Colt’s Patent Fire Arms 
Manufacturing Company shows net earnings of $2,318,- 
486, after allowing for Federal taxes estimated at 
$4,000,000. The company’s gross business amounted 
to $32,693,548, or more than double that for 1917. 
The net earnings were equal to 46.3 per cent on the 
company’s 200,000 outstanding shares of stock. At 
the close of the year there was a surplus of $4,749,002, 
and unfilled orders on hand having a value of about 
$6,000,000. 

The Canadian Durkee-Atwood Co., Ltd., Toronto, 
Can., has been incorporated with a capital stock of 
$20,000 by Alexander D. McKenzie, 156 Yonge Street; 
Sophia Tutty and others to manufacture automobile 
supplies, accessories, etc. 

The Dixon Hardware & Implement Co., Santa Rosa, 
Cal., has been incorporated with a capital of $30,000 by 
R. D. Dixon, E. W. Gould and W. F, Geary. 

The Woods Springless Shade Roller Co., Dallas, Tex., 
which has just been incorporated with a capital of 
$100,000, will build a plant for manufacturing a pat- 
ented device. H. M. Gardner is a stockholder. 

The American Toy & Novelty Works, York, Pa., has 
been incorporated with a capital of $50,000 by Carl H. 
Oermann and associates, to manufacture metal novelties, 
ete. 

The American Safety Razor Corporation, 303 Jay 
Street, Brooklyn, N. Y., is having revised plans pre- 
pared for an addition and alterations in the existing 
plant. 

The 1900 Washer Co., Binghamton, N. Y., is doub- 
ling the capacity of its plant, which will be completely 
electrified by the Binghamton Light, Heat & Power Co. 
The present capacity of the plant is 100 washing ma- 
chines per day. 


Chicago Club in New Quarters 


HE Chicago Hardware Club has moved into new 

quarters—a better building, bigger and better fur- 
nished, an increased membership and the same pro- 
gressive spirit that always marked the activities of the 
old club. These are the high spots. 

The opening was held on the evening of May 2. In- 
cidentally it was President Vere Martin’s sixtieth birth- 
day. More than two hundred happy hardware people 
who attended Vere’s party can vouch for the fact that 
the father of the Chicago Hardware Club was going 
some in the early sixties. 

The new club rooms on the eleventh floor of the new 
State Lake Building which is the hardware center of 
Chicago, most of the offices being occupied by hardware 
concerns. 

The new club has a millionaire’s row that makes the 
famous Peacock Alley look like a hen roost. A dining 
room with a seating capacity of 250, a modern kitchen 
where home cooking is at its best, a ladies’ parlor, a 
gentlemen’s lounge, billiard rooms, card rooms, a flock 
of cozy corners, and three private dining rooms. Then 
it has newly installed shower baths for one ‘day busi- 
ness tourists in the big city. All around it is the best 
equipped hardware club in the world. 

The opening night was a hummer. The boys and 
girls gave “Vere” a gold watch and chain, listened to a 
lot of good music and a few good addresses. Members 
from all over the country sent telegrams of congratu- 
lations and W. H. Taylor, president of HARDWARE AGE, 
over in London, England, sent a long cablegram. The 
party broke up at midnight, dead sure that the good 
ship “Hardware” has been properly christened. 








TRADE CONDITIONS IN 
Paints, Oils and Colors 








Chicago Paint Market 


Office of HARDWARE AGE, 
Chicago, May 2, 1919. 
HE Chicago Paint, Oil and Varnish Club has deter- 
mined upon the week of May 12 for the annual 
“Clean Up and Paint Up” week. It is urged that all 


citizens work together and “clean up and paint up” 
Chicago. As a campaign of this character will be car- 
ried on in nearly every city dealers can assist in this 
work by having ample stocks of paints, varnishes and 
brushes on hand to supply the trade immediately, and 
they are urged to go over their stocks at this time 
and fill in any shortages that might appear. 
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At the annual meeting of the National Association of 
Varnish Manufacturers a resolution was unanimously 
adopted providing that each member of the association 
would thereafter make a charge to customers for steel 
drums in which varnish is shipped, charging the drums 
as a part of the invoice and crediting the customer for 
the invoiced value when returned in good condition. 

Reports on the flaxseed crop indicate that fairly 
good acreage of crops can be looked for, as the spring 
rains have delayed the wheat sewing. 

The paint and oil business during the past week 
has showed a marked improvement and both jobbers 
and retailers feel that a satisfactory paint business 
will be done this year. 

Mixed Paints.—The heavy rains during the last week 
have retarded somewhat thé sale of outside mixed 
paints, however, sales of floor and porch paints are in 
great demand. Dealers’ reports show that the demand 
for mixed paints is increasing. Stocks in general are 
fair and prices remain firm. 

Linseed Oil.—Owing to the increased demand for lin- 
seed oil and a shortage of flax, prices show an advance 
during the week of 5c. per gallon, and we quote from 
the Chicago market as follows: 


We quote from jobbers’ stocks, f.o.b. Chicago: Strictly 
pure linseed oil, in barrels, single barrel lots, raw, $1.80 per 
gal.; boiled, $1.82 per gal.; 5 bbl. and over, one delivery, 


raw, $1.72 per gal.; boiled, $1.74 per gal. 

Turpentine.—While there has been no change in the 
price of turpentine since last reported, the market is 
very firm and receipts continue to be limited to a few 
hundred barrels per week. 

We quote from jobbers’ stocks, f.o.b. 
turpentine, in barrels, 94c. per gal. 

Denatured Alcohol.—Sales on denatured alcohol are 
reported to be very light. Stocks are good and the mar- 
ket seems firm at the present price. 


We quote to retailers, f.o.b. Chicago: 180-deg. denatured 
alcohol, in barrels, 50c. per gal.; 5 and 10 gal. kegs, 20c. per 
gal. higher; 1 gal. cans, 25c. per gal. higher, which price 
includes containers. Where sold in bulk in less than barrels 
the price is 10c. per gallon more, with extra charge for the 
cans. 


White Lead.—Sales on white lead are increasing 
rapidly. Manufacturers are preparing for a very heavy 
spring business. Stocks in general are good and prices 
remain the same as last reported. 


We quote to retailers, f.0 b. Chicago: 
3c. in quantity; single kegs, $13; 50-Ib. 


Chicago: Strictly pure 


100 lb. kegs, 
kegs, per Ib., 


per lb., 
13\c. 
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in quantity ; single kegs, $6.75; 25-lb. kegs, per Ib., 13\4c. in 
quantity; single kegs, $3. : “12 14-lb. kegs, per Ib., 1344c. in 
quantity ; single kegs, $1.80 (500-lb. lots or more, ie. per lb. 


less). 

Shellac_——The demand for shellac is somewhat better 
than it has been during the past two months, however, 
stocks continue to be below normal and no change in 
price is reported this week. 


We quote to retailers, f.o.b. Chicago: Pure white shellac 
(4-lb. goods), in gallon cans, $2.85 per gal.; pure orange 
Shellac (4-lb. goods), in gallon cans, $2.75 per gal. 


Twin Cities Paint Market 


St. Paul and Minneapolis, May 2, 1919. 
eo conditions here are extremely encouraging. 

Sales are rapidly increasing, with prospect for even 
greater business as soon as the sun shines for a few 
days in succession. So many people have waited so long 
for this class of work that real necessity drives them to 
the purchase and application of paint for the preserva- 
tion of their property. Outside work is lagging, due to 
the persistent cold, cloudy and even stormy weather 
we are having, but with a week of sunshine paint orders 
will be overwhelming. 

Prices are steady and even show some tendency 
toward further advances. Linseed oil has advanced 
during the past week to a new high level, and this ad- 
vance does not seem temporary or unadvised. With 
prospects of larger quantities being used, and crop un- 
certainties, the new price may be the forerunner of 
still larger prices. 


Mixed Paint.—Sale of mixed paint continues to go 
merrily on. Paint departments are experiencing heavier 
sales than for several years past, and with sunshiny 
weather it is hard to prophecy where this class of trade 
may total to. 

We quote from local jobbing stocks: Ready mixed paints 
at $3.35 to $3.49 per gallon for first grade. Second grade at 
$2.15 to $2.50 per gallon; metallic paint in red, per pound, at 
2 to 2% cents. 

Turpentine.—Turpentine is a little stronger than for 
several weeks past, although there is approximately no 
change in the former price. 


White Lead.—Sales of white lead continue to increase 
with prices still holding steady. 
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We quote from local jobbing stock: White lead in 100-Ilb. 
jots at $11.81 per cwt. with the usual differentials for size 
of package and quantities. 

Shellac.—Shellacs are selling better and in larger 
quantities. Price shows no change. 

We quote from local jobbing stock: Orange shellac in gal- 
lon cans at $2.75 per gallon; white shellac in gallon cans at 
$3 per gallon. 

Whiting.—Sales of whiting show very little improve- 
ment, and the price still holds steady. 

We quote from local jobbing stock: Common whiting at 
$2.35 to $2.75 per cwt.; extra gilders’ whiting at 92.50 per 
ewt, to $3 per cwt., with a charge of 50c. extra for the barrel. 

Putty.—There is no change in the call for putty and 
the price is still holding steady as last quoted. Stocks 
are in good condition. 

We quote from local jobbing stocks: Commercial bladder 
putty in bbl., $5 per ewt.; strictly pure bladder putty in bbl. 
at $5.55 per cwt.; commercial putty in 100-lb. drums at $5.25 
per ewt.; strictly pure putty in 100-lb. drums at $5.75 per 
ewt. 

Steel Wool.—Steel wool is selling better than it was 
in the previous few weeks as there is gradual improve- 
ment in the paint trade. 

We quote from local jobbing stock: No. 00 wool at 90c. 
per lb.; No. 0 wool at 58c per lb.; No. 1 at 41c. per Ib. 

Linseed Oil.—Increasing demand and a possible short- 
age of linseed oil has caused another advance. Sales 
are good. 

We quote from local jobbers’ stocks: Raw linseed oil at 


$1.69 per gallon; boiled linseed oil $1.71 per gallan in barrel 
lots. 


Cleveland Paint Market 


OFFICE OF HARDWARE AGE, 
Cleveland, May 6, 1919. 


HE demand for mixed paints has increased ma- 

terially during the past week or two. Many re- 
tailers have been withholding their orders, expecting 
a possible reduction in prices, but now seem satisfied 
that prices will be no lower for some time, and are 
replenishing their stocks. One manufacturer is ad- 
vising his trade to cover for four months, apparently 
feeling that there is no possibility of any price reduc- 
tion within that time at least. House varnishes are 
moving rather slowly. It is stated, that contractors 
still have some stocks left over from [ast year. Stains, 
automobile finishes, waxes and shellacs are all moving 
very well. 

Strictly pure mixed paints are quoted at $3.25 to $3.50 per 
gal. for colors, and $3.50 to $3.65 for white. 

Linseed Oil.—Linseed oil is moving better than it 
has for some time. Prices have further advanced 5c. 
per gal. 

Jobbers quote linseed oil at $1.76 per gal. in bbl. lots for 
raw oil, and $1.78 for boiled oil. 

Turpentine.—There is a steady demand for turpen- 
tine, and the price has not fluctuated recently. 

Jobbers quote turpentine in bbl. lots at 87\%c. per gal. 


White Lead.—Retailers are buying white lead more 
freely than for some time. The market is firm with 
prices unchanged. 

Jobbers quote pure white lead at 13c. per Ib. in 100 Ib. kegs. 


Brushes.—Manufacturers state that there is no possi- 
bility of lower prices on brushes for some time. Bristles 
are not plentiful. The demand for paint brushes has 
become somewhat more active. 


Boston Paint Market 


Office of HARDWARE AGE, 
Boston, May 3, 1919. 


AN you beat it? Less than two months ago the 

Boston paint trade was kicking because of the lack 
of business. This week three of the largest fellows 
had the nerve to tell us that “we like to get a quiet 
day once in a while to catch up on orders, but they 
don’t come often now.” Can you beat it? Human 
nature is funny, we admit. 

If we were in the paint business and things were 
coming along so swiftly we could not keep up with 
orders we would work everybody in the establishment 
every night in the week, if necessary, to get goods out 
on schedule and cleaned up. What are a few extra 
dollars spent for labor if we could assure our custom- 
ers we could deliver the goods? What better adver- 
tising could we get? Nevertheless we are glad the 
paint trade is rushed to death; mighty glad. And 
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mighty glad, too, that virtually everything in the paint 
trade line is moving, that there are no dull spots, for 
that spells an extremely healthy market condition. One 
feature of the buying to-day is that by large merchan- 
dise manufacturing concerns, and another, the growing 
call for stock from master painters. 

In fact, almost everybody who held off because of 
high paint prices is being booked up. The impression 
finally has sunk in that mixed and other kinds of paints 
are not to be cheaper for some time, that the cost 
of paint, labor and material is a great deal cheaper 
than the cost of depreciation. The New England hard- 
ware trade, collectively, is selling more paint than it 
has before in a year. Transportation from the paint 
manufacturing establishments to New England is slow, 
but the factories are adapted to handle all business 
and regulate shipments in a manner whereby few 
wholesale distributors really suffer. Paints used on 
ships and yachts are moving out of stock in volume. 
During the war comparatively few fellows sailed their 
yachts. The crafts lay inactive two seasons, which 
explains the present activity of paints. Window screen 
paint is another item going big these days. 

Brushes.—All kinds of brushes are in much better 
demand and prices for them are very firm. Otherwise 
the situation is unchanged. 

Dry Colors.—No letup in the demand for dry colors 
is noted here and the market is on a substantial basis. 

Barrel Lots—Plaster of paris, $4 to $4.25 per bbl.; whiting, 
commercial (bolted), 2c. per Ib.; whiting gilders’, 24c. per 
Ib.; dry zine (American3, 20c. lb.; lamp black, bulk, 15c. Ib. ; 
lamp black, in 1-lb. packages, 19c.; raw and burnt umber, 
8c. to 12¢c. lb.; raw sienna, 15c. lb.; burnt sienna, 13c. to 1L5dc.: 
Princes’ metallic brown, 344c¢.; yellow ochre, 34%4c.; Venetian 
red, 2%4c. |b. 

Pound Lots—Paris green, in 1-lb. packages, 50c. Ib.; in 
%4-lb. packages, Sle. itb.; 4-lb. packages, 52c. Ib.; ultra- 
marine blue, 24c. Ib. 

Glue.—The glue market is just beginning to show 
signs of life. The reduction last month in prices has at 
least attracted buyers, and as some distributors were 
caught short of supplies, the undertone of trade is 
exceptionally firm. 

a ground, l4e. per Ib.; plate, 35c. per Ib.; clear bonnet 
37e. Ib. 

Lead.—The April tonnage of lead sold was very sat- 
isfactory, all things considered. Business the few days 
of this month would indicate a pronounced increase in 
the movement of stock. The call is not only for any one 
kind of brand, but general. 

White, in oil and dry, 1244-lb. kegs, 13%c. Ib.; 25 and 
50-lb. kegs, 134¢.; 100-lb. kegs and larger, 1l3c.; for 500-Ib 
lots and over deduct 5 to 10 per cent. Dry red lead and 
litharge, 12'4c-lb. kegs, 134c. lb.; 25 and 50-lb. kegs, 13 \c. 
100-lb. kegs and larger, 13c.; red lead, in oil, 12%-lb. kegs, 
l4c.; 25 and 50-lb. kegs, 13% c. Ib.; 100-lb. kegs and larger, 
l34%ec. lb. Orange mineral, 1244-lb. kegs, 13%c. Ib.; 25 and 
50-lb. kegs, 1344c.; 100-lb. kegs and larger, 13 \c. 

Oils, ete.—The linseed oil market really is quite ex- 
cited. Every body appears to want to buy at once; the 
consumer, retailer, large distributor and manufacturer. 
As a result local jobbing prices have been marked up 5c. 
per gallon since last reports. Turpentine, on the other 
hand, is le. a gallon cheaper owing to slightly more lib- 
eral supplies here and no noticeable increase in busi- 
ness. Denatured alcohol has been subjected to an ad- 
vance of 2c. a gallon twice, making the net gain for 
the week 4c. per gallon. Floor oils of all kinds are 


going big, and benzine as well. . 

Cylinder oil, 50c. gal. ; gasoline, 50 gal. or more, 25\%4c. gal. ; 
kerosene, 50 gal. or more, 13'%c. gal.; lard oil, $1.80 gal.: 
alcohol, denatured, 49c. gal.; wood, $1.40 gal.; linseed, raw 


in barrel lots, $1.71 gal.; in 10-gal. lots, $1.76; in 5-gal. lots 


1.70; in 1l-gal. lots, $1.81; boiled, in barrel lots, $1.78 to 





$1.81 gal.; neatsfoot, $1.85 gal.; sperm, $2.30 gal.; paraffin 


35ec. gal.; floor oils, 50c. gal.; turpentine, S4c. gal. in barrel 
lots; in 10-gal. lots, S%c.; in 5-gal. lots, 9le.; in 1l-gal. lots 
94c. 


Shellac.—The shellac market is much more active 
than it was a month ago, and prices evidently have 
reached bottom for the time being, at least. 

Shellac gums (small quantities), I) C. (orange), S3e. Ib 
V. S. O., 70c. Ib.: T. N., 60c. Ib; bleached white shellac 
65e. Ib. 

Sundries.—All grades of pumice stone, waste, brass 

. I ’ ’ 
polishes, chamois skins, cleansing powders, paint re 
movers, putty, in fact sundries of every nature are 
moving in normal quantities. Paraffin wax is selling 
better. The large manufacturers have enough of al! 
meltings to satisfy the demands of regular trade, but 
any sudden influx of new buying undoubtedly would 
clean up the market in comparatively few days. 

_ Putty (best), in 125-lb. drums, 7c. Ib.; commercial putty 
(in drums), 514c.; paraffin wax, in 225-lb. cases, 118-20 melt- 
ing, 1046c. Ib. ; 123-25 melting, 10%c. ; 128-30 melting, 114¢e. ; 
paro, in 230-lb. cases, 124%4c. lb. Paint removers, $2.50 list. 

Varnishes.—Varnishes, in common with mixed paints, 
are selling in liberal fashion. Ship varnish is in especi- 
ally good demand at the moment. 
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Publicity for the Retailer 





Strong Paint Circular—More About “‘Borrowing’” Garden Tools—Single 
Column Ads That Get the Business 


P By Burt J. PAris 
Another ‘‘Don’t Borrow’’ Ad 2—These single column ads bring the business 
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Three articles that you should never bor- <n ee torser, "35 


films 
with lnstrection book. 
rice 











row (or lend) if you can possibly help it: Speci} EtG... -c-+-0+ a ae 
FLASHLIGHTS 
BOOKS blace With w irelas ‘Mou Bhort Circus 
GARDEN PLOW AND ae tet Gas ee ee 
UMBRELLAS CUUTIVATOR Pelee, a genie ent 89c 
GARDEN TOOLS faereeat, cee, ee Sea ees Parcet_pout weight 1 ova 
chivtsating’ a attachiuent $ 32 NAIL HAMME RS 
They all have an unfortunate propensity = ig BELT, FACED: WEIGHT 1 POUND; 
SEEDER PLOW AND -- apdlnts oes 49c 


of NEVER returning to the HOME roost. 








Can be wont for seeding, cultivating ber WALL BRUSHES 
Consider your neighbor, and— Soa tering ce ial ™ £13.00 ee. asa 
é MO JE o METE dust wil out 
Read YOUR OWN Books. ee ei Bagi ci 
Walk Under YOUR OWN Umbrella. one pute Pe "89 nished with - two 
Dig, Only, with YOUR OWN Garden Tools. wea Parcel post weight, 1 ‘pound ory 89c 

inches. ... 

Let US Supply | YOU With the Tools HAVOLINE OIL] | scirocmons. Hardware Co. 

















- i YOUR AY $10-812-814 WASHINGT oO” 
| Spades, $1.75 to $2.35; Forks, $1.75 to $1.95; ie (Old Lindell Btore, 
\ Hoes, 55¢ ri $1.20 Rakes, 70c to $1.45 


Cultivators, $1.25 to $1.85; Plows, $4.75 75 to $23.007 
Order NOW ! reader can figure up just about what a complete 

equipment or additions to his present equipment 
will cost. 

An idea of this sort is simple enough but it adds 
a great deal of human interest to your advertising. 
Be on the watch for similar ideas. You’ll find 
plenty of them if you peruse these pages carefully. 
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Schroeter’s Single Columns 
No. 2 (1 col. « 15 in.) 
ee a good many years, Schroeter’s of St. Louis, 


Mo., has been using these single-column ads 
and this is sufficient proof that they have paid. A 


3—Hot shot for the mail-order house 














. 
. 
s 
7 
. . {U. S. GOVERNMENT 
: Paint 
4 SEARS, ROEBUCK & COMPANY 
s Formulas (pen:. moore company 
{ ~— Would Uncle Sam Buy Paint from 
. 
Mail Order Houses or Peddlers? — 
: 
: 
Read the following thotfully and judge for yourself : 
' 
he verninent bitys goods of the highest quality only, | 
cause it knows that in tne end the best 1s always the cheapest 
We give below q copy of the Government paint formula, th 
formula published. hy Sears Roebuck & Company pf their Seroco 
aint, and the formula used by Benj. Moore in making their Ho 
sint. Compare these carefully. You will note that THE ( O\ 
E -RNMENT SPECIFIES MINIMUM QUANTITY IT WILL At 
CEPT. Note that where Moore 's paint lacks 5% in lead (sold 13 
cents per pound) S. R. & Co., lacks 8.4% Also, that Nise s ha 
5% more zine (worth Me per pound) than %he government 
requires while S. R. & Co. has 27.8% less than Moore's. ear in 
mind that zinc is the most costly material in this formula and that 
ahe wearing qualities o€ the paint depends entirely’ upon it 
Government Moore's Seroco 
Materials Specifications Formula Formula 
Lead 45% 10% a 
° ‘ 
. oe 19.9 . 
F : 
Combination of magnesiwn or ‘aluminum . 
silica and ijinting color a QW 
y : 
Calcinta. Carbouate NONE NONE s20f 7 
4 Sulphate NONE NONE 7 
TOTAL 1006 100% 100% 
The government says that there should be NO calcium carbo 
nate or barium sulphate but S. R. & Co. has 43.9% of these mater 
ials. The liquids used in Moore's House Paint consists of 90° pure, 
well settled linseed oil and the balance (10%) being a combination 
of pure gum spirits of turpentine and Japan dryer, while tests made 
of some mail order house paints showed as high as 24% WATER. 
INSIST ON KNOWING WHAT THE PAINT YOU BUY IS 
MADE OF REGARDLESS OF WHERE YOU BUY IT 
Our knowledge and experience is at your service 
Distributors of Moore's Paints and Varnishes . 
: 
+ 
manson 




















great deal of material is packed away in these an- 
nouncements and for use in Metropolitan districts 
where advertising rates are high, this single-column 
layout is hard to beat. 

There are several things about this ad that should 
be noted: First, the sprinkling of cuts giving at- 
tention value. Second, the bold face type used for 
price s. Third, the separation of items by means 
of individual headings in capital letters. Fourth, 
the repetition of the firm name at top and bottom of 
ad. These display devices secure for the adver- 
tiser the greatest possible value from the single- 
column space. 

Schroeter Bros. occasionally vary the size of the 
ads by running the same amount of space double 
or triple column but the general idea of the display 
is not changed materially. Ads of this type can be 
of great value to any hardware dealer inasmuch as 
they will take care of a great many items not cov- 
ered by the regular display publicity. 


Strong Paint Talk 
No. 3 (6% in. w 11 in.) 
A SHORT time ago the Schlafer Hardware Com- 
pany, Appleton, Wis., inaugurated a campaign 
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to combat the influence of the mail-order houses. 
The first ads, one of which was shown in this de- 
partment, featured price comparisons and they 
were very effective arguments against mail buying. 

Now the firm comes along with this paint formula 
ad which is about the most bitter dose ever handed 
to a mail-order concern. The ad tells its own, story 
in a very forceful way, and we advise you not to 
miss a line of it. When paint formulas are placed 
side by side, quality is a very easy thing to deter- 
mine. Note that the comparisons are based on the 
formula of the Government which is very much bet- 
ter than merely featuring two competitive formulas 
no matter what the difference might be. How closely 
the two formulas approximate the Government 
standard is apparent at a glance and makes con- 
vincing reading. 


Good Gardening Announcement 
No. 4 (2 cols. x 7 in.) 


HIS is a good ad despite the fact that it con- 

tains no text of a selling nature. The illustration 
at the top, together with the individual cuts of the 
tools, give the ad a very effective attention value. 
and the fact that prices are quoted makes a direct 
sales appeal. 

The phrase “Start Early,” at the close of the ad, 
is well taken. Note the manner in which the firm 
name signature is arranged so that the name POE 
stands out boldly. We recommend a display like 
this where the firm name permits it. 


4—Good gurden ad 
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Garden Plows 
$3.75 to $8.00 


Wheelbarrows 
$3.50 to $6.00 


Best Grade 
Red Rubber Hose 
20c.Foot 


“Start Early!’ 


Phone 14 POE Phone 15 
HARDWARE & Supply Co 


212 S. Main 1S. 


Lawn Sprinklers 
50c., $1.00, $1.25 
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Coming Conventions 


ARKANSAS RETAIL HARDWARE ASSOCIATION CONVEN- 
TION AND EXHIBITION, Little Rock, May 6, 7, 8, 1919. 
Headquarters, Marion Hotel. J. B. Webster, secretary, 
Southern Trust Building, Little Rock. 

PANHANDLE HARDWARE AND IMPLEMENT ASSOCIATION 
CONVENTION, Amarillo, Tex., May 12, 13, 1919. T. C. 
Thompson, secretary, Canyon, Tex. 

LOUISIANA RETAIL HARDWARE AND IMPLEMENT ASSO- 
CIATION CONVENTION, New Orleans, La., May 12, 13, 


14, 1919. Headquarters, Grunewald Hotel. R. D. 
Nibert, secretary-treasurer, Bunkie. 
Paciric NORTHWEST HARDWARE AND IMPLEMENT 


ASSOCIATION CONVENTION, Seattle, Wash., May 14, 15, 
1919. E. E. Lueas, secretary, Hutton Building, 
Spokane, Wash. 

ALABAMA RETAIL HARDWARE ASSOCIATION CONVEN- 
TION AND EXHIBITION, Jacksonville, Fla., May 20, 21, 
22, 23, 1919. Walter Harlan, secretary, 1426 Candler 
Building, Atlanta, Ga. 

FLORIDA RETAIL HARDWARE ASSOCIATION CONVENTION 
AND EXHIBITION, Jacksonville, Fla., May 20, 21, 22, 23, 
1919. Walter Harlan, secretary, 1426 Candler Build- 
ing, Atlanta, Ga. 

GEORGIA RETAIL HARDWARE ASSOCIATION CONVEN- 
TION AND EXHIBITION, Jacksonville, Fla., May 20, 21, 
22, 23, 1919. Walter Harlan, secretary, 1426 Candler 
Building, Atlanta, Ga. 

HARDWARE ASSOCIATION OF THE CAROLINAS CONVEN- 
TION, Charlotte, N. C., May 20, 21, 22, 23, 1919. T. W. 
Dixon, secretary-treasurer, Charlotte, N. C. 

NATIONAL RETAIL HARDWARE ASSOCIATION CONVEN- 
TION, Pittsburgh, Pa., June 24, 25, 26, 27, 1919. Head- 
quarters, William Penn Hotel. Herbert P. Sheets, sec- 
retary, Argos, Ind. 

MIsSISsiIPpPI RETAIL HARDWARE AND IMPLEMENT ASSO- 
CIATION CONVENTION, Agricultural College, Miss., July 
8, 9, 10, 1919. D. Scoates, secretary-treasurer. Agri- 
cultural College, Miss. 

NEW ENGLAND HARDWARE 
CONVENTION AND EXHIBITION, Mechanics’ Building, 
Boston, Mass., Feb. 23, 24, 25, 1920. George A. Fiel, 
secretary, 10 High Street, Boston, Mass. 


DEALERS’ ASSOCIATION 


Farnham with Wadman 


RANK R. FARNHAM, formerly sales and adver- 

tising counsel of Hollister, White & Co. and their 
allied interests, has joined the organization of Rex W. 
Wadman, Inc., technical advertising, as vice-president. 
He was formerly sales and advertising manager of Gib- 
son Hollister Manufacturing Co., previously being con- 
nected with the service department of McGraw-Hill Co. 


Schwartz Buys 


M. SCHWARTZ has purchased the right, title and 

* good will in the Emil Grossman Manufacturing 
Corporation of Bush Terminal Building, No. 20, Brook- 
lyn, N. Y., and with it has acquired the trademark 
“Ever Good,” which has identified high-grade lines of 
bumpers, mirrors, fah belts, timer and spark plug wire 
sets and other accessories; also the trademark “Red 
Rib,” which has been the distinguishing mark of a line 
of ignition cable and lamp cord. 


Cuban Agent Seeks Lines 


| Pyates G. DEL REAL, who represents several United 
States hardware manufacturers in Cuba, has just 
arrived in New York City for a brief business visit. 
While here Mr. del Real, who is stopping at the Hotel 
St. Andrews, Broadway, corner Seventy-second Street, 
would be glad to hear from any manufacturers of hard- 
ware, house furnishings and automobile accessories who 
desire to further their business interests in Cuba. 


Paint Club Annual 


HE annual meeting of the Paint, Oil and Varnish 
Club of New York will be held on the evening of 
Thursday, May 8. The following nominations have 
been submitted by the nominating committee appointed 
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by the president at the March meeting and will be voted 
upon at the annual meeting: 

President, Hoskinson Gates; vice-president, Frank 
Waldo; secretary, Elliot Phillips; treasurer, Harry 
Woolsey. Executive committee: W. E. Harmon, chair- 
man; W. J. Anderson, R. C. Cox, D. E. Breinig, W. A. 
Patterson, E. B. Wright. Arbitration committee: 
George W. Fortmeyer, chairman; W. H. Phillips, George 
H. Stevens, A. G. Schumann, William H. Zinsser. 


Among the Manufacturers 


HE Benxer Corporation, Brooklyn, N. Y., has been 

incorporated with a capital of $20,000 by L. and H. 
Benxer, and S. Kaplan, 53 Pineapple Street, to manu- 
facture auto lamps, windshields, ete. 

The Win-Her Washer Co., Des Moines, Iowa, a new 
corporation with a capital stock of $100,000, will com- 
mence operations on May 1, at its factory, 814 Tuttle 
Street. 

The Puritan Mfg, Corporation, Brooklyn, N. Y., has 
been incorporated with a capital of $100,000 by G. 
Marsico and A. Trubiano, 141 Montrose Avenue, to 
manufacture automobile horns and warning signals. 

The Estey-Trainor Wire Cloth Co., Brooklyn, N. Y., 
has been incorporated with a capital of $10,000 by 
E. J. Trainor, G. H. and S. R. Estey, 270 Union Ave- 
nue, to manufacture wire goods. 

The Kansas City Tire & Rubber Co., Chester, W. Va., 
is arranging for the reopening of its local plant, which 
has been closed for several months. The works gives 
employment to about 250 persons. 

The Sadler Cutlery Co., Hancock, N. Y., has been 
incorporated with a capital of $45,000 by T. Sadler, 
R. W. Bartles and F. Fuhrer, Middletown. 

The American Duplex Signal Co., Bridgeport, Conn., 
has been incorporated with a capital of $10,000 by 
Andrew Simon, George H. Wood and Frank Pekar, to 
manufacture automobile signals and signal devices. 

The Carlisle Tire & Rubber Co., Carlisle, Pa., manu- 
facturer of inner tubes for automobile tires, etc., has 
broken ground for an addition to practically double 
its present capacity, bringing production up to about 
2500 inner tubes per day. 

The Fiskdale Auger & Bit Mfg. Co., Fiskdale, Mass., 
manufacturer of ship augers, brace bits, ship car bits, 
etc., has arranged for the removal of its works at East 
Brimfield to the main plant at Fiskdale. 


The Endlock Mfg. Co., Waterloo, Iowa, has been in- 
corporated with a capital stock of $150,000 to manu- 
facture and erect silos, silo equipment, ensilage and 
other machinery, Temporary directors include F. J. 
Jackson, M. Murphy and Edward Stewart, Fort Dodge, 
lowa, and James F. Cook, Charles City. 


How To Do It 


OUIS J. HECKLER, president of the Pittsburgh 

Retail Hardware Dealers’ Association, pulled a ban- 

ner attendance at the April 25 meeting, by sending out 

another of his red-hot announcements. Among the 
other good things, he said in the announcement: 

“There are ten ways to kill an organization. 

“1, Don’t come to the meetings. 

“2 But if you do come, come late. 

“3. If the weather doesn’t suit you, don’t think of 
coming. 

“4, If you do attend a meeting, find fault with the 
work of the officers and other members. 

“5. Never accept an office, as it is easier to criticise 
than to do things. 

“6. Nevertheless, get sore if you are not appointed on 
a committee; but if you are, do not attend the committee 
meetings. 

“7, If asked by the chairman to give your opinion re- 
garding some important matter, tell him you have noth- 
ing to say. After the meeting, tell everyone how things 
ought to be done. 

“8. Do nothing more than absolutely necessary, but 
when other members roll up their sleeves and willingly, 
unselfishly use their ability to help matters along, howl 
that the organization is run by a clique. 

“9. Hold back your dues as long as possible, or don’t 
pay at all. 

“10. Don’t bother about getting new members. ‘Let 
George do it.’ ” 
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The vrowth of a business depends on 


the known quality of its products. The 
Stanley Works could not afford to risk 
its reputation by placing this sterling 


mark on any thing but the verv best. 
and vou cannot afford to sell cheaper 


substitutes. 


New Britain. Conn.. U.S. A. 


NEW YORK CHICAGO 
, 100 Lafayette Street 73 East Lake Street 


’ 


“Ball-Bearing Butts for Permanence” 








Meat Grinder Pulleys 


The Sweetnam Mfg. Co., Arming- 
ton, Ill., placed on the market a power- 
pulley for the Nos. 12 and 22 Enter- 
prise hand meat grinders. It is easy 
to attach. Simply remove the crank 
and slip the pulley on, then tighten 
up the thumb screw and everything 
is ready for work. An adjustable 
tapered bushing makes the pulley in- 
terchangeable from a No. 22 to a 
No. 12. 

The power-pulley has an offset that 
keeps the belt free from the grinder 
so that any particle of meat that falls 


Power-pulley for Nos. 12 and 22 Ente 


prise hand meat grinders 


off will not get under the belt and 
cause same to slip off the pulley. It 
is 2 in. wide by 12 in. in diameter, 
which is quite an advantage, especially 
for the farmer, as he can use his 
pump jack belt in running same, 
weighs but 6 Ib. and does not over- 
balance the light machines. 


New Play Products 


The Conron-McNeal Company, Ko- 
komo, Ind., is now featuring two new 
products, the “Skypalong” vehicle for 
children and a leather backed roller 
skate. 

The “Skypalong” has three ball- 
hearing wheels, strong supports, a 
hardwood base, an oak steering bar. 
It is finished in red and also in black, 
bright wheels and a varnished steer- 
ing bar. The vehicle is reinforced by 
steel plates where the king bolt passes 
through. The length of the vehicle is 
23 in. over all and the height of the 


steering post is 29 in. This same vehi- 
cle is also made with two wheels. It 
is called the “Skypalong, Jr.” 

The roller skate, No. 150, is a two- 
wheeler, very fast, opens to 11 in. and 


























New Conron-McNeal Products 
closes to 8 in. It has a leather back, 
self-contained ball-bearing wheels, is 
nickel plated except the wheels, weighs 
3 lb. per pair and is packed in a wood 
veneer case. 


Seal-Again Bottle Stopper 


The Seal-Again Products Company, 
1321 Park Avenue, Hoboken, N. J., has 
perfected a bottle stopper called the 
Seal-Again, which, while very small 
in size, performs a big function by 
solving an ever perplexing problem— 
how to prevent waste and spoilage of 
the unused contents of bottles. 

The stopper may be easily attached 
and also removed without the need 
of an opener. It is made of high-grade 
steel, nickel-plated, with two circular 
discs, one of pure rubber, the other of 
a fine quality cork forming the lining 
and assuring at all times-an absolutely 
air-tight closure. The rubber disc 


acts as a cushion between the Seal- 
Again and the lip of the bottle. Only 
the cork disc comes in contact with 
the contents of the bottle. 

The bottle stopper has an appeal to 
most every thrifty housewife who has 
in mind, particularly in these times, 


The Seal-again bottle stoppei 


the worth-while saving in preparing 
at home condiments such as catsup, 
Chile sauce, vinegar, root beer, grape 
juice, etc. 

It is stated that the stopper pre- 
vents the carbonic acid gas in bever- 
ages such as ginger ale, soda and min- 
eral water, etc., from escaping, re- 
tains in the unconsumed contents of 
bottles containing such beverages that 
sparkling effervescence and life that 
make for a keen enjoyment of such 
drinks, completely eliminating that 
flat, unpalatable taste so often ex- 
perienced. 


Bradley Playthings 
The C. E. Bradley Corporation ot 
Brattleboro, Vt., is marketing a new 
toy bowling alley which is decorated 
in many bright colors. One turn of 
the knob “sets up” the figures. An- 

















Bradley playthings 


other new addition to this company’s 
line of playthings is the “Whirler” 
jump rope, made with a brightly col- 
ored swivel handle, allowing the rope 
to turn freely without twisting. Each 
rope is packed in a fancy box 
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Richards- Wilcox Door Check 


A WORTHY UNIT OF THE R-W LINE 


Patented 


Conforms in every respect to the high character established by Rich- 
ards-Wilcox products. It will sell itself in your community if you give it 
a start. 


A MODEL OF SIMPLICITY, DURABILIITY, EFFECTIVE SERVICE AND 
ATTRACTIVE DESIGN 


The R-W Door Check makes friends for you because of the exceptiona 
service it renders. 


Write for illustrated folder giving full de 
scriptions. Sent without obligation 


Richards WilcoxManufacturine (0. 


SAN FRANCISCO PHILADELPHIA 

105 ANGELES Aurora Iuurnors,US.A MINNEAPOLIS 
NEW YORK . BOSTON 
CHICAGO Richards —Wilcox Canadian Co.,Ltd..London,.Ont. ST LOUIS 




















United Spark Plugs 


United plugs are made to fit every 
tractor, truck and passenger car en- 
¢ine. They are manufactured exclu- 
sively by the United Manufacturing & 
Distributing Company, Lake Shore 
Drive and Ohio Street, Chicago, IIl. 

The “Lockt” terminal feature of 
United spark plugs was inspired by 
severe vibration, it is stated, causing 
faulty contact, experienced by tractor 

















The United spark plugs 


and truck users. The construction is 
simple. A spiral spring incased above 
the porcelain keeps the ribbed top of 
the plug tight up against the ribs of 
the terminal clip. These ribs fit into 
grooves in the thumb screw and lock, 
forming a positive contact. 

No matter how great the vibration, 
the manufacturer advises that the con- 
nection cannot be jarred loose, yet the 
thumb screw can be easily and quickly 
removed with the fingers. 

The United heavy duty spark 
plug is built substantial and strong 
throughout, to survive the severe pun- 
ishment of hard service. The porce- 
lain is specially selected and heat 
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treated to withstand the rack and 
strain of temperature changes. Every 
other part is equally carefully de- 
signed and machined. A junior model 
plug has been produced for passenger 
car engines. The same strength and 
construction are carried into the pas- 
senger car type. 


J.-M. Hub ‘‘ Odometer ”’ 


The instrument illustrated below, it 
is stated, accurately records mileage 
of pleasure and commercial vehicles. 
It is attached to the hub of the wheel 
in place of the ordinary hub cap and 
it can be sealed, preventing tamper- 
ing with the record of the actual mile- 
age. The instrument is made to with- 
stand severe service and requires no 
attention after installation. In ap- 
pearance it is similar to the original 
hub cap with the exception that it is 
1 in. longer. 

The hub cap is substantially made 
of iron or brass in various sizes to fit 
any make of vehicle. The “Odom- 
eter” proper is made of brass, with 
wearing parts of hardened steel cased 
in a brass cup, which, in turn, is 
mounted into the hub cap housing. 
No flexible shaft, bracket, gears or 
other fittings are required. The 
“Odometer” will record mileage in ac- 
cumulative total up to 100,000 and is 
practically grease-proof. 

Convenience in attaching is one of 
the notable features of the device. 
The only machine work required is the 
drilling of a small hole in the axle or 
axle nut, as the “Odometer” is driven 
by an arm which engages with a pin 


’ 





Johns-Manville hub “Odometer” 


driven into the end of the axle. In 
screwing the hub cap on to the wheel 
there is no possibility of jamming the 
drive mechanism, and it can practi- 
cally be applied in a véry short time 
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by any mechanic. It is being intro- 
duced by H. W. Johns-Manville (Co, 
Madison Avenue and _ Forty-first 
Street, New York City, N. Y. 


Combination Pump 


The Visible Meas- 
ure Gasoline Dis- 
penser Co., 715-72: 
W. Breckinridg: 
St., Louisville, Ky. 
is featuring a new 
combination — elec 
tric and hand pum; 
which is equipped 


with two distinct 
pumping units, av! 
has’ two rotary 


pumps in it. Either 
can be operated in- 
dependently of th 
other or both can 
be operated at the 
same time, _ thus 
facilitating the de- 
livery of gasoline 

During the 
quieter hours of 
the day the opera- 
tor can use his 
hand pump and le 
his electric pum 
stand idle, thus 
saving electric cul- 
rent and the motor, and then agai 
in the busy hours he can use the ele 
tric, which is more rapid than th 
hand, or in case his current should g 
off for a few minutes, he can operat! 
the hand pump until his current come: 
on again. 








Combination 
electric and 
hand pump 


New Cincinnati Catalog 


Announcement was recently mat 
in a new catalog put out by the (i 
cinnati Auto Specialty Co. of (ir 
cinnati, Ohio, that it has purchase! 
the name, good will and equipment 0 
the Warner Auto Top Co. of the same 
city, maker of a well-known line 
seat covers. The new catalog, whi 
is well compiled, includes in additio! 
to the seat covers, a most complet 
line of “Stik-Tite” windows and 100 
patches, tops and top recovering 
“Frost King” radiator and engi 
covers, side curtains, etc. 


90 














May 8, 1919 HARDWARE AGE 


ANNONA 


== ~ 
lm © 


ws 


intro- 
le Co., 
ty-first 


Meas- = = 
iif = = 
15-72: =] = 
nridge = = 
e, Ky, — = 
a new = = 
elec: = = 

| pum = = 
uipped 3 = 
istic | = = 
ts, an! = a 
rotary — = 
Either = == 
red in = 
of the = — 
h can = = 
at the = = 
thus = =a 

he de- = = 
soline = = 
g the — = 
rs of = = 
opera- = = 
e his => = 
nd let = = 
ie = Hardware Here is the ONLY brake lining definitely guaranteed to 3 
c cur = wear one year. = 
agai = = 
~ = Dealers Motorists buy GUARANTEED brake lining and = 
Me = GUARANTEED tires—two accessories subject to con- = 
te, = tinual wear. = 
a = The dealer who tries to sell non-guaranteed brake lining = 
= has the same difficulties as the dealer who tries to sell = 

08 = non-guaranteed tires. = 
matt = = 
» Cit = The Raybestos guarantee is a profit-builder for every = 
oa = hardware dealer who handles accessories. Why bother = 
— = with anyoldkind of brake lining when it isso easy tosell = 
salt = Raybestos ? = 
2) 2 z 
dition => = 
o = THE RAYBESTOS COMPANY BRIDGEPORT, CONN. = 
roo! = = 

rings = = 
ngine = 4 
Sa 








Notes of the Retail Hardware Trade 


IDNEY, ILL.—Van Brundt & Anders, purchasers of 

the hardware business of the late C. L. Golden, 
request catalogs on the following: Automobile acces- 
sories, bathroom fixtures, belting and packing, buggy 
whips, builder’s hardware, building paper, churns, cream 
separators, cutlery, dog collars, electrical household 
specialties, furnaces, galvanized and tin sheets, gaso- 
line engines, harness, heating stoves, heavy farm im- 
plements, heavy hardware, kitchen housefurnishings, 
linoleum, lubricating oils, mechanics’ tools, plumbing 
department, poultry supplies, prepared roofing, pumps, 
ranges and cook stoves, shelf hardware, sporting goods, 
wagons, buggies and washing machines. 

CLINTON, IND.—Scott & Hart are now occupying the 
Liberty Building, with a complete stock of the follow- 
ing, on which they request catalogs: children’s vehicles, 
furnaces, furniture department, hammocks and tents, 
heating stoves, iron beds, kitchen cabinets, kitchen 
housefurnishings, linoleum, ranges and cook stoves, re- 
frigerators, sewing machines and washing machines. 

FULTON, IND.—The Jones Hardware Company, oper- 
ating a branch store at Peru, has commenced business 
here. 

KANAWHA, Iowa.—The Judd Hardware Company has 
bought the stock of W. S. Flower. The new owner 
requests catalogs on pipeless furnaces. 

NevapA, Iowa.—Edwards & Dieher have disposed of 
their hardware business to O. O, Mullen. 

VINTON, Iowa.—The hardware stock of W. W. 
Wheeler is now owned by Stitzel Bros., who request 
catalogs on a general line of hardware. 

EASTHAMPTON, Mass.—The firms of G. L. Manches- 
ter Company and D. A. Forbes & Son have been merged 
under the name of the Manchester-Forbes Company, 
and will continue business at 43 Union Street. D. A. 
Forbes is president; R. L, Manchester, treasurer, and 
A. D. Forbes, secretary and manager. 

Mr. PiLeasant, Micu.—F. B. Whitehead has dis- 
posed of his stock to McGregor & Marshall. A line of 
belting and packing, cutlery, electrical household spe- 
cialties, paints, oils, varnishes and glass, washing 


machines, shelf hardware, builders’ hardware, kitchen 
housefurnishings, ctc., will be included in their stock. 


McGrecor, Micu.—W. J. Campbell has sold his hard- 
ware store and stock to Leo Bisbee and Frederick 
Kenney. The new owners are now in possession and 
request catalogs on a general line of hardware, 

Hewitt, Minn.—Villwock Bros. are purchasers of 
the hardware business of John McClay. 

WINNEBAGO, MINN.—W. H. Hill has disposed of his 
interest in the Winnebago Implement Company, Inc., to 
Harold Headley. 

Sr. Louris, Mo.—E. W. Wollard and J. W. Vaughn 
have opened a hardware store at 5548 Suburban Tracks 
under the name of the Arcade Hardware & 
Company. Their stock will consist of the following 
lines, on which catalogs are requested: Automobile 
accessories, baseball goods, bathroom fixtures, bicycles, 
builder’s hardware, building paper, children’s vehicles, 
churns, cream separators, crockery and glass, cutlery, 
dog collars, electrical household specialties, fishing 
tackle, home barbers’ supplies, kitchen housefurnish- 
ines, lubricating oils, mechanics’ tools, paints, oils, 
varnishes and glass, plumbing department, poultry sup- 
plies. prepared roofing, shelf hardware, silverware, 
sporting goods, toys and games and washing machines. 

WARRENSBURG, Mo.—The R. M. Magee hardware stock 
at 317 North Holden Street, has been bought by I. D. 
Garner & Son, who request catalogs on a general line 
of hardware. 

CLYDE PARK, Mont.—The Wolcott Biller Company 
has been dissolved. Charles F. Biller has purchased 
the hardware department. 

FREMONT, NEB.—The partnership of Holloway & 
Fowler has been dissolved. L. F. Holloway, senior mem- 
her of the firm, has purchased the interest of W. H. 
Fowler. The L. F. Holloway Hardware Company will 
be the new firm name, and its business will be both 
wholesale and retail. Catalogs are requested on auto- 
mobile accessories, baseball goods, bathroom fixtures, 
builder’s hardware, building paper, children’s vehicles, 
churns, cutlery, dairy supplies, dog collars, electrical 
household specialties, fishing tackle, furnaces, galvan- 
ized and tin sheets, hammocks and tents, heating stoves, 
home barbers’ supplies, kitchen housefurnishings, 


tepair’ 


lubricating oils, mechanics’ tools, paints, oils, varnishes 
and glass, poultry supplies, prepared roofing, pumps, 
ranges and cook stoves, refrigerators, shelf hardware, 
silverware, sporting goods, tin shop, toys, games and 
washing machines. 

INAVALE, NEB.—C. B. Dalton has engaged in business 
here, and will deal in baseball goods, cutlery, fishing 
tackle, mechanics’ tools, builders’ hardware, sporting 
goods, silverware, etc. Catalogs requested on stoves 
and paints. 

SUTHERLAND, NEB.—C. B. Wood has sold his stock 
to Charles R. White, The new owner requests catalogs 
on bathroom fixtures, belting and packing, buggy whips, 
builder’s hardware, children’s vehicles, churns, cream 
separators, cutlery, dairy supplies, dog collars, elec- 
trical household specialties, fishing tackle, furnaces, 
galvanized and tin sheets, gasoline engines, hammocks 
and tents, harness, heating stoves, heavy farm imple- 
ments, heavy hardware, home barbers’ supplies, kitchen 
housefurnishings, lubricating’ oils, mechanics’ tools, 
plumbing department, poultry supplies, pumps, ranges 
and cook stoves, shelf hardware and silverware. 

THURSTON, NEB.—Riedler and Cowles have com- 
menced business here, handling automobile accessories, 
baseball goods, belting and packing, buggy whips, build- 
er’s hardware, building paper, children’s vehicles, 
churns, cream separators, cutlery, dairy supplies, elec- 
trical household specialties, fishing tackle, furnaces, fur- 
niture department, galvanized and tin sheets, gasoline 
engines, heating stoves, heavy farm implements, heavy 
hardware, home barbers’ supplies, kitchen cabinets, 
linoleum, lubricating oils, mechanics’ tools, oil cloth, 
paints, oils, varnishes and glass, plumbing department, 
poultry supplies, prepared roofing, pumps, ranges and 
cook stoves, shelf hardware, silverware, sporting goods, 
tin shop, wagons, buggies and washing machines. 

BERGENFIELD, N. J.—A. C. Muhlenbruck has disposed 
of his stock. 

Briscoe, N. C.—The Briscoe Hardware Company has 
discontinued business. 

IoRBES, N. D.—The Farmers’ Implement Company 
has been incorporated with a capital stock of $25,000. 
The incorporators are D, D. Moore, president; Samuel 
Witt and August Pahl, vice-presidents; George Brown, 
secretary, and John Wolff, treasurer. Catalogs are 
requested on implements. 

JAMESTOWN, N. D.—Arthur W. Johnson, Perry V. 
Johnson and Harry V. Johnson have organized the 
Johnson Implement Company. The new concern re- 
quests eatalogs on washing machines, refrigerators, 
farm implements and tractors. 

LEONARD, N. D.—The firm of Brakke Bros. & Fred- 
rikson has been dissolved. Olaf Brakke will continue 
the business under his own name. 

STEELE, N. D.—The Steele Hardware Company has 
established itself in business here, carrying a complete 
stock of hardware, on which catalogs are requested. 

CoLuMBUS, OHI0.—The Smith Bros. Hardware Com- 
pany has been reorganized with D. E. Mooney as pres- 
ident; Charles Robinson, vice-president; J. A. Dury, 
treasurer and general manager; A. Guy Lohnes, secre- 
tary and H. P. Cook, sales manager. 

FRANKLIN, OHI0.—S. C. Alexander has opened a hard- 
ware store here. He will carry a wholesale and retail 
stock of automobile accessories, baseball goods, bath- 
room fixtures, belting and packing, bicycles, buggy 
whips, builder’s hardware, building paper, children’s 
vehicles, churns, cream separators, cutlery, dairy sup- 
plies, dog collars, electrical household specialties, fish- 
ing tackle, furnaces, furniture department, galvanized 
and tin sheets, gasoline engines, harness, heating stoves, 
heavy farm implements, heavy hardware, home barbers’ 
supplies, kitchen cabinets, kitchen housefurnishings, 
linoleum, lubricating oils, mechanics’ tools, paints, oils, 
varnishes and glass, plumbing department, poultry sup 
plies, prepared roofing, pumps, ranges and cook stoves, 
sewing machines, shelf hardware, silverware, sporting 
goods, toys and games and washing machines. Catalog 
requested. 

BARTLESVILLE, OKLA.—M. C. Hale & Co. have pur 
chased a two-story building, part of which will be used 
as a hardware store. 

VALLIANT, OKLA.—A. J. Whitfield has purchased an 
interest in the Valliant Hardware & Furniture Com 
pany. The firm’s business is both wholesale and retail 
Catalogs requested on a general line of hardware. 
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UNIVERSAL, 
Food Choppers 











These Food Choppers make left-overs into 
delicious nutritious dishes. 


UNIVERSAL Food Choppers are self- gay camity size-No.0 
sharpening, self-cleaning and will last a life- 
time. They are easiest to operate, handiest to clean, surest to 
stay sharp. The UNIVERSAL turns without binding — cuts 
without grinding. Cuts meats, fruits, vegetables—raw or cooked 
—to any degree of fineness. 


Sell the goods that hold the trade. There is no better getter 
of trade and begetter of profits than UNIVERSAL Food 
Choppers. 
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The Trade Mark known 













‘in Every Home 





Regular Family Size—No. 1 Hotel and Market Use—No. 3 Large Family Size—No. 2 




















—_ - —_- 
mee ety eee ee a Re Pee 











III nn 









REVISED, MAY 1, 1919 


VN 








| WATAAMAUUUCHITHOVVALUPLLITSTLSUULLITEUOHHGH UHL THAN 


May 8, 1919 





4 ll HA Wi Hat 


acne pra ae Prices 


GENERAL GOODS 


are printed in Italics: , prices named on goer 





order rs and broke n pac kages often wanna higher prices, 
usuelly given to larger buyers. 


S—Quotations printed 





Lebanon Mac hine Co.: 
AbwusterRs—Blind— ' 


Blind and Cusement 


Casement adjusters ; wah 
Window Stop— 2 Adjustable, 3 in 1, 
Stop Bead Screws and , No, 3 Adjustable, 3 in $b 





Parker Supply Co.: Ship Augers ‘and ; Bits— : 


r Expansion Bolt Co. : 


Ponti file eon 


525054005 List net 
oe 2 





ao Let banon Mac ey ( 





ANVILS— American— p4 TIRE PROTECTOR— 


Automobile cons Warner-Le 





‘Vise and Drili— 
Millers Falls Co., ea 3 
APRONS—Blacksmith’s— 
Livingston-Cooper Corp.: 
: , base weights, unhandled: 


Medium and Heavy, 


AUGERS AND BITs— 


Double Bit, base weights: 


a Extra ag handles: 





~ 


twist. err 45654 


N 
[Marbie “Arms & a 
ig Solid Center 








: NGM ib., per doz. $2 6. 40 
. 108 High Speed Z Twist, ALANCES—Spring— 
25 


ban Liberty, Finish. ie L ight Spring Balanc ere es t, 


‘| BALERS—Waste Paper— 
he nport Mfg. mega 


Z«, | Pinch Bars, per 
Russell Jennings Mfg. 


Russell Jennings Mfg. 
Lebanon Machine Co.: 


BASES— —," 


sao Bits— 


Conn. Valley Mfg. BASKETS—Galvanized— 


ATTERY epOsTET. 


BEAMS— Scale— 


Pexto Clark Pattern 
7 . 5 5 $110 $4.00 86 00 68.00 14.00 
(See Gimlets and ne Bits.) iy y 








retail trade. On some goods slightly lower prices are obtain- 
able for large lots. 
STANDARD L ISTS AND DIRECTORY OF MANUFACTURERS, 
-Contains the list prices of many leading goods. It is pub- 
lished in loose-leaf form and is kept up-to-date by a monthly 
subscription service. 472 pages, 7 x 10 inches. Price, $7.50. 
ADDITIONS AND CORRECTIONS.—tThe trade are requested 
to suggest any improvements with a view to rendering these 
quotations as correct and as useful as possible to Retail Hard- 
ware Merchants, 








HLHMLUDILUAULUUAHAL PULL Lee ELLE Loe EeLLE LE JUHU) 
BEATERS—Carpet— Star Expansion Bolt Co.: 
Just Right, per doz ...eee+++-$1.10 Sebco Toggle Bolts........... 65° 
BELLS—Cow— BORERS—Bung— 
Wrought Cow Bells....+++++++-30% | Bnterprise Mfg. 7. etaKbO ones : 





Hand— _ 
32) Polished Brass .......++..List net a wee ee 


White Metal caeruee saree + 54! No, 4, $18.03; No. 45, § 








Wien PAE... cn06esevas List + 54% BOXES—Mitre— 
SWISS wr eseaee sd aban aie 104\ G6. R, Sem Be Os 6 ccch ic cece 
a Miscellaneous— Millers Falls. New Languon, size 
Form Bells ....0+0000 1b,5 & sine 6.28; Langdon Acme, 
Church and School. ..ccccceccoes 45% 9.14; New Langdon, 
Trip Gongs, Brass and Beil 7. ccaae av omen ere 
ee OE re List + 20% Sheilt— 
Trip Gongs, Steel..... eeeceees 20% A. H. Green Co.: 
BELT DRESSING— ( Interchangeable locked ee > 
See Dressing Belt. 20¢; 4, 26¢; ~ 40¢: 
BELTING—Leather— 22, 20¢; 23, "s1¢; 24, 
From No. 1 Oak Tanned Butts. 60¢ esd x pise Rains 
Belting, Ex. Hvy., 18 02......+.+35% BRACES—_ 
Belting, Heavy, 16 og....+.+++++40%| Common Ball ¢ 
Belting, Medium, 144% og.......-- “sie sav: 
Baling, Light, 13 0800000000866 50% Sweep..... in. 8 
Second Quality, Sides..........+. 55% Samson Per dozen 
= ond Quality, Shoulders...... 604 Series 8000. .$: 
Cut Leathe Lucing Strictsy Series 7000. . 
We 2 icacosersettestsceresas 45% Series 5000.. 
Leather Luc ny Sides, per sq. Series 5300. . 
jt. Kaw lide, No. 1. 1m sides | — cae: : : 
17 sq. ft. GUE CUT. 6 cateccers 47¢ Vaughan & Busineli Mfg. ~g 
Under 17 $q. ft..cseccacceess 45¢ 10 in. Ratchet. 
Ruboer— ; 
Competition (Low Grade)...... Soe are; ee 
. . New List 50&10% BRACKETS— 






ee Oe List 40&10% A‘pradley” Co. : 


Best Grades .........New List 35% Griffin’s wro't Steel. 


BELTS— Griffin’s Folding Brackets. 

Woodworth Mfg. Cor McKinney wro't Steel. 
No-Stretch Fan, fae 1916 Ford, Stanley's No, 792........ 

PRR rn 24¢/ Stanley's Folding No. 794.. 
No- Geseteh Fan, for 1917, Ford, See R. & E. Wrought Steel. 
ee ee ee ee ee BRAKE SH E —_ 
nLOCKS—Tackle— 254 | Adamson Mfg. “ 
ommon OOdEN sevseevesesves se Unlined, for Ford Car, ver pair.35¢ 
PURE: vc ncbcvceewekeeesecertee L£I% Lined, for Ford Car, per pair. 
Drill— Goodrich-Lenhbart Mfg. Co.: 

Athol Machine Co. : Goodrich Ford Brake Shovs, 
Drill Blocks .........- -- List net 2 p. c., Unlined, ea. 

BOL TS—Anchor— Jénes, ea, per set. 

Ankyra Mfg. Company: f 2 ce. Thermoid Lining. 
Ankyra Anchor Bolts........ 30% aoe UR cede See 65:40 $1.5 
Ankyra Collapsing Tools...... 20% | 2 P. ¢, Lined, Rival, ea. 

Parker Supply Co.: BOE nccccsccccees . 

Anchor Bolts or Screw Anchors. BROILERS— 
“Parker” cossccccvces 75&10% | Wire Goods Co. 

Star Expansion Bolt Co.: Broilers Common 

Sebco Screw Anchor...... 60&10% Broiler, Sherwoods- nhaae 
Carriage, Machine. &c.— BRUSHES— ea 

Common Carriage (cut thread): Whiting-Adam : 

% x 6, and smaller......40 & 10% Geek Rd. Re: bh aes : 

Common Carriage (rolled thread): Medium, Paint 
44 + 6 and smaller...40 & 10 & 5% Good, Varnish 
Larger or longer...30 & 10 & 104% Medium, Varnish ‘ 

Phila., Eagle, $3.00 list..........60% Good, Kalsomine ....... 


Bolt Ends, H. P. Nuts........ 404 Medium, Kalsomine 











egg Be ed Good, Dusting .......... 
corks ae so | Medium, Dusting ..... 
jp es r longer ‘ 40° saan; Floor & F & Household... 
( ae See ‘ edium, 
Door and Shutter— hold. ceeaee ee oeesecoecseet 
Wrought Steel ° Shaving— 
Barrel Japanned— Warner's Fountain, shaving 
L ol eanyd 6 6nsb00i:8 eoccccer SOT. DOr GOB. «occ ccses $0 ( 
FEeGUY .cccecee $5000 9 e ne Warner’s Cream Cartridges 
Barrel bronet— P Ny sume erat. per doz. 
BE 0's 0:0:0:0000 0106 0 0:0 6-9 ist Net —Barn Door— 
eT OUR List +-_15¢| National Mfg. Co., No. 16 Barn Door 
SOrine TOD 0 scscecvcecces sll Me — dos. och Sa $1.80 
Spring Neck ...ccccccccveersé 4 i: utomobile— 
Sous Ore Te Tre Milwaukee Auto Engine & Supply | 
Brass: Barrel Ne Milwaukee, Wis. 
Spring tt ee are d Cue Bumpers... .$7.00@ $812. 
eee set ts9 ake 2 UTTS— 
Spring Neck ...cccceceeseeees “i 
ean’ Sioetine Door) | Wrought ate batieeee °° 
Ives’ Wrought Door {*"* . P RIGHT : 
Expansion— Light NOE cre nnn cesanes 40 
Ankyra Mfg. Company: Reversible and Broad.......-.: 5 
Ankyra Anchor Bolts........30%| Black Ilaps 
Ankyra Collapsing Tools......20%| Table Hinges 
Parker Supply Co. : Chest Hinges 
Lag Type, ‘“Parker" S06 6OK10% BRONZED 


Machine Bolt ‘Type, ‘Parker’ .55°% | Light, Narrow, Loose Pin. 





























Star Expansion Bolt Co. : | Light, Narrow, Leose Pin, Ball Tip 


Sebco & Star Expansion ite per dos. pair, 
‘ 1% 2 2% 





Sebec oO ype... 800% 

Sebco a, 0 $180 215 240 2.80 
ise NEE Zine ank* oewek vos aie P. Ball Tip, per “100 af 
Stoz Sossveeeee s eae aed 

Tire— 2x2; : 

Common Iron .....eeeeee088 | $27. 50 78.50 29.50 
Pr ae | 41414, 5x5 
Amerienn Serew es : | 59.00 75.00 

Ray Stat list Dee, 28, '99. .60% 

Eagle Phil., it Oct. 16, '84..75% Caces—sira— 

‘ yle— O. Tindemann & Co.?: 

Ankyra Mfg. € comaeee ¢ Japanned Canary ..... 

Ankyra Anchor Bolts.........80% Brass Canary ....... ; 

Ankyra Collapsing Tools..... 20% eo , Cages, Aviaries 





Parker Supply Co.: = |. BSYANGBS ......+6---- 


Toggle Bolts, No. 2, ‘‘Parker’’.70% CALIPERS’ “AND Bi viens 


Toggle Bolts, 10a and 10h, Athol Machine Co.: 


Parker’? cecccccccceseess40% Premier; A. M. O.....+-++ 
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HorsieToddler 
—One of the 















EMAND for Horsie-Toddlers last year oversold 

our factory capacity by 37 carloads — it will be 
even greater this year. Avoid disapointment by or- 
dering now, through your jobber — probably his name 
is listed below. 











































Albany Hardware & Iron Co Albany, N. ¥. 
Baker-Hamilton & Pacific Co San Francisco, Calif. 
J Bornstein & Sons, Inc. Seattle, Wash. 
Brown-Eager & Hull Co Toledo, Ohio 
Baltimore Bargain House Baltimore, Md. 
Columbus Mdse. Co. Columbus, Ohio 
Dymond-Simons Hdwe Co Sioux City, lowa 
Farwell-Ozmun-Kirk & Co. St. Paul. Minn. 
Hibbard, Spencer, Bartlett & Co. Chicago, Ill, 
Ichenhauser Co. Evansville, Ind. ; 
Kelly-How-Thomson Co. Duluth, Minn. ; 
44 Kinnier, Montgomery Co Lynchburg, Va. 
fe Logan-Gregg Hdwe. Co. Pittsburgh, Pa. 
Marshall-Wells Co. Duluth, Minn. 
Marshall-Wells Co. Portland, Ore. 
; Marshall-Wells Co. Spokane, Wash. 
@ $5 Merrill, Grear & Chapman St. Paul, Minn. 
12 Morton-Simmons Hdwe. Co. Wichita, Kans. 
3 Selchow & Righter Co. New York City 
M. Seller & Co. Portland, Ore. ‘ 
M. Seller & Co. Seattle, Wash. 
M. Seller & Co. Spokane, Wash. 
Shapleigh Hdwe Co St. Louis, Mo. 
Smith Bros, Hdwe. Sales Co San Antonio, Texas 
L. H. Smith Woodenware Co. Pittsburgh, Pa. 
M E Smith & Co., Inc Omaha, Nebr. 
Simmons Hédwe. Co. St. Louis, Mo, 
Simmons Hdwe. Co. Philadelphia, Pa. 
Mh Simmons Hdwe. Co. Toledo, Ohio 
45 G. Sommers & Co. St. Paul, Minn. 
Fi Strevell-Patterson Hdwe. Co. Salt Lake City, Utah % 
40 Townley Metal & Hdwe. Co. Kansas City, Mo. 
20° Uhlen Carriage Co Rochester, N. Y. ? 
X10 Van Camp Hdwe. & Iron Co. Indianapolis, Ind. , 
Wm. Volker & Co, Denver, Colo. 
Geo C, Wetherbee & Co. Detroit, Mich. 
a Witte Hdwe, Co St. Louis. Mo. 
1& 
we Manufactured by 
! n~ 
0 \~.: 
re THE RICHARDS-SCOTT Co. 
5 5 
200 FIFTH AVENUE NEW YORK CITY 
0 
FOUR SIZES 
vii 
0 No. 2 — 10 months to 112 years 
O85! No. 3—1% years to 3'2 years 
— No. 4—3% years to 5 years 
"40 No. 5—5 years to 7 years 
80 ’ 
= Packed six of a size in cor- ‘ 
"30 rugated cartons 






Special Dealers’ Combi.uation 
Case containing one No. 2, 
two No. 3, two No. 4 and 
ene No. 5 











Blunt oe Medium, 1 prong, . 
Sharp, 1 * prong, ove 100 Ib 


and paediomn, 1 prong, per 
6. $ 


ee ee eee 





CARBON REMOVER— 


Accessories Cc a2 


a.8G 


CARRIERS—LIitter— 


CARTRIDGES— Metalitc— 












CASEMENT hee og 


. Unpol- 
rere. 


Easy Raptying Nos. 





CHAIN— Proof Coll—" 





CHG. ceo vscccsecceseosee 
Pur 

Gawanized Pump Chain, per ft. 
Safety— 


CHAINS- ~Miscellaneous— 
Niagara Falls Metal Stamping We 
i Di i Dog 


Leads 
Rowe Calk & Chain Co,: 








5U% 


CARBURETOR PERFECTOR— 


25% 


18 


B0% 


45% 


837 and Larger, 


60% 


CAT CHERS—Grass— 
1 ( 


aia Net 
26G, 





$2.90 


3H¢ 


ash— 
Niagara a Meta! Stamping Works: 


or 


Brass, 


noe 
het 


rks: 
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OR Sti Sentd No, 





6%4—10-2, Straight, 





Brace Drills 
Gooddell-Pr 
Ratchet, Parker's ......... 
Brick and Stone— 
Star Expansion Bolt Co 
Parmer Gap COs crcscees 
ORIVERS—Screw— 
Crescent Co. : 


CHECKS—Door— 
Russell & Erwin Mfg. Co.: 


CH ESTS— 1 ea 
( 


a0 


COPPERS— Soot. 





Marble Arms & Mfg. o. 
Vest Pkt, No. O46, per doz...$4 
Millers Falls, 
oh 





F, $8.70. ; 
CHIMNEY ToPps— 
Pexto "suibur 
Pexto No. 9 
DUMBWAITERS— 
Sedgwick Mach. Works: 


Socket yp rau and Fir. 


te 


5 











COTTERS—Spring— 





COUNTERSINKS— 


CRANK all Bearing. 


ci" EA N eee 


Jose ph Dixon Cc rue ‘ble Cc “tment 
CRUSHER—Ice— , 
Alaska Freezer Co.: 

T T CACD. oes ceeeee e+ $4.00 


Nu-Ex Fire 


‘CULTIVATORS— 


L 


anna neues. 
Marble Arms & Mfg. C of 
CLEAVERS— Bute hers— 


CLIPPERS Horse 
Chicago Flexible Shaft Co.;: 


CUTTERS Glass— 


Stewart's Enclosed 


Stewart Enc losed Gear Sheor Meat and Focd— 


Stewart Ball Bearing Enclosed 5 $3.7 75 _ 86. 50 $8. 50 








Cork Lined, Common, 





é ° Zocccce 
ag a” gala 


Binfton Slaw Cutter Co.: 
Rapid Slaw and Vegetable 
per doz. with me pe lem. 








COMPASSES, ‘DIVIDERS, &c.— 
2 





quadrants ee ccccee List net 
DisPENSERS—Liquid Soap— 




















DRESSING—Belt— 
Jobbers’ Mfg. Company: 
Blue Ribbon Stick, @ ™.... 


Paste, 5 & 10 ID cans, 
Liquid in gal. cans, % 
N 


OKILLS 


STOcKS— 


Tovtst, Be Stach. cscsceecs.. 
Twist, Taper and Straight Sha 


Wire Gauge, Jobbers’, 


Blacksmith 









Jusnlectric 





_doz., 
$20. 


21, $20. G1: 


List Jan'y 15, 1918 


Sedgwick: 
Sedgwick Hd. Power Elevator 


Eaves TROUGH— 
Galvanized Steel ( 
Galvanized Charcoal Iron.... 
Copper 


See also Conductor 


hows. 
ELBOWS AND SHOES— 
Galvanized Steel: 
Plain, Round and Corrugated, 


all sizes to 6-in. 


Squares, all sizes to 6-in 

Copper, ee eee . 

Verdinand Dieckmann Co.: 
Plain Round and Round 


gated gal. steel, 





24 Gauge 
Square Corrug 
galv. 





o4 SPEER UT OCCT Te 
EMERY— 


“Sultan” Brand: 
25 lb. and up, per It 
10 lb, cans, per can 


J. Childs Co. : 
Copper ‘lunk, 40 





Steel Tanks, 20 ga 





$7 
Steel Tanks, 40 gual., 


$165.00@ $100.00 
EXTINGUISHERS—Fire— 


J. Childs Co H 
Utica, ea. 
Childs, ea 





EVELETS— 
Solid head, per 1000...... 


ASTENERS—-Casement 


B. Ives Co.: 
Casement .......... 


Cord and Weight— 


B. Ives Co.: 
Ives Patent ...... 


THAR ccoceccoccovcccecece 


Corrugated— 


Acme Steel Goods Co. : 


Saw Edge 


PH DD 6 6:66-0:40 00%5 5.0006 ie 
sury Mfy. Co.: 

NO 6 Ped 6 bobo ok ww a 208 1 

ff ear eee i 
Works: 

OW TEGO co ce teed eet doedes ” 

Plain Bdge occesccccccccees j 
FAUCETS— 


Metallic Key, Leather Lined... .4) 
Oe GOOF. 650 500b i caesacees ceed ; 
Petroleum scvcccvccecccccceres 
Jolin Sonumer Faucet Co.: 

Diamond Lock ..ccsccccccecs 


Peerless Tin 
joss Tin Key 
Victor Metal 

om x Metal 
4 L. Cork Lined. 


Reitable Cork Lined...... 


O. K. Cork Lined 


Chicago Cork Lined......... 
Washington Red Cedar... .Li 
Leader Butternut Key... 
Enterprise Mfg. Co 
Enterprise, Self Mensuring 
Priming Pump, }# doz., 


©i1LES—Domestic— 
Rest Brands 





de 
Bl Me k Diamond . eoecceresess 








May 8, 





Liytie id hie Company: 
Hligh voltage Electricians.. 
M-B Tool Co.: 


Lipe 


DT cccoub ud se beoa ss i 





5 iD. CONS, PEL COM. ccccesce 
1 lb. cans, per can.... 
ENGINES—Cnemicai— 
Vv. 


ea. 
5.00 to $100.00 





813.00. ‘e Co.: “Cui 
Nu-Ex Fire Killer, 1 doz 
Nu-Ex Auto Extinguis her, 

















404; 








Standard Brands ......... 
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Commercial Production 
Now on Pre-War Basis 


Pre-war production and shipments of Reming- 
ton UMC shotshells and metallic ammunition 
have been resumed. 

Our factories, which delivered to the United 
States Government approximately fifty per 
cent. of all the small arms ammunition pro- 
duced in the United States both in private- and 
Government-owned factories, have been mak- 
ing extraordinary efforts to return to normal 
manufacturing conditions. 

We are now able to announce to the trade the 
restoration of the prompt and efficient Reming 
ton UMC service that was given before our 
entry into the great war. ; 

We take this opportunity to express to the 
trade our appreciation of the courtesy and for 
bearance extended to us over the period when 
almost our entire facilities were devoted to the 
manufacture of war material for the Govern 
ment. 

Remington UMC Wet- Remington UMC Metal- 
proof “Arrow,” “Nitro lics for Every Stand- 
Club” and “New Club” ard Make of Rifle, Pis 
Shotshells tol and Revolver 


The Remington Arms Union Metallic 
Cartridge Company, Inc. 
Woolworth Building New York City 
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FILES—(Continued) : 
Delta Brand ....-2.---+-ee0-% 80&10% 
Deeita VUsity ...cccecces List Net 
Deltr Swiss Patwerm....-. List + 25% 
Mamhe snc cc csesevcoen en DUKLUAT Ya 0 
trreat Western Sore. 5VK1O&T 
Kearney & Foot.....- HOKLORT 
McClellan ....+-+ee0+ 5OK1087 } 
MeCafirey Amer. Standard...... 


McCaffrey Precision (Swiss 


Pattern) ....0.00+>+ccksnt, met 


Nicholson ...+-++eeeeeeveee 40&10% 
Simonds Mfg. Co....-++--e2e05 40 % 
y oe Smith....... HOKLOKRT 4% 

List, net 


FIXTURES—Fire Door— 
LKiichurds-Wileox Mfg. Co. 
No, 102, Munarch A; No. 201 


Mutual ........ sgareesssss1O% 
Fusible Links, No. 96..... 0% 
Grindstone— 
Net Prices: 


19 21 


i 


Inch rae «| 


Per doz..$6.80 7.33 8.20 9.00 


FLAGS— 
Vrismolite Co.: 


Whirlyflags, Auto. per % doz.$4.50 
Whirlflags, Auto. per doz... 8.00 





FOBS— 
Mealy Mfg. Co.: 
Zullet Fobs, per gro..... $15.00 
Military Khaki ..........-- $48.00 
FRACTORS— 
Crew Levick Co....ccccccsecs 30% 


FRAMES—Grindstone— 
Net Prices: 
ee eee ee 


15 17 19 21 
Per doz...$6.80 $7.33 $8.20 $9.00 


Athol Machine Co.: net prices 


Iron Grindstone Frames .List+20% 


FREEZERS—iIce Cream— 
Alaska Freezer Co. : 


Alaska 4-qt., each..........- $3.40 
North Star 4-qt., each....... $2.95 


North Pole, all metal, 2 qt., 


per doz. resets eee sence + $20.00 


Peerless Freezer Co 
Peerless, 4-qt., list, $5.20.....30% 





Frezo, 4-qt., list, $4.70....... 30% 
Eusign-Bic kford Co.: 

Hemp .....- bees 

Single Vape ......-e.6 3! 

Double Tape "$10. 00}. 

Beaver Brand $8.50 +S 

Charter Oak $8.75 (2 


Anchor Brand ae : . $9.90 
Clover Brand . $9 40 | 
Reliable Gutta Percha. .$11.35 


ATES—Molasses and Oll— 
EE, (. Stearns & Co., ; 

Lock-fast Pattern ....ceee.+ 30% 
GAUGES— 





Marking, Mortise, etc......25&10% 


Athol Machine Co, : 


Depth, Screw Pitch....... List, net 
ee eer eee ee List, net 


GAUGE GLASSES— 

Durand oc Glass Co., Steam - 
Gauge Glasses, x12 in, per 
doz., $1.08: %x16 in., per doz. 


GIMLETS AND pa 
BIT 


Gimiet Bits, Per Gyro, 
40 


Common Dbl. Cut...seeeees 


German Pattern, Nos. 1 to 10, 


$10.80; Nos. 11 & 12, $12.50. 


Single Cut Gimilets Asst per aro. 
$5.00 


) 
Spike, Metal, No. 1, $8.00; 2, $9.00 


Nail, Metal, No. 1, $4.00; 


N asl, Wood Handled, N . iL 


50; 2, $5.50 


Spike, Wood Handied, 


No. 1, $8. 00; zi $9. 00 


GLOBES—Gas— 
Safety Wire Ges Globe Company: 
Protect-a-lite Inverted and Up 
right, per doz., $2.50 per 
BEOSR _- owe cceceeccees $27. 
Protect-a-lite Inner Wire Globe, 


per doz., $1.20; per gross, $13.50 


GLUE— Cents ver lb, 
Cabinet .....- ere re .-. -25@40¢ 
Common Bone ......+++++ 15@20¢ 
Fish, liquid, bottles or cans, 

Ae hy a A 25@ 1.00 
Fish, liquid, 50. pelle bbis. 

per gallon ..... phe 25@$1.75 
Foot Stock, W hite Laveen 30@40¢ 
Foot Stock, Brown........ 22a 27¢ 
Medium White .......--- 30@40¢ 

Marine— 


L, W. Ferdinand & Co. 
Marine, Jefferys, email cans, 


25% 


Marine, Jeffery’s, bulk, per I. 


12¢ to 40¢ 
Waterproof, liquid, per gal...$4.65 
Sam 


GONGS—Stee 
Pb. Wall Mig. Supply Co. : 


Foot or Hood, Streec Railway, 
20% 


oneat or Locomotive........ 50% 


ASE—Axle— 
¢ aon grade: 


1-lb. tins, per doz.......+++-$1.00 
14 Ib., pail, per doz........ $14.00 


Dixon's Lverlasting, 10-™. pails, 
per Ib., 24¢; 1 Ib. cans, 30¢; 
2 Ib. cans, 26¢ per Ib. 
Automoblile— 
Crew Levick Co.: 


Grease in tubes .......... - 80% 
Motor Olle ....cccccccccecs 80% 


A. W. Harris Oil Co.: 
Harris Trans. Compound 
bbls., 15¢, and % bbis., per 
Ib., 16¢; 50 Ib. tin, $9.00 
25 Ib. tin, $4.83: 10 Ib. tin, 
$: 2.05; 5 tb. tin, $1.17; Harris t 
Light Transmission Grease, 
bbis.. 16¢ and % bbls., ae 
Ib., 17¢ 5O Ib. tin, $9.7 
25 Jb, tin $5.13: 10 ih. 
tin, $2.15; 5 th. tin. $1.20. 





$1.44 


2208 


Harris aged Grease 
Bbl., 174%4¢; bbl., 1814¢ 
per a’ hu ID tins, ea. 
$10.50; 25 > tins, ea. 
$5.50; 10 TD tins, 6 to case, 
ea, $2.30; 5 Ib tins, 12 to 
case, ea, $1.28; 3 ID tins, 
18 to case, ex. £80; 1 TD 
tins, 50 to cuse, ea. .30, 
Re ENOOED soy 00'0 0000 395.6% 30% 
GRILLS— 
American Electrical Heater Co. : 
Am. Beauty Table Grill, ea. $12.50 
GRINDEKS— 
American Grinder Mfg. Co.: 
List Aug. 1, 1918. 


errr Terr. 3 
List Aug. 1, oe 
Champion ..... eeebnaeceene 


Athol Machine Co: 
Bench Grinders ».......+.+-20% 
S. Cheney & Son: 
OO" FOYT Net List Price 
Luther Grinder Mfg. Co.: 
Dimo-Grit: each 
No. 14 + Mechanic Special, No. 





BEE webacsarennes . - $2.86 
No. 15 (Mechanic Special, 0. 
BE) ccc sdcvecscvvesne $3.91 
No. 16 «Mechanic Special, No 
GM)  crctvnvcvesecnsce cpm + 
0 17X «Mechanic Special. 
PRO, FUP 8 5 0 0:65.0:0:9.0'0 4:45 7.48 
No. 175 Railway (Grinder... .$7.48 
No. 51 (Best Made)....... $5.34 
No. 63 (Farm Special, No. o) 
$12.76 
No, 271 (Hummer)..... $16.57 
No. 309 (Power Beueh Grinder) 
$8.36 
No. 310 (Power Bench Grinder). 
$10.90 


No. 86 Tool and Sickle. —- 
Star Spec. Mfg. Co., New L ist. 40% 
Hyfield Mfg. Co.: 


Perfect Emery Wheel... ss List, net 
Wonder. Electric ......... List, net 
Wonder Ft. Power....... Isist, net 
Valve— 
frank Mossberg Company: 
For Fords, 607 Improved......36¢ 


M-B Tool. Co.: 
M-B Valve Grinder, List per 





G08... Bis e 26 6a 806 
Adjustable Auto Valve Grinder. 40% 
Guards— 

Superior Apring Hinge Co.: 

eee AGM... ¢ 5:6 0.0660 aoa 20% 
GUARDS—Nose— 
BOOED POF BOE. oe ccccncevscsee 
ee | ere y 
WIRthS,. BOP BOBs:s-00 60.0600 rt 
GUNS—Shot— 


Iver Johnson : 
Champion oro Barrel, 
00, $12.25 and $14.50 
wD... 2ss Double Barrel, .$28.00 


ALTERS AND TIES— 

Cow Ties, new list, per doz 
List +- 254 
Halters , -List + 154 
Falls “Me tal Stamping Works: 
special Halter & Coil. .15% 
y Ties and Tie Outs....List net 

cf ‘tt. Ruge & Co,: 

pe eee . 25% 
Jute Rope Halters and Ties . 25% 
Sisal Rope Halters and Ties. .25% 








Cotton Halters and Ties...... 
Cotton Livery Ties...... eo 
Leather Halters ....... ++00025% 

HAMMERS — Handled Ham- 
mers— 


Maydole new list: 
Blacksmiths’, mee etches tee 
Bricklayers’ ..:....2+--s+00 25% 
Farriers’, Driving re t+ 10% 
Machinists’ Ball Pein. soe 30&109 
Nail, Adz Eye Lik t 
Riveting * 
py reer rT ee ree 
Note.—l or eatreme Western states 

prices are approximately 5% higher. | 






Pexto, Machinists ........é 331 &50 

Peete, Mew. 1.2. +++ beves List 125% 

Vaughan & Bus hne aT Mfg. Co. 
Venadiom Nail, per doz..... “$15.00 
No. 11% V. & B., per dozen. 11.00 

Brick— 

Wm. Rose & Bros.: 

Crucible Steel with without 
hdls. hdls. 

MO; BMG scsescees $15.00 $13.06 
Wh aurea eaas 15.70 13.75 
No. 2% penis eine 16.38 14.55 
ere 15.70 13.75 


Heavy Hammers and Sledges— 
3 to 5 Ib 45 & 5: 
Ope 2 Di vcknsanne ceecess 45104 
Magnetic— 
A. R. Robertson: 
‘“‘Horseshoe Magnet’’ tack 
n0¢ 


% SS 


] 
2.00 | 
Billposters ..... $1. $833: 50 
HANDLES— 
Cross-Cut Saw— 
a err errr rn List, net 
Mechanics’ Tool— 
Auger, assorted. ..gro., $3.50@$4.00 
Brad Awl ..... .g70., $1.75@$1.85 
Chisel Handles, dss’d, pr. gro.: 
Tanged Firmer, Apple. ..$3.00@ 
$3.25; Hickory ...... $6.00 @ $6.50 
Socket’ Firmer, ae: ‘ - 25@ 
$2.35; Hickory onhas we 
Socket I ‘raning, Hickory ene om $7.20 
File, essorted .o.cocsec 404 
Hammer, Hatchet, &e.. “List” fi 104 
Hand Saw, Varnished, dos... x 37 


Not Varnished .... ‘ 26 
Plane llandles: 
Jack, doz., 204; Fore, doz..... 204 
Grover File Co.: 
Grover File Handles...... List, net 
Nicholson Spun Ferrule wee 


amie, Mew Bast. ...c6.0cres 


R 
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erally quoted per pair, 


set with track, dc. 


Roller mensnaih No. 11, 
coeeene ? doz. gt 3.00 
Anti Bearings, ae 


P ietsburgh ‘Trolle y 


— 


-) 


Mt ajentable; Myers 





Giant Tandem, new lists... .3¢ 
Giant Tandem Adj. T 





Proof, $17.00; No. 88. ae 
Hangers, Nos. 147, 247. 


Anti-friction, No. 42 


1 fi g nick’d, per “doz. S5¢ 
Moore Push-Pin Co. ; 


doz. packets, 80¢; per gross.$9.00 
Screen and Storm Sash— 


e..2 
Screen and Storm Sash am, 


20 oes aaaies screen, 


Wrought Hasps and Staples.... 
30 


H 
McKinney's Safety 


Regular list, first quay. ay 
HEATERS — Automobile and 


Chicago Flexible Shaft Oo. 





OQ: 
: Big Hit pve 


Ta 
. Helm, Ferris & Co.: 
tar 


Black Jack No, 2 F'l't Grate 


oh 7.8 
HINGES—Blind and Shutter— 
;| Wrought Steel Gravity oe Blind: 


Z, $1.65 without Seam. 
Surface, No. 3, $0.90; No. 4.... 
Varker Wire Goods Co. : 


Miscellaneous— 


Lis” Surface #105 


os Mortise ae 





Pivot— 
Note.—ssurn Door Hangers are gen- Bommer Bros, Pivot, Ball Bea ng 
v 1oe5% 
Door Hangers per dour Spring— : 


Holdback, Cast lro....per gro.$12.60 
Non-Holdback, Cast lron, 
ber gro. $l44 
Allith-Prouty Co. sabes 
Screen 





BOOP 2.000% 
Bowmwmer Bros. : 
Spring Butt Hinges.......... U6 
Surface Floor, Bail senring, 





ZUK5K2 
Mortise Floor, Ball Bearing. 13 ) 
Lavatory Hinges ............. List 
kugive House Spring diibges ung 
_La atches Coeesececoece 106: 4 





- linges, ie. 2100 - 1643 ¢ 
on- Holdback Se oor 
Hinge ‘Sy No. 200 reas es gs - 
Chicago Spring Butt Co.: 
Triplex Spring Hlages. ++ -20&10% 
Chicuge = Mortise Kioor | WU) 
ie 2067 4.050; 
Chicago Relax Floor captar 
seaseni0 2 1 « 
Chicago Premier (4000) . ast ‘ 


Falcane Fo "he 
cago Fire eee. List UY, 
Lavatory Door Hinges... .. + 10% 
Chicago Screen "ees (2000) = 
Chi ri i 

cago Screen Door (3000) ) 
1643 % 


as Holdback Screen Door, 
ane NOL eee cercesec es MOKT MY 
She A Spring Hinge Co.: ‘ 
uckeye All Steel Hf 
_ Screen Door ...... gy oe 
No. Ady ‘, Sheet Steel neg . 


No. 838, Non- -Holdback. @ er. 300 
Chief Ball Bearing ct Wa $15.0 
Spring Butt Hinges.......... - rt 
adjustable Sc. Door Hinges . “600 
—— Spring Hinge Co.: ; 
uperior Floor Hinge... . \ Z 
Superior Door Holders Bove eee | 
Wrought Iron— . 

Strap and T Hinges, &c.: 


Light i. ere oeee L0&2! 
a Le aaa esi 
Meeps’ PReds wees eee YY + 54 
Extra Heavy T....... sn = 8 
Hinge Hasps ER eS 
Cor. Heavy Strap..... eennies 0% 
i: Ex, Heavy T. ressee esol 
~ Skene eeee cen cnnne 0s 
MUCUS BO ovisicciveecce 14¢ a 1b, 
HODS—Coai— 
pe ~~, fom 
Inch. 15 1718 
'|Galv., funnel.. + $8.31 9. S8 10.01 10.82 
Jap., open .... 4.74 5.27 5.88 
Galv., open. 7.50 8.10 8.83 
Cleveland Wi sons, a. 
ire Sprip 
Steel, Brick, No. foo”! eo ce od [ 
Steel, Mortar, No. 108.. su 
HOES—Eye— 
Scovil and Oval Pat............ 404 


HOIST AND STRETCHER 
Hall Jumbo Hoist and Streteber, 
OOF GE a6sesuecee coccccce fl 6.02 


HOLDERS—Door— 
Richards-Wilcox Mfg. Co.: 
Nos. 118, 119, Sure Grip.... ..5% 
File and Tooi— 
Nicholson File Llolders aud Tile 
BMENS oc cvvccnevecceccecs 10% 
Sanitary Tooth Brush— 
Safety Wire Gas Globe.......... 
Per doz., $1.75; per gro., $19.50 
Watch— 
Mealy Mfg. Co. 
Warrior Belt Watch, per doz. 45.00 
HOOKS—Beit— : 
Nad OO Sec cceavnneevinteccs ue 


ush— 
Light. doz., $8.75; antec. $10. a? 





CBVY «66s coccececcccpasde 
Ceiling— i 
Atlas Mfg. Co....ccccccese 35@45° 
Shelby Spring Hinge Co....... 60" 
Coat and Hat— : 
Atlas Mfg. Co... .--seeeees B5@4s' 
Morgan Spring Co........+-++> 60 
Varker Wire Goods Co. : : 
King, No, 10, Steel......- wert 
eT See ee ie 
No. 11, Steel......-- FTO 
No. 11, Brass ASLO! 
Shek Spring Hinge Co. eure wes 60 
Wire a can: J 
Crow 45%; Chief, 40% 5 
Chieftain, 40%. 
Corn— , 
North Wayne ‘vol Co.: t? loa 
Brooks . $4.00 


$4.50 
$5.00 








Bent shank, per doz....+++++: 
North Wayne ‘Tool Gvu.s 





Little b oy erro eeneee 
Lawn King ....- seueeseos 
Nolin’ ‘s y= senretnneee $7 
Komet ...-+eeeseeesere ‘ 
}.ittle Giant, adjustable. . 
Junior ...---erceseeceerrs’ 3. 
Quick Clerk ass Pem’t ..eeee> 
Wall, etc.— 


C. T. Williamson Wire Novelty Co. 
Wall, Picture, Thumb, Mou! ing 








oo” eR ae. ‘sper doz., FH 65 





‘small. Burface neers 


Or COPMICE .-seeerrerr’ 
Punch Bowl ..--++-+eee007"" 80% 
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A SUCCESSFUL BUSINESS 


IS VERY LARGELY THE RESULT OF 


SELLING DEPENDABLE MERCHANDISE 


We have assisted materially in the upbuilding of 
a satisfactory sprayer trade for many dealers. 


THE UTILITY LINE OF SPRAYERS NEVER DISAPPOINTS 


The quality and performance pleases alike both dealer and user. 


The Utility Knapsack Sprayer 














No. 10 


It is adapted for spraying trees and vegetation of all kinds, for whitewashing or 
disinfecting with creosote or other heavy mixtures. 

Tank capacity, 314 gallons; size, 714 inches by 20 inches. 

No. 10 tank, galvanized steel. No. 15 tank, brass. 

Equipped with our patented automatic Nozzle, and furnished with fine, medium 
and coarse discs. 

Packed one in a box. Shipping weight complete, 10 Ibs. 


We ship your order the day it is received. 


Manufactured by 


Albert Lea Sprayer Company 


ALBERT LEA, MINNESOTA, U. S. A. 
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HOOKS AND EYES— 
BYES scincvvcnrseseses 


Valleable Iron 


HOUSE AT TACHMENTS— 


Bartlett Mfg. Co.: 


Hose CIARIDS ceoccccccccceees 


Morgun Mtg. Co.: 


Hose Clamps ....-...++-- 5 


William Leruen: 


liose Clamps, Garden Ilose, 

$rass, per d0OZ........++ 
All other sizes, Water, 
Air, ete., according to ‘quantity, 


HOSE— Rubber— 


Garde n Hose, Ya-inch: 


CPL evoecvvcccccccecsess 
Gurden Hose, 44-inch: 
COMPetttiOl .ccceeeavveecs 
3-ply Guaranteed ........ 
+P y Guaranteed ........ 
( t Garden d4-in., 


Good quality evoces 


CE TOOLS— 
Giftford-Wood Co.3 
lee Tools 


iRONS—Sad— - 


from 4 to 10....1b., 
Mrs. Potts’. Nos. 50 
Jap’d Caps ....$1.74 1.68 1.72 1.67 
Tin’d Caps.... 1.80 1.74 1.78 1.73 
Note—Some Western 
ers quote lower prices. 
American Electrical Heater Co.: 
Am, Beauty Electric, 
Soldering— 
American Electrical Heater Co. : 


Am, Beauty, ea., 


$8.00, $11.00 and $15.00 
Bar and Corner— 
Richards-Wileox Mfg. y 


Irons, List net; 


Nos. 77 and 79..... ‘i 
JACKS—Automobile— 


Elite Mfg. Co.: 


Reliable Auto & Motor 
46, 48. 


1, 32, 35, 46 
2 





J acks—wagon— 
Richards - Wilcox Mfg. 
Steel No. 130...... 


Wagner Mfg. Co.......-ee0- Lis* net 


K iopie TOYS— 
H. C. White Co.1 


Kiddie-Kars .....++++. oe 


Kiddie-Kar Trailers 
KNIVES—Bread— 


North Wayne ‘Tool Co. 
Brooks Bread Zaboee. pian, Somali _ 00 
Butcher, Kitchen, 
Foster Bros.’ Butcher, 


June 80, 1917.......seee- 
Drawing— 
Standard List ...scccccccvvveses 


Cc. WK. Jennings & Co., } 


L 
Cc. E. Jennings Folding Handle, 


Jennings & Griffin, 


Bl BN AE: os cc nckin sannee 20% 
Pexto No. 10, Fidg. Hdle, — et 


Hay— 


North Wayne Tool Co.: 
srooks (eo Ses neces ee 
Little Giant Kn ew eeNe es 


Iwan Bros 


Sickle Edge. ner doz 
Hunting— 


Marble Arms & Mfg. 
Ide 


al, 5 in., per doz 
6 in., per doz 


Woodcraft, 41% in., 
KNOBS— 


Base, 24-inch, Birch 


Rubber Ttp 


Cherry and O2k....+00+5 


Door, Mineral .....+++++- 
Door, Por, Jap’d.....+++- 
Door, Por. Nickel.....+++ 


ASS— 
Moore Push Pin Co. 


Push Screw Knobs, 
i. tcsaspernenhesent obe 


ADDERS— Store, 


Bicycle Step Ladder ¢ fompany : 


Ladders, each 
Track, per ft. 


Myers’ Noiseless Store 
New lists, 


Milbradt Mfg. Co.: 


Rolling Step Ladders, 
$15.00; Tracks, per ft. 
LADLES—Melting— 


L. & G. Mfg. Co.'s 


and Plumbers’ .....-.cecs. 4 
LANTERNS—Tubular— 


kh. E. Dietz Co.: 
Wizard Short Globe. 


Little Wizard Short Globe. 


Large Fount Wizard, 
Victor Hot Blast 


Monarch Hot Blast...... 


Junior 


tuckeye Dash Lamps 


No. 2 Blizzard 


Junior Wagon Lamps. 


Octo Driving Lamps 


Union Driving Lamps..... 
Eureka Driving Lamps.... 


testov Hand Lnmps 


Pioneer Street Lamps... 


LATCH FS—Door— 
Nations! Vfe, Co.: 
Washburn, No. 28, 





Steel, 
Ricuurus-Wiices | 

Bull Dog, Heavy, No. 1: 
LAVATORY HARDWARE— 
Li —— Mfg. Co. 


aoc. 
LENSES— 
Prismolite Co, : 

Nu-Ruay, 


Stevens 
J. Sands & Sons: 
t Aluminum, ~ c doz., 

$24. v0 to $ 


Straight 


Cord, &c., 





32 
-2.00 1.25 2.5 


Awning 
Braided 
Twisted . 
Clothes 


Perfect 
Ford, 





7 in., per doz 
8 in., per doz 
Expert,5 in., per doz 


per doz. 
ng Co 
Hand Power, 
» ea, 


15 








Washe 
Dasher 


Power, 
Electric 


Ocean Wave 
Sunshine, 











LEADERS— Cattle— 
75¢; iarge. 


B. Hall > 
Liue ll 


Walnut, per 


Masons, per 
LIFTEKS—Stove Cuver— 
Spring Co. 
lidle., 


Idle. 


Transom— 
Mfg. C 
LIGH frERS— 
Davenport Mfg. 
Electric, 


LINES— 
Clothes, 
100 feet 
75 feet 
Lines, 
Balls, per Ib 
M Lines, 
Balls, per lb.... 
Cordage 
Solid —— ae th 


8. 2 3 
Per gro.$11. 44 $12. b5 $13. 39 $14.56 
Solid raided, Masons’ Lines, Shade 
per doz. ; White Cotton, 
ble, dt $3.90; No. 
4%, $4.68; 

Samson Spot “Clothes Line : 
$11.17; 


22.35, 


Silver Lake Clothes Lines: 


No, per doz. 


Auto, per pr.$2.00@$3 


Sun-Ruy Auto Lens, per pair.$1.75 
‘ELS— 


C ee 





HARDWARE 


per doz.$12,00 
less 66% % 


$6/00 to $45.00 
. $15.00 to $54.00 


with ring, 
@ gro., 
@ gro., $9.00 


+22 10% 


Model L, per doz, 
$12.00 


19° 20 


$5.00 4.25 4.00 
“oe 3.75 3.60 


coecesecdlG 
aera 


$16.75; 


per QrO...-..sees $69.00 


. per gro 
» per gro 
Chalk Lines, 
Phi Cotton 
Cord, No. 
Awning Lines 
& Stanton Co.; 
Braided Chalk, 
Lines 


‘ > Cord, Cotton... .List af 20% 
LINING—Transmission— 

Automobile 
Prone gl 
Cork Insert for Fords, 


Goodrich Lenhart Mfg. Co.: 


Goodrich 


M ao oe 
Falls, 


Ice Cutting— 
Jennings & Co. 
Cc handler’s 


Dexter ‘thounls 


> Mand. } 
ry Vacun 
r Climey 


ss Blectrie 
» Woodenware 
Water 
Autom the 
Auto, 


Multi-Motor, es 
: Electric, 
nte Mfg 
5 One 


Twin 


i Peg Dolly, 
Twin Tub 


oT pes 


One 
One 


Mfg. 





Mason's 
.neae List + 20% 
coeeerees 30% 


L ines, Cotton, 
Li 


Accessories 


Steering 
sizes for all cars, ea. .$ 
Rear 
Or ee 
All other cars, each 
Sash, 
Patent: 
Crescent 
Automuatie 
Stop 
Window 
LOCKSWITCH 
Goodrich-Lenhart Mfg. Co.: 
ahaa for Ford’s, $3. 50, 
25@33'4 % 


Gravity Metal Sash. 
Adj 
Ventilating 


Nos. 


new 
Washing— 
Company : 
— 
Pd ig 


Electric, 


ea. 


Mac cece 

'g Bench 

vo Electric 
W: ashe Fie 





swinging Wringer, 


Hand 


50 Net] 


; Shade |M 


.List Net 


+ 20% 





Lock 
5.2 


for 
$ 


83 


146 
$13.34 


! 
- $2.80 


-++5% 





No. . Bench Power, « ea 


.00 


72.00 MATCH BOx— 
Waterproof, per doz... 


Acme Flexible Steel 
Cary’s Flexible Steel 





$7.00 


a per sq. 4 ne 
ent ag Corn, Etc.— 
Co. : 


see Shell and Corn..... 
Charles Parker wt 


Couron-MeNeal Co,: 


si, per doz, cases.$3.00 


bey it 


Tate ~~ & Cordage Co. : 


Motor atic MICA PRODUCTS— 








CASE... cece ese. $9.00 
Motor ‘ica Tire Powder, per ar 





Milbrad Mfg. Co., Power, weer 


Venusylvania Lawn Mower Works: 
Penusylvania and Continental. .25¢ 
i Resin sized Sheathing ; 
Great American B. B.. 


Undercut Trimmer, fiaeo ‘ 
Penn Putting Greens: 


“tl Oo 


a Golf Bail Be sarin: 
Garnet Paper freee eeien dst + 154 
i, List 
Tirred Felt— 





“Bid 


Slater’ s Felt, ber roll: 
30-Ib, 


.See ew Report. 











3l¢ 
PENCILS foc! nn 
as Dixon Crucible Company: 
7 Red with Blk. 


Brass Hd., gro. 0. 79 1.05 120° 


PE tacks vndsen eee List plus 20% 
oe: Raed wepls ARETE L4: 
Turner & Stanton Co.: 





PICKS ANG esos 





Ifand 


$12.00 


Was she ?, 
1 Vac ‘uum Dasher 
. 1 Vaceunm 
oteak 8° 


4 Tub, 
Swinging Wringer. $23.50 





$61.00 


Eee! | 
£9.00 | 


$11.75! 








wots Bia” o 


coer, ca &R. 


PIPE—Vitrified Sewer— 4 
Y ipe and Fittings 
Steel, Copper Plated "ork points, car 
62.00) Chace, ‘ 
105.09] Cy 


PLANES. Wood— 
Marble’ x Nitro Solvent, 


Button, —, quality, 


Vietcher, Terry Co.: 


Schatz Mfg, Company: 





per gross........ : 
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Asbestos, Facking, Wick and 

Nope. any quantity.... 
mhupper— 

” air quaitty goods.) 






eeeee +++ 00 


Fibrotta— 


’ “‘Fibrotta,”’ per doz. . .$13,00 


#38 25% 


Galvanizea— 


eeeeeees $5.75 6.50 8 50 


dvusen 
je uw 
4.30 4.75 5.25 
7.00 7.50 
7.85 850 


. Brown Paint Co.: 
Brown's 8 pure linseed oil paint, 

1 gal. cans.$3.26 
Brown's 8 F lat ‘wall Finish, white 
shades, 1 gal. 


go oF 


cninkinwhe «es Ra eKS 6 ee 
Crucible Co..: F 
% gal. cans, 
$3.40; 5 gal. 


kegs, $2.55; 


7; 50 gal. bbis., 


Hilo Varnish Corporation : 


» al, 


TUT TTR ee 0 e 
Coating rriat S 
PT gal. .$4.50 J 9 
Montauk Paint Mfg. Co.: ? 
Di-mel-ine Prepared Paint, Screen 
Stovepipe Enamel; 
per gro., $16.80 
Paint. White 
% pints, 
Per gro., $16.80 


Alumipun 


Paints, % pints, per gro., $16.80 

PANS—Dripping— 

ETT Te TER TT ee 20& 104 

eee 
l4 


16 
4.73 5.83 0.33 
PAPER—Building, i. Cc. L-_ 


Per Roll. 
500 sq. ft. 


25 ibs. to rolls vs vee. eewees 80¢ 


Cevcee epee 
yd. rolls 


» Rooting. 
Flint ana " Qmery 
san “fe  wty and oe. 

errr rer List net 


30 & 104 
List + 104 
+ 10% 


$61.00 @ $63.00 


C6 eveswnee &8¢ 


>. 
Tube Patch, ea, 


doz. assd, 10% 


Pat h, 
Tere ree . 60 & 90¢ 





die siueneoais’ GO & We 


$1, 5 
ie = 45¢ 


Dixon's 
Bevel 





Pi ae lll dla ‘ 


per doz. pack- 


$9.00 


= doz. 


wn 
67% 
vr, 
4% 
List Net 
Lis 
” 


$5.10 $5. $4 $6.98 $8.52 
warn; per (04, 
4 


5.94 643 8.40 


9 ” 
20,40 30,52 












HARDWARE AGE 








Announcing 


DELTA 
GIANT 
DRY 
BATTERIES 


No. 6 and ALL SIZES for Flashlights 


Extra 









Energy, Higher Recuperative 


Ability, Proved by Scientific Tests. Write 
for Comparative Blueprint Tests with 


Other Standard Makes. 


Get Our Literature and New Attractive Prices 


Fully Guaranteed 


DELTA ELECTRIC 


COMPANY 


Dept. H. A. 


Branches: SAN FRANCISCO, CAL. WINNIPEG, CAN. 


MARION, IND. 


Makers all Styles Portable Electric Lanterns, Lamps, Flash- 


lights, Batteries. 















Ps 





100 


HARDWARE AGE 





May 8, 1919 
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Solidhed Tack Co.: ‘PULLERS—Nail. Ete.—- RECTIF aaa 
sulidned Hyelet, per dos....$12.00 Millers I’ No & i : ECTIFIER— Miter Box and Compass. . List, 

Vaughan & Bushnell Mfg. Go. : $ li pdm Rd Lead san gree he Mig. CO. 2 ee = and Drag......... i 
Mo. 5; & B., Nut Plier, per Og hn ce eeee ’ x ugnetic 5 F-F , ea. .$24.00 and up} . Wood Saws ..............., % 

doz’ ..0...--.-+..0++..2.$5.00] No. 1 Nail Puller, @ doz., $36.00 agen ne F-F, ea 24.00 and up] © z. Sennings & Co. ; 

PLUGS—Spark— nt ” 45% rt aie uo. Butcher Sek ee List net 

a : . - fied ' To | Spee ise jg. Ay GE pi: cepehaemeds-s.« List 

ngnelee eerk Plus Co. 10 te 100 E oy Cy¢ ome Spike . Police. . Detachable Partia.co-onio pile ese 25% } ae a and Key Hole. hast, pet 

Aeroplane and Heavy Duty. . ..62¢ PULLEYS—Singte Miike OR RR, See torent sie sa Yo} Wand  -. ese een cceeecenes List, net 

Overland, Studebaker, M: axwe il, Awning or Tackle, Pap’d........ 30% maady sheet) Re’ ene Cotes Gcttties teen kane $8 > 

— 62¢| Awning or Tackle, Gal.........3u] REFRIGERATORS— ™ °| Millers Falls Com) any : | a 16% % 
clipes a aca alata 9¢ Hay Fork, Swivel or Solid Eye ‘ Traverse City Refrigerator Co. : Butcher + Sates : 
gs Ae a eer : 30% Economy, Fibre, No. 9, ea. .$16.50 16 1§ 
Sacanine. Sankar ba. GOEL Hot House «2... .+eeee seer eeees 30% —seennaen passe, Ho. 1, ea.. 21.00] Per gro. $14. =. $14. —. $15.43 

ecb Sn yn ge Peo Be RUF ADIEE ion oscicctocaacaemees oes ee 3 conomy, Fibre 3, ea.. 25 26 in 

Hercules, Giant —_—.. ous 488 te Sash— is REGISTERS— : a * — . $16.40 ont. "36 $18.2 $19.13 

Spec. ea. T5¢], i : = 

Hercules Giant & Airplane, 4 Common Frame; Square or Round Japanned, Electroplated and p ~~ Rg Co. : 
spec. porcelain............ ea. 35¢ End, barrel lots, per doz..... -29¢ Bronze siisdindigd hed om lta 30% Circular ':........... : Let = 

Hercules, Jr., Porcelain... .- ea, 25¢| Small lots, per ‘doz.......+.+ 36¢|Solid Brass or Bronze Metal Hand ley a 

Derf Mfg. Co., Inc. : Niagara Falis Metal stamping Works: List + 10% Cross Cut .. - List, et 

ce Standard High Speed - Niagara DLE IGE PS Net} REPAIR GUM— ““Buck— ae 

SS. Sere Ae $2.06 uliey Blocks—See Blocks. Adamson Mfg. Co., eee , ac 

A iis « 4 or PUMPS— 0 REVOLVERS. per Ib $1.40 ae St’d Brace, per doz......$8.00 

200 or over. 95 1.20 Ce, BOR. occ vennvsesee 204) Iver Johnson Safety Automatic Ham ee ae Brace, per dos... . $8.5 

‘Tungsten ea! Co. H * vind 4.6 3de hop . ‘ : : : ; » vs : , 0 mer, $13.00; Hammerless, $14.00; Plain Frame, per doz........ 50¢ less 
Regular Plugs, doz. lots, ea. 52 Pitcher Spout, Iron, old list... .45% 1. J. Model 1900 Double Action,] Hack Saw Blades and Frames— 

a ae eae ATKE old list 45 $6.00. Crescent Co.: - 

Heavy Duty, doz. lots, ea..... 70¢| Burnes Mfg. Company: RHEOSTAT— Crescent ........ eS Sree 20¢ 

Seectaert = bin i ae 65¢ Iron Pitcher Spout........50&5% | France Mfg. Co. a tee teeeseeereeeeeeres 40% 
ore chine Scre 0. No. 4 Fig. 606 s > Cc. Ch sop,’ yoodell-Pratt Co. ........... 306 

Master Calorite, Lots of 12 ea. 44 3 in : ge ia " net “Se. 00 iarging, ait Fis 00 and up| © = eee tc 0. — 

SOS Ce OO Bhec ce cnccvesaccte 45¢ Double Acting........«] List + 5%|RINGS AND RINGERS— : Frames, No, 175, List net N 

Lots of 100 and over... .40¢ Favorite, ‘Tank, Iron Fig. 828, Bull ete 173 OBO wea cece ee eeeeee Bete “25% 

Ex ee — mc 5¢ . ; ea. $10.00 2 3 inch. snes wen Blades..... 10% 

t e ese prices Goulds Mfg. Co.: Steel ; ° ers Falls Co.: 

Morgan Mfg, Co.: Double-Acting Thresher ‘Tank Copper me “ “aa ¢. ~ oe neh ..... 6 T 8 
Spark Plugs ....... . 40@60% ne ear te ta dln sda Per -$5.25 $5.63 3 

a cc Miner & a Diaphragm Mo. 8, Side Bectl 2.25] Aluminum. $1.50 os 5 $5.63 $6.00 s67 
Spit-fire, Piatinain Point, % in.; eS) a ee Hog Rings. and Ringers— Per gro... . $7.50 $8.25 oo 

meteic SG SM... s.cs00s000 vo th 90¢ Spraying Fig. 1129 and White- gg eee 25% Scroll— , 

2 in. long, 6 ys long, ea... .$1.00 WORE 36 0'v.009s08e Ree 5.75] {ills ikingers, "Gray Iron, doz., Millers Falls Co. : 

oe % in. ex. long, ea. 12 Litt and Force Pump Standards ; $1.25 Rogers, complete, each, 

eccereccvececccesesoesces rorce > Ac li’ r 
Marorcycle eines tae oe atone _— ag oun, ye Hill's Ringers, a a, asse| SCALES— $7. 15 and $8.23 
BD. i s00s se sesnseneesree ¢ and Iron Rotarggs.......... 20% iv’s Ri 5 Ne 

Vesuvius, Tractor, % in. x % D. A. Ferce falionge: Bia. ey Rings ..per gro., $5.00@$5,50| John — # Son: ‘ 

_ in. long. | phragm Suction ........... 30 % RINGS AND i see Gtt., SPQIO Favorite 10% 

% = x % in. ne, neem ea. 85¢ CN rere 20% c. T $s AND HOLDERS— Cc Grocers’ Trip List, pet 

a. = in. long; “ i Goulds > ‘ “a? elty 0. : iis ae 

Game Me Magnes I ag) Gopidy Comb.“ Pomne. Ha 8 | Keg Wines gad Holders, No.’ oz.” |?*Counter 
sure a oa a PSP AAP .. ‘ niveven $12.00. ..ccceccee. 25% — Kebeeeusteuseeenseed 40% 
Silvex Co.: plain Cog Gear and Wind ill: a e nie; hea ae % 

Bethlehem, 1 point...list ea...75¢ All Three-way and Windmill Copper sand Burrs de® tte OS 254 er eee. 

Regular, % in, standard and % Regulator Pumps; all House Tinners’ and Miscellaneous. .40%50" | sopapEe 

_in 8. A. E., ea.......+++-4. 75 Pumps and Hydro-Pneumatic Bifurcated— APERS—* cow— 

Ford type, % in., ea........ $1.00 Pumps and all Cylinders, New Assorted én Pasteboard Boxes National Mfg. Co., per doz. : 

Bethienem, 1 pt. mica, %& & % RS nb esos Wad lcs adie Deets ’ 33! Per dozen boxes, 100 count ‘$1 50 No, 61, Self a $1.10; No. 

a ee eee $1.00 All Set Length Single Acting ; Cop’d “Clinch Asst o1¢ ‘Solid. 25% ae pees. $1.1 

Mica-Pore. Insul. % in. Metric, Force and Lift Pumps, and all ROADLIGHTER-— rer Richards Wilcox ’ Mfg. "Co eee tied 15% 

ea. $1.00 Stands, New lists... soa Fr a = _ Safety Wire Gas Globe Co.: 

Extra Cores .........- ea. 30@50¢| All Bulldozer Power Pumps “and | a 6% in. and smaller, | Giagmeny, per Ges., 91.10; per 
het ee “4 ivteanotine (Co. : Workin Q pe Sy. Cheeeseareeeeednced : 
United Mf, & I t g Heads, New lists.33! all ‘ Led i $2 * -_ $12.00 

WMIIOE, GR. sec csccccesevences 60¢ All Hand and~ Power Cc weg ae “gy a, eet tea aces 8.50 Sidewalk— 

ere 40¢ Pumps, Net lists....... : —_— > ae oe ws ‘Ss, |Conron-MeNeal Co. : 

PLUMBS AND LEVELS— All Thresher Tank Pumps, M 3 Cleaner or scraper, per doz. ..$6.25 
Athol Machine Oo. : Century and general eens + nae» . eau In six doz. lots, per doz.... 6.00 
do ere gle: RS Low Down Plain and Cog | Notienal Mite. Go.: ew list, 28° % | scREWS—Bench and Hand— 

t, Gear Pumps, New lists..... 25% | ~ ational Mfg. Co. : Bench, a doz 

Plumbers’, Pocket Cylinders— Barn Door Stays, No. 18, # doz., enc ron, per 

POINTS —Glaziers— I’. &. Myers & Bro.: Richards-Wilcox Mfg. Co.: $1. 40 1, $0.8 aig igh Whe $7.57; 1%, $9.45; 1%, 
Myers Polished Iron, Brass and 5 4 . nats , ' 

Bulk and 1-1b, panes.» Grass Lined Working Barrels . oo” Adj. and Reversible Ne Bench, Wood eccachecial aphaiat List + 25s 

lb, OBROTE oc0csc006ess Mee UAE. ses ouacceac 3314 % 0. K.’ Adj. eB al SA Lok iy No, eS Pe 

BG RE ATS Brace Demy, Reeae apes oun om BB neeeeseeseese 15 at me Pot. _ nea 

POKERS— rass Cylinders and Pueumatic | Lag Screw, Nos. 55 and 57... gags ile Sark! SI alll 

Geoen ae Co.: Cylinders, New lists..... 834 % Lag Screw, Nos. 66 god 87. 18% Coach, — Point....-+.++- 508 
Nickel Plated, Straight or Bent, : Pump Leathers— aWEtts DE; Bbso vcs 6 <:000¢ 00 15% Jack Screws— 

‘ ¥%, x 20 in., ® gro....... $10.00 int Leather, Crimped, per doz.:|ROOFING—~ TO Shane LAR «nus ks see0sesben 25 

POLISH—Auto and Furniture—|¢)/inder Diam Rubber, 108 sq. ft. r in. wi achine— 

Am. Automobile Accessories Co. : Inch 2. 2% 2% 2% per roll: @. ft. rolls, 32 in. wide,| Cus Thread, Iron, 

Ce eae % $1.05 . 20 $1.59 $1.95 2 10 First Quality: Flat Head or Round Head 
ati | Products Company: 4 1 ply—35 Ib. roll eee . $1.45 607104 

)-So-Ezy ———- -. 40% nine Counbes FES 21 $3.84 2 ply—45 Ib. rolls..... So. 2 Fillister or Oval Head... 501% 

. . : 3 ply—55 Ib. rvolls....... wees 2.05 | OTass: 

SS —_ Se Se. Inch Aa 2% 2% 2% Second Quality: Flat Head or Round Head | 
._  “ygretrenooiqeseres: 2:50 + oe er | of ee ®. vem. 408 105 
fines * $4.00 3% "ja 2 ply—45 Ib. rolls...... % Fillister or Oval Head «. 40&1(% 
Japanese "21§3:50 | Veive Leath $1.05 $1.35 $1.92] 3 ply—35 Ib. rolls. .coccccess 19 ae Thread Iron: 

Jet Black ....---- oe ROPE— H. or R. H.........- Fi 

Dixon’s Plumbago........ %® m 12¢)°"°" Hl 2% 2% 3 | Eastern Retail Trade. Per ib. 'E ‘ilister or Oval Head... .75&108 
Eclipse Mfg. Co. : 9¢ 96¢ $1.20 $1.29 $1.80 Manila, ¥% in. diam. and larger: Rolled Thread Brass: 

Metalglas, 4 oz. size, per doz, 3% Highest Grade 2.0.0.6 000.000 F. H. or R. H...s.00e-- 60& 108 

; $1.60 $2. 0 3. O64 Setond Grade ....cscccccevs Be Fillister or Oval Head.....-- Ons 

1 Ib. size, per doz.......... $4. 00 PUNCHES— Hardware Grade 240 Set and Cap— 

5 Ib. Pail. pa......... 2... $1.50| Saddlers’ or Drive, yood full polish.| Sisal 34 it eget a eerramad I 658 

(04k: Wat ok: aebeee 0 Sisal, ¥% in, diam. and larger: Set (Lron) ssesceesseevereress 

Liquid Veneer, Regular— ee are re - 14 Highest Grade .....ccccvsesed 23¢| Set (Steel) met advance over 

Buffalo Specialty Co. : TEER eee Aedes Ba Ca 3170 Second Grade cocccsececee ee cLOG)  TVOW vocees cccccccccccscores 258 

os. 12 os. MMe te Wo. kee $2.42 Sisal, Hay, Hide and Bale Ropes, Sq. Hd. Cap...cccccccseceerss 60s 

Per doz.....$2.00 4.00 6.46 Mama .............. maa Medium and Coarse: Hex. Hd. Cap....seeeeeees soe 608 

: gal. Rien wnets andin’ “ane Pg td ess) First quality ...........+.23¥%¢| Fillister Hd. Cap.......+-+-++: 455 

eer er 1.20 £30 ity 5 ees : Orne ae 4.70 Second quality ..........+-20%¢ ood— E 

For Automobliles— Revolving (4 tubes).-.... idee: -$4.70| Sisal. Tarred, Medium Lath Vers: Flat head, Iron....... 7714 & 205108 

L-V Sprayer, per doz.. -$12.00 | Rovolvi Vis okt Siededlatee 02. $10.00)" First quality .....seeeeeeeees Round Head & O. H. Iron, 

1 gal. Veneer and Sprayer, ea.$2.10| (0. x42, (6 tubes)... .. .doz. $13.00)! Second quality 2 722206108 
POPPERS—Corn— whas. Morrill No. 1, Dos., $24.00 | cotton Rope: Flat Head, Brass. ..... .52¥22081K 
i Square. . doz. $1.15 > 970., $15.00 Hercules, 1 die, each, $9.00. 45% Best 5-16- in, and larger errr et 50¢ Round Head & O. ‘H. Brass, 

I A ons $1.50; gro., $19.00| Parker Supply Co. : 5 Medium, 5-16-in. and larger. .48¢ 505206108 

2 ¢.. Square. .doz. $1.75; gro., $24.00) Portable, Metal, Hand........ 20% Common, 5-I6-in. and larger. .46¢|Flat Head, Bronze...47'2 om 

POTS—Glue-— PUSH LATES— Jute: Round Head & O. H. Brov 

ie SO hehe "aes List + ae Steel -seceseeeeeeee sees 20&10% | No. 1, %4-in. and up......-- 18 Y4¢ 456230810 
tinned and Turned.........e0. EE OER PR ra res 20% No. 2; EAS GNA UP. os 008: 6% 7VYe Sheet Metal— 

— ‘ae aed a & ant mae ces No. 3, “%-in. vir ) See 16%4¢|Parker Supply Co., “Perker’ i 

$45.00 Portable oveivtna, Whip Displa wwe = 54 — oe 

PRESSES— each; No. 1, with Display Shelf, Gelvenieed coves vehi = Og ype 

Athol Machine Co.: $15.00; No. 2, without Display Special brands 2.20. .+ 5.20. 2315 “Improved Gem r gro $26.00 
Tebite ft, ..sseccescve st, net Shelf, $12.50. FeO -< DUOEE cecvenvesteuss 30& 2% SCY u THES— . eee Gees oe 

Enterprise Mfg. Co. * Fru: t, Wine AIL ee CT Pee ea a. Per dot 

Pee 20 % a RUL . 
Lard Presses aod. Sause ge Stuff- " See Track, Barn Door, &¢. Lufkin Rule Co. Plain. Grass, Cutting Edge poles 
ers 5@ 2587 M4 % | RASPS—Horse— Steel Board .......... | hed oo eee eres $14 : 
‘Lead “Seal— Livingston-Cooper Corp. : Hickory Lumber Solid Steel, Cutting Edge 5.00 

Chas. Morrill: ? < Goener’a tar, 28° 4a Sash Operator— Only Polished ....-- $14.50@ $1: 
No. 1 per doz .$36.00—45 % plain, slim, per doz., ‘ Monarch Metal Weather Strip Co.: Bush, Weed and Bramble 
“Pocket” per doz... .$27.00—45% $7.00@7.50 net | _Momarch, e@, «.-.+++eeeeees $1.40 $14.25@ $14 id 

PRIMERS—_ $6.00@6.50 net S Grain, Cutting Edge Le: ” 

All Nos. 100 in box, new list. ..254 14 in, tanged, slim, per doz. AWS= ished ..... nast 

PROTECTORS— $6.50@$7.00\E. C. Atkins & Co.: orth Wayne Tool Co.: anit "0 

Mealy Mfg. Co.: Delta, all when hand punched, adv. Cireular (Seroll). Little Giant Grass. $16.00 “he 
Wrist Watch, Duo, per gro..$15.00 2 in. on list. RPP Pre Tr os Little Giant Bush and Wee 15 
Warrior Wrist Watch, per gro.. eS eee 60 @G6OK10% NAGS 65. Gane s0''s SAS Se $16 Daan 

$15.00] MeCaffrey, Am Standard... .G0AX10% Croxm Cuts .cccsccvecvce Ast, ne Aroostock, Be Ve Be & pT t 

Cross Wrist Watch, per gro.$12.00| Black Diamond ........+--. 10&10% One-Man Cross Cut.....-- List. net Same as acti ‘Glas 

Eagle Shield, -_ gro panies $12.00] Nicholson ....++eeeeeeeeee- 40K10% Narrow Cross Cut....---- List, net Black Diamond, Grass. oasis. 

MEOW, oise0e0. ceeeeee -$12.001 Superior ....++++ seeeeee + 70&10&5% | Hand, Rip and Panel....List, net $15.0 





















bet 
10% 
, Det 


40% 


206 


15% 
er 
12.00 


66.25 
6.00 
1%, 

- 258 

. 45 

= 

506 
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258 


10% 
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‘710% 
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& 10% 


& 104 
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16.75 
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Giant 


15.50 








May 8, 1919 HARDWARE AGE 








to see is to buy. 


You want a sure seller,. 
and one that gives lasting 
satisfaction—the sort of 
satisfaction that inspires 
confidence in your entire 
line. In a word, you want 
the Washkosh Washing 
Machine—with a sales ar- 
gument in which every 
word rings up an echo on 
your cash register. 


The Washkosh is the only 
vacuum Washing machine 
that produces a_ perfect 


imum cost. TLiberal Dealers’ discounts 
information. There’s still time to get 





What Every 
Dealer Wants 


You want a market ready, waiting, for the 
thing you’ve got to sell. You want prospects 
not by the tens but by the hundreds. and to 
make every one of those prospects a paying 
customer by offering something so good that 





kosh 


Vame 





| 


Vacuun) 


hands 


Dealers’ 


WASHKOSH VACUUM WASHER 
WASHKOSH SALES COMPANY 


Deft. 


Gentlemen: 


4 lddres § 


WAS KosH 


Vacuum Washer 










This vacuum principle is the big 
vest possible argument to the housewife. It 
handles her clothes more carefully than her two 
Lightly, thoroughly, steaming suds 
are pressed through every fold of each gar 


ment, without trace ot 
wear or possibility of tear 
No rubbing. Clothing 
can't be rolled into wads 
No whirling, tearing 
wooden spikes 

Polished Aluminum Dasher 
can't rust. Copperoid and 
solid copper tubs last a life 
time. Unbreakable Shaft 
Waterproof Motor. Re 
versible Wringer swings In 
three directions. Costs less 
than 2c. an hour to run 
Washkosh_ Electric. All 
working parts guarded 
Noiseless in operation 


Complete Line—Every Style 


There's a Hand Driven Washkosh and a Gas Driven Washkosh, as well as the Washkosh Elec 
tric. Every machine thoroughly tested before leaving the factory. 
Direct Representation. 
Exclusive 


Maximum service at min 


Send Coupon today for full 
Proposition for your territory 


State-Lake Bldg., Chicago 


Exclusive Dealers’ Offer 


Washkosh Sales Company, 
State-Lake Bidg., Chicage 


I am interested in your Exclusive 
Dealers’ Proposition and Sales Pian that starts 
working for me the instant I take on the Wash 
> Send me full information, without 
any obligation on my part 















Me SAPS oti 
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Bleck Diamond Bush and Weed. 
$15.25@$15.75 
Swift Cutter, 


Same as Black Diamond 
SEEDERS—Cherry— 
HinterQeles oc csccecvccsccces 16% % 
Raisin— 
Enterprise .......... ‘ .25@30% 


ETS—Awl and Tooi— 
Millers Falls Company : 
Tool Holders, per doz. : 


Nos. 1 4 5 6 
$12.89 $15.98 $22.37 $12.45 
Cellar Window— 
McKinney Mfg. Co 


Japanned, per gruss, sets. ...$19.00 
Gi aivanised Sap eh hie bw k cieee $23.00 
Nationnl Mfg. Co.: 
No. 70 Sherardized, P doz....$2.10 
Naiui— 

Ce Py er ors doz. $1.00 
Swan's, Knurled, # gro.......- $8.40 
Rivet— 

Regular List .wccccoss 0000 0 SOs 
sawe- 

Chas. Morrill, Inc.: 
Per Doz. 
No. 1 O. 8S, bhand...... $18.00 
Mo, 1 Band... svcevece 22.50 | = 
No. 95, hand 24.00 
Special, hand 


Nos. 


8 and 4, Cross Cut. 
No. 5 ; 


Timber... 
Screen Door— 

McKinney Mfg. Co.: 
Japannued per gross 


Plated ...0 +--+. 
SHARPE NERS—Razor eae 
Hytield Mfg. Company: 

llatfield Machine ............25% 
SHAVtHS—bBeef 
Lnterprise Mfg. Co...+ +++ -25@80% 
SHAVES—Spcke— 

EVOR: isdn ssbaboe nhs ae eeee doz. $1.98 


Wood, doz., 2% in., $5.25; 3 in., $6.00 


Millers Falls ¢ 
2, $17.44 net per doz, 


; ; 24.00 
36.00 
54.00 


se ts. 





Nos. 1, $9.52; 


SHEAHKS—Cast lron— 
7 8 Yin, 

Best $3.55 3.95 4.45 doz. 

Good ....$3.25 3.75 4.25 doz. 

Cheap ..$1.50 1.75 2.15 doz. 
Straight Trimmers, o&c.: 

Best Quality Jap— 

6 y 8 10 in 
$5.00 5.75 6.50 10.00 

Best Quality Nickel— 

6 7 8 10 ir 
$6.40 7.25 8.50 13.00 
Peuprs’ BAGG 6c2sas6s0c8s 405 ls 

Pruning— 
Bartlett Mfg. Co.: 
ree Pruners, Nos. _ 8 4 and 
Ti7 No, 18 sav 25% 
Tree Pruners, Nos. 808 and 
Iledze 10% ; S88.. List net 
Clyde «Cutlery Co.: 


per doz., $26.40; No. 


per doz., $22.00; No, 5408, 
$20.00; No, 5406, per 
$8.80; No. 5107, per doz., 


Ss ft 


$11.75; 10 


70, per doz., $14.18; 
* No. 60, $9 13; No. 





Snips— 


Sinners? 
Steel Biad es 


/ 


& 5% 
Li& 54% 





St s 
bartlett “Mfg. ‘Co. 
Compound Lever 
Bench, Nos, 20 and ou List net 
Jenmmes & Gritin Mig. Co.'s 6% 
in........---- New list, =. 


List net 


Snips..... 


Smith & ienienies ay Cou., lue.: 
“Red Devil” 
Viking, each 

SHELLS—Brass, Emp 

Kemington Arms - Union * Metallle 

Cartridge Co. : 


First Quality, all gauges......25% 


Club, 10 and 12 gauge........ 25% 
Paper—Empty— 
Peters Cartridge Co.: 
League, 10 and 12 gauge...... 25% 
League, 16 and 20 gauge...... 25% 
Target and High Gun........ 25% 
Ideal and Premier. . 25% 
Remington Arms - Union Metallic 


Cartridge Co.? 
Arrow, 10, 12, 16 and 20 gauge, 
25 


Nitro Club, 10, 12, 16 and 20 
BRED cccccccseseeneasvess 25% 
New Club, 10 and 12 gauge... .25% 








New Club, 14, 16 and 20 gauge 
% 
Loaded— 
TS hg. TORE Te ee 18% 
Smokeless Powder, medium 
SPREE v.52 os : 184 
Smokeless Powder high 
WORDS oi -59-65,0 4609.6 500240 > 184 
Smokeless Powder, 410 
NE a 6000-04 6s act eabaeeee 184 
Boys’ Scout Shot, case 31 lbs.$4.90 
Peters Cartridge Co.: 
Leagu®, Black Powd’r........ 18% 
Referee, Semi-Smokeless ..... 18% 
Varget and igh Gun, Suet 
BOOS. on cccsockps mpage pe se vis 
Ideal and Premier........... % 
Remington Arms - Union Metallic 


Cartridge Co.: 
New Club Black 
Nitro Club, Smokeiess 


Powdors..... 18% 
Towders. 


18% 


Arrow, Smoke le:s Powders.... 
SHIFLDS 
Parker Supnty Co.: 

Lag Screw Sh.els............75% 
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SHOCK o~er ae 


Arrow. etc., jist ot. - -$200.00 
Star Specialty Mfy. 
Star Cantilever, per “oot eee $3.5u 
WX, per set... cece eereveee $5.00 
SHOES—Horse, Mule, Etc.— 
tio.b. littsburgh 
Iron or Steel..per keg. .$6.75 base 
SHOT— 25-lb. bag 
Drop, ab to B....c00 veanee en $2.10 
Drop, B and (larger...ccoccsee 2.35 
CE  ieteweveones oeeeenenee 2.60 
SO ORT ee ee TT Tey 2.00 
SHOVELS, SPADES AND 
SCOOPS— 


lain Back: 

First and second grates. List net 

Third Q7GGE@ .cccccceee ist net 

Fourth g97@G@ ..cccrccese ‘List net 
Hollow Back and Back Strap Shovels: 


FE GOES wocccctsccsce List net 
Second grade ........ . List net 
Third and fourth grades. . List+-54 


Back Strap Eastern and Western 
Pattern Scoops: 
First and second grades...... 2u% 
Third and fourth grades..List net 
tuldwin ‘ool Works: 


Viain Back, No. 2 Black, 
Dollar Brand, per doz....$16.00 
Pinnacle, per doz........ 14.97 
Semper Idem, per doz.... 13.71 
Knox All, per doz....... 12.48 
Snow Shovels— 
Long Handle, steel blade Type. .$10.50 
%s&VveES AND SIFTERS— 
Ilunter’s Imitation, per gro...$20.00 
Hunter's Genuine, per gro... .$23.00 
SIGNS— 
Lebanon Machine Co, 
LEB-IRON, Highway, 
$12.00 @$50.00 
Comb, Streer & Lighting, Stand- 
_ MEET TTe fet ee $30.00 
On rrr es oe 14.50 


Tramc, With Ught. ... os0:00s 22. ‘50 
SINKS—iron and Steei— 


Barnes Mfg. Company : 
Cast Iron, painted, 20 x 36 in 
GUA ‘AMAUCL, » 60:60 0k00 bo os 10% 
Cust Iron painted, 20 x 40 in 
BDA IMFO. 6 c-cccscceees List net 
tance & Grosjean: 
Se ot! See eee Sree ‘ 15% 
SKATES—Ice— 


(onron-MeNeal Company: 
I-xtension Rocker, Hockey: 
Mou'’s and 





s0ys, per pair: 
Sin, Se Oe oe 01,10 
Polished and plated....... 1.65 
Girls’ and Ladies’, per pair: 
gi Ae ee eee $1.21 
Polished and plated........ 1,87 
Extension Bobs or Scooters, per 
Deir, QOeNeE .6n0 28s essaeen Be 
Polished and plated........... 68¢ 
oller— 
Self par aad B.B. No. 
ge | ar a “6 
Self C setetned, B.B. No 
per pair cores ececeesecceces 
Dy eee MOOR ssw nee ae ee 
Mis SU RE 5) 2 obec ators ss 
IINAPS—marness— 
POOTE o5s.4 Sots apa es List 404% 
Nivenra Potts Metal Stamping Works: 
PERBAEH. TEALUONB. 6 6-0 6<.06.020-0:058 ‘ 
NA LHS— 
Grass Sc ythe, DEP BORN 66-6 sans $10.53 
Bush, per dos......- cocccces ofl3.68 


SNIPS—Tinners— 
Yee Shears. 
SOA P—Automoblile— 





A. W. Tlarris Ol co. : 

Harris Motor Soap, bbls., 25¢ } 
and % bbls. per Ib., 26¢) e& 
25 Ib. tins, ea. $7.38; 10 Ib. f S 
tins. $3.05; 5 Ib. tins, ea. A 
$1.65. J 

SOLDER— 

May GR TAG. soeces cawseens 16¢ 
fe Peer rrr reer erer ry ye 41¢ 
NS NA fe Cee eer 35¢ 

SPITTOONS— 

Indu-Namel er doz te 
_ i GRA r ec ree $25.00 US 
No. © 06 0ec00 bec ven es 19.20 , 
DO, DB vcvevecnssscsnes 17.30 

SPOONS AND FORKS— 

Silver Plated—- 
Goad QGMRY cuscocscecvenes 27144 
Miscellaneous— 

CREED cccrcrccvenee Eounseevonen 
Gorman BHO oocc0scecceseestee 
Tinned tron— 
‘Cre $3.30 
Table .... -» $6.60 

SPRINGS—Door— 

Chiengo Spring Butt Co.: 

Chicago (Coil) ......+.. 16% &2% 

Reliance (Coll) .........-- 2% % 

Lawson Mfg. Co.: 
PS oo eee 25&5% 


Morgan Spring Co.: 
POURNOUIOD. 50000060000 0000000ee 


Carriage, Wagon, Etc.— 


SQUARES— 

Nickel Plated Steel and Iron..Net 

Rosewood Hdl. Try Squares and 
T-Bavelé .cccccccccccccscces 5&54 

Tron Hdi whine Squares and 7. 
Bevels .. beecees cons enen 

Athol Machine “Co. 

Combination ......+.+.5: List, net 
Pexto squares .........--l0&24% 
SQUEEZERS—Lemon— 

Wood Porcelain Lined: Per dos. 
CRO wccccuses TTTTTT TTT 1.10 
ee: MEE. s 5c ksebaceeanees $1.50 

Tinned lron: 

LOW GHEE o.6..ccdcacicdececis $1.30 

Medium Quality ......eeee0s $1.90 

ee Bree a re ere $2.40 

Iron, Porcelain Lined......... $2.75 

STAINS— 

Charles H. Brown Paint Co.: 
Woodlife, ready saree i. gal. 

cans, per gal....... .90@$1. 25 


STALLS—Cattle— 


Hunt-Helm-Ferrly Co.: 
Star, Bteel ..cccccccscccccsess% 


STANCHIONS—Cattle— 
ilunt, Helm, veers & Co.: 
Star ...... evcee 
STAPLES— 
Fence, Bright, $3.80: 
Galvanized, $4.50 f.0.b. Pittsburgh 
Poultry Netting. . -Per 100 |b., $6.50 
STEELS—Butchers’ _- 
John Chatillon & Son: 
Chatillon’s..List June 380, 108, 


Bros,.’..List June 80, 
Swear eee eS ovccce scene 


eben coor m 


& 


Foster 
1917 


STEELYARDS— 
Peck, Stow & Wilcox Co., 

List + 20&10% 
—e- DIES AND TAPS— 
Sets 
Hand Taps, % to 1 inch........ 45% 
Hand Taps, smaller than % in..45¢ 
M. S. Taper Taps Nos, 2 to 12 inc. 





O5& 5% 
M. S. Taper Taps, larger...... 50% 
STOPS—Bench— 
Chas Morrill: 
Nos. 1 
oe | rrr 45% 
STRAPS—BOX— 
Ame, Embossed. 
Cary’s Universal, “Ss 
Stanley, Twinrod, cases........ 10% 


STRETCHERS—Wire Fence-- 
ilunt, Tlelm, Ferris & Co.: 

Elwood Rod, No. 191, per doz., 

$11.05 

Elwood Pattern, No. 


Or era. $10.20 
Little Giant, Sr., per doz.....$9.78 
Star, No. 482, Plain Bearing.$14.45 
Star, No. 482, Roller Bearing, 

$15.30 
i. J. Townsend ; 
‘Townsend's Wire Fence Stretcher, 

CEG. 0.0 pants sarees en $13.00 

STUFFERS—Sausage— 
kuterprise Mfg. Co, 
Stuffers and Lard Presse: 

25@2 BRT Ys o 
SWATTERS—Fly— 
Bouquet—Brownson Co,, Inc, : 

Per doz. 

BB1 BRB2 BB3 BBS 
400 B54 S0¢ 40¢ 
BB10 BB15 
70¢ 90¢ 


SWEEPERS—Carpet and Vac- 
uum— 

Bissell Carpet Sweeper Co. : 
Am. Queen, Cyco B.B. Nic. 
Crown Jewel, Jap’d F ittings. 
eli Creo BB. Nic... 230 


Per Doz. 
- $43.00 
30.00 
48.00 








Cyco B.B. Nic...... 
. Cyco B.B. Jap ay 
rand Rapids,’ Cyco B.B. 

i. . aad ew me 9906.06.06 65 oO 40.00 
“Grand Rapids,’’ Cyco B.B. 

SE ee ry 35.00 
Grand apnea Vacuum Swpr. 

ip eTEne) 88K Cees eens 74.00 
Honsehoid Vacuum Swpr., 

S Serr ee 4.00 
Parlor Queen, Cyco B.B. Nic. 46.00 
Princess, Cyco B.B. Nic. 41.00 
Standard, Nic keled Fittings. . 36.00 
Standard, Japanned Fittings. 31.00 
Superba Vacuum Swpr., Nic. 88.00 


Universal, Cyco Bearing Nic. 38.00 
Universal, Cyco Bearing Jap. 
Subject to quantity allowances. 
Prices guaranteed by manufac- 
facturers against their own decline 
to Dee. 31, 1919. 
SWINGS—Lawn and Porch— 
Myers Low Down ag 
New list, 33% 
Myers Porch Swing, 
New list, 3344 9 


T ackLe—Fishing— 


1% in. and larger: Per 100 Ib. Wice § 
s portsmans Supply Co.: 
Wale bine’ Senne 2068 510: php “Jim Dandy” bait, per doz. .$6.00 
BEANE 0.00 cMoccssceecss++0cfhlae) Leen 


Wagon Seat— 


rvinted Seat Springs: 
114 £2 f 2B Ge ccccess per pair $1.00 
'A#2 4 = apuboe oe — pair 1.15 
ie Mt en ahe00 6 OS per pair 1.68 
SPRINKL EES el 
PE. 6-5» b-50:040 0 60 666 25@30% 
Stuber & Kuck Co.: 

Per doz.. Nos. 1 & 4. $68.45; 2 & 


5, $4.95; 3 & 6. $3.10. 





Carpet, Bill-posters, etc. 
List + $8.80, base, per 100 Ib. 
Finishing Nalis— 


Copget Re scu0v esas per Ib., 554 
COPPER TEER picvvccceses per Ib., 61¢ 
Tram NOs, G00. 00.000 00.05.0806 


List + $8.80, base, per 100 Ib. 
See also Nails, Wire. 
Double Pointed— 


Double Pointed Tacks List 4- 204 








umb— 


Th 
Moore Push-Pin Co.: 


Brass, Nos..... 31 32 S$? 
% in. Win. % mn, 
Per doz,, 60¢ 65¢ "5¢ 


Nickeled Steel, 
Nos, 


Per doz., 35¢ 40¢ 
Celluloid, Col'd, 
Nos, 


% in, aie, in, y t. 
abe 


ein « cite a 60 61 


% in. 7/16 in. % in, 


doz., 70¢ T2¢ 8o¢ 

Solidhed ‘Thumb aes _ Dip lay As. 

sortment No, 22 E0690 60% 9. 00 
rr rere 00 
Handitax % in. steel, per 1000. ‘le 
TAPES—Measuring— 
American Asses’ Skin..List + 16% ¥ 
EOOONs LEGIRG? 6 ccocccse. List + 54 
es ree List + 205 
Lufkin Rule Co.: 

Asses’ Ski oogeees net 

Metallic ........List@List + 29°, 

Bend, Leather ........ List+ 104, 

SY FWb ph b 0d 0e0 6 60 c00p can 10% 

MEE Covvevecceedveeess List, net 


Wiebusch & Ililger: 
ar s Meta 


No. 34L, 





Trerrree -. List % 
Che 9 rman’s Steel, No. iosen 
eee ++++-List % 
TAPS— “—_ 
See Stocks, Dies and Taps. 
THERMOMETERS— 
lin Case, Cabinet, Flange, Dairy, 
EA. ivak ke .-New list, 20g 
TIMERS— 
Milwaukee Auto Engine & Supply 


Milwaukee Timers for Fords, ea.$2.00 
TIPS AND BUMPERS— 


Klastic 
Ea 


Rubber flead 

60¢ ; 

Bumpers, per Nos. 1, 
1%, 45¢; 2, T50 : 2) 

Wood Peg ‘Tips, 

30; Stetson Tips....... $3.00 

er Screw Tips, 


a 


Rock: 


Tip Co.: 


ch 


ug 


Box Cowplete, 
rere eT ere $12.00 
Nails, per gro., Nos, 
1, = 2, 45¢; 3, _35¢ 


ver gro., No. 1, 


D a“ 


232 
“> 


Chair 





TIRES. AND TUBES— 


McGraw T 


McGraw, 
$17.40 ea. ; 





ire & Rubber Co, : 
Ribbed Tires, 30x3 in, 


80x38 % in., $23.05 ea.; 


34x4 in., $39.45 ea. 
McGraw Tubes, Red Tube, 30 x 3 
in., $3.90 ea.; 30x3%, $4.85 ea; 
34x4 in., $6.85 ea. 
Combination, Red, 30x3 in., and 
30x3% in., $4.30 ea. 
Star Rubber Co.: 
Star Tires 
Star ee 
See $31.20 $28.70 
See 45.95 44. 00 
34 x 7 45.2 
35 x Go > 
2 Oe $74.90 $71.20 
eS Beers vwewesicn 92.00 87.40 
Be Bo Oicccveneunns 95.80 91.20 
TOOLS— 
Cement— 
8. Cheney & Son..... eeeabnres 15% 
TOOLS—Haying— 
Hunt, Helm, Ferris & Co.: 
Harvester and Peerless Hay 
TO Te 83 14% 
= 


Tr ack Ilangers and Brae a 
33 


Slings, Forks, Pulleys, ete. ey 
F. &. Myers & Bro. 

Llay Fork UD nloaders ; Myers 
Double Rail; Myers Single 
Rail; Clover "Leaf and Fault- 
less, and all wood track fork 
unloaders . New lists, 83's % 

Sling Unloaders : Myers = Sure 
Grip, Clover hast and Cross 
i err ew lists, 33's % 
Steel ‘Track and Pree Track Vis 
tures..........New lists, 33's% 


All Myers Forks, except Harpoon, 


Nellis & Wal Iker, 
New lists, 33's % 
All Myers Pulleys, Harpoon, 
Nellis and Walker Forks, 
all Slings.......New lists, 25% 
Saw— 
Simonds’ peng f 
Nos. 340 and 842........ oo 80% 
Hammers ..... evoccecceese 30% 
TRACK—Barn Door, &c.— 
Griffin's: 


Hinged Banger, ® 100 ft., 1% 
x 8-16 in., $8.50. 
Hunt, Helm, Ferris & Co. 

20th Century, round, per + 100 00 


Flexo, 


McKinney Mfg. Compan 
— 


National 


Comm 


Serial, Tlinged Hanger Rail 
50 


Lag Sc rew Rail, No. 
+ agg 2 Trolley Track, 


3 
61, 


1% x 3-16 Track. 
Trolley Track 
Myers’-Stayon ‘Track. 
Way, Giant and Hercules, 
ular Track i 
Faultless self-cleaning and Hercules, 
New 


ee, A: See $6.50 
ny: 

ll * Tr ack, ft 

Tee iateee ek <- oa 
Ccncanee 30% 





saat enn e* rk. 
tT. . 





ist, 33's % 


Mfg. Co.: 
Braced Rail, 
Storm-Proof 

— * denne Mfg. Co: 


er 100 ft. . $8.50 
ail, per 100 ft. $26.00 


$F. aa 38. 50 


Mecin aie:e gaa 
Se ee ee Ber 
Oo ft.: 
eh, eri 6 Ast +.5% 
Neh CEL RARE REA. List + 188 
errr ree ‘Ast + 2 
$6.65; 62, $6.85; 63, 
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Try. It-Just Once 


Send Today for a Beardsley 
Never-Slip Valve Lifter. If you do 
not agree that it makes valve 
lifting at least 100% easier, return 
the lifter at our expense. We will 
refund your money without a mo- 
ment’s delay. 


I NEVIERSSE gp 


VAIVE us J TER. 
3 ee \\\ 


Holds the valve spring in a non-slip grip and gives plenty 




















20 of room for two-handed action. Spin the motor if you 














40 
20 want to—this lifter cannot slip. Differs distinctly from 
5% any other on the market. Overcomes all other lifters’ 
7 defects. 
a 
" There is a type of Beardsley Lifter to fit every motor—- 
e or one type, the Beardsley Universal, which can be adjusted 
k . . . . 
 % for all. Check coupon for type you desire and mail it in 
% today. 
| Jobbers and on 
5% 
* Here is a dandy, popular priced article with a 
- strong demand. You should be handling it. If you 
are not, sign and mail the coupon. It will bring you The Leaminteanties Mite, Oo 
1121 Mt. Vernon Ave. , Columbus, Ohi« 

~ full details of our interesting and profitable proposi- entlemen 
50 . Enclosed find $ for which please send me the Lifte 

tion. yam’ I Pay L. —_ ing ton en its addit Q a te oe 
1% am not thorough y ati afi d 
% 
5% Name ... 

* 

“| The Loomis-Beardsley Mfg. Co. {= Hania 
30 1121 Mt. Vernon Ave. Columbus, Ohio Jobber’s or Dewler’s Nain 
ne SALES DEPARTMENT Peace sted: we you Jobber? Deuler?) 
as Staff & Eckhouse, 612-622 S. Michigan Ave., Chicago, Ill. PROPOSITION. 
_ BRANCHES NG REN. coc acatinawee wma $1.00 
. New York, Minneapolis, Toronto, Dallas, Winnipeg, ee ah pcg anal erat: _ 
~ San Francisco, Vancouver 
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HARDWARE AGE 


May 8, 1919 








$7.75; 64, $8.50; 68, $8.75; 
%. 


$ 
Hero, Adj. ‘Track, No. 20% 
.* ge ane nee 


TRAPS—Fly— 

Balloon, Globe or Acme, gro. 

Harper, Champion or Paragon, 
gro., 

Safety Wire Gas Globe Company: 


itar er doa. $1.00 
Columbus Sanitary - fag iP gross $10.80 


$15.00 


21.00 


Gam 
as ara Falls Metal “stamping be 
Lightning 
Clincher 


Oneida Community Ltd. : 
Victor— Per doz 
With Without 
Chains 
$1.07 
1.23 
1.98 
2.96 
4.19 
5.16 
1.89 


Oneida 


Size 
No. 
No. 
No. 
No. 
No. 
No. 
No. ¢ 
No. 91% 
Newhouse 


Mouse and Rat 
Meuse, Wood, Choker, gro. holes 16 


Mouse, Round er Square Wire, 
doz., 80¢ 
Lovell Mfg. Co.: 
Brie Rat 
Star Rat 
Sure Catch Rat.........---- 
Sure Catch Mouse 
Wood Chokers, 4 hole 
Niagara Falls a 
Works: Enticer Rat.. 


Oneida Community Ltd.: 


Stamping 
.15% off list 


Net per gr. 
Victor Mouse 2.60 
Victor Rat .... 
Holdfast Mouse . 
Holdfast Rat 
Official Mouse 
Offic ial Rat 
Out o’ Sight Mouse 
Out o’ Sight Rat 
Wood Choker, 4 hole 
Out o’ Sight Mole 
No. 44 Pocket Gopher 
End o’ Mice, 
Bushel Baskets—Net per basket. 
2% er. V. or H. Mouse $6. 
With tripod 


With tripod 
Combination Bushel .......-- 
With tripod 


13.00 
11% in. 


13.40 
11% in. 


spe seeeee 
&c.— 
each, net 
$18.50; 
3, $15 


10 
Wide Heel, 
$11.75 12.25 
10 10% 


B. C. Atkins & Co.: 
ste! 


Plastering 
TRUCKS—Warehouse, 
McKinney Mfg. Co.: 

No. 1, $21.50; No. 2, 

No. 1-A, $24.50; No. 
TUSe-—ae ‘ P 
ong10. 45 $12.50 $14.50 


Gal., 
Cypress— 
Eagle Woodenware at, Go. : 


a. 1 
$18.50 $12.00 $10.50 List +5% 
TURNBUCKL 
National Mfg. Co. ~~ Sereen Door, 

No. 195, Japn’d, per dozen. $1.20 
a Tonio 
risk, Y% and %-lb Bals: 

. 9 


11 


50. 


Cotton Seine, 
t Laid thread—9, 66¢; 


Hard Laid thread—9, 724%¢; 12, 
69¢; 15 to 42, 66¥2¢; larger, 66¢ 
Staging, 2 to 4 oz. balls, in bar- 
rels, 65¢; in 5-lb. sacks oo. ao 
Trot Line, in balls, % to 3 Ib., 
in barrels, Nos. 1, 2 -_ 3 Ib., 
er Ib. ° .65¢ 
Cotton Ith rapping. white, 2 “balls 
‘to Ib, 


Common 
_Good 
Cotton 


ib raupping, 
American 2-Ply, 
¥%-lb. bal 
American 3 Sony Hemp, 1-lb. Balls. 


India 3-Ply Hemp, 1%-lb. Balls 
(Spring Twine) 22¢ 

India, 3-Ply Dark Hemp 

India, 3-Ply Light Hemp 

2, 3, 4 and 5-Ply Jute, %4-lb. Bulls, 


25 @ 28¢ 
No. 18.. 


. 27 @30¢ 
% and ae ib. 


a. 


Common India, 
No. 264 Mattress, 


Cable laid wer? 
Italian, A, lb., No. 18, 71¢; B, 68¢; 
Wool, 3 to 6-Ply 16 


[|< weceetialag 


Hilo Varnish Corporation: 
Hilo Flat Finish, per gal., 
$4.00 


Iiilo Floor Finish, per a, 


Hilo Varnish Remover, 
gal., $2.50 
Montauk Paint Mfg. Co.: 
Di-mel-ine Furniture 
¥% pints, per gro 
Di-mel-ine Varnish 
% pints, per gro 
VEHICLES—Children’s— 
Arden Mfg. Corp.: 
Roly-— Autos, per dozen, 
$55.00 to $81.00 
per dozen, 
$21.00 to $42.00 
per dozen, 
$30.00 to $34.50 
VENTILATORS—Sanitary— 
Cloth Window 
UVontinental Co. : 


Varnish ; 3 
16.8¢ 


Roly— Kars, 


Roly-— Vets, 


Per doz. 
9 in. high 
to 26 in.$4.00 
9 in. high 
to 37 in. 


Continental No. 92, 
adjustable, 15 in. 

Continental No. 93, 
adjustable, 23 in. 
wide 

Continental No. 
adjustable, 31 
wide 

Continental No. 96, 9 in. 
adjustable, 34 in. to 
wide 

Continentgl No. 
high, adjustable, 
37 in. i 

Continental No. 
high, adjustable, 
49 in. wide 


94, 
in. 


9 in. high, 
to 49 in. 


high, 
59 in. 


153, 
23 4 


31 


VisEsS— 
Hand— 


Athol Machine Co.: 
Hand Vi 


Athol 
Simpson 
Standard 
Starrett. Improved .. ° 
Vise Attachments, Taper... 
600 Line, Stationary Jaw. 
600 Line, Swivel Jaw, 

List +32! 


Millers Falls Oval Slide Pattern, 


In. 2 3 3 

Ea. $1.94 $2.30 $2.80 $3.58 
Parker's: 

Eclipse List +5 % 

Regular List 410810 % 

Victor List + 25% 


Machine Co.: 


ET Se ore yy _ ted 


2&5 % 


$5.19 


Athol Machine 
Combination 

Parker's Combination: 
87 Series 

J. WU. Williams & Co.: 
Vulean Chain Pipe 

Portable— 

Martin & Sons: 

Stand & Pipe 
either chain 


H. P. 


Vise, Bender, com- 
or hinged 
vise $17.00 
With vise, less legs........ 15.50 
Without vise, with legs..... (13.00 
Without vise or legs........- 11.50 
ood Workere— 
\thol Machine Co.: 
Simpson 
Standard 
VULCANIZERS— 
Adamson Mfg. Co.: 
Adamson, Model E, 
Model T, ea 
ee Model U, 
<n Model 8, 
C. A. Shaler Company: 
5-Minute, $1.50; in dos. 


lots. .80% 
t 


-Kit 
Motorist’s Electric 
Model $12.50 less 25% 


Ware ce irons— 


4¢) Wagner Mfg. Co. 


1 Laid thread 6, 71V%¢: 9, 
wy, 65%2¢; vd to by 65¢ ; 


coe OAY¢ 


WAGONS—Coaster— 
Hunt, Helm, Ferris & Oo.: 





Overland and Star 


| 
9 | Size bolt. 


‘WARE— 
Enameled— 

Lalance & Grosjean Mfg. on 8 
Agate Nickel Steel Ware. 
El-an-ge 25% 
All white Enamel 

Vollrath Co,; List March 1, 1919: 
New Idea Kettles, Cast Iron, .380% 
imperial Hollow Ware, Cast a 

A 


Steel, White 
10%; Special 
10% 


-15% 


Enameled 
and Whit 
1 


— 


Iron and Aluminum— 
Wagner Mfg. Co.: 
Iron, Hollow 
Cast Aluminum 
WASH BENCHES— 
agile Woodenware OCo.: 
olding Wash Benches, per doz., 
$17.00 


Jo 
, net 


WASHERS—Bibb— 
Durst Mfg. Co.: 
Dumaco, all sizes, per 100.....60¢ 
ast— 
4-in., bbl. lots, per 100 1b. 
$8.00 
7: or a 


5/16 % % 
Washers. $13. 40 12.50 ul (40 11.20 11.10 
per 100 lb. 
Usual extras for less than full kegs. 
Leather, eponnlll 
oan 
- 80% 
1% 


25¢ 25¢ 44 per box 
WASHING MACHINES— 
See Machines—Washing 
WASTE—Cotton— 

White per lb. Colored per lb. 
No. 1 13%@14¢ No. 1 .....9@10¢ 
No. 2 12%@13¢ 
No. 12¢ 
WEANERS— 
I’. D. Kees Mfg. 
WEDGEDS-- 

No. 727 Calf, per doz 

No. 828 Calf, per doz 
Oil Finish 
WEIGHTS—Sash— 

Per ton, $65.00, F.0.B. N. Y. 
WHEELS—Well— 

8 in. to 14 in... 

WHIPS— 

Featherbone Whip Co.: 
Drop Top ‘‘Featherbone’’, 


Straight Featherbone, 


Co. : 


per doz. 
-75@$7.00 
buggy. 

75 @$7.50 
“Anti-W halebone’ + 
ugsy $9.00@$14.00 
*“‘Rubber Bone’’ . .$9.50@$12.00 


WHITE LEAD AND OXIDES— 
National Lead Co.: 
not White Lead, Dry and 


~~ 
in 


1 Te 

Dry, Red Lead and Litharge: 

In 100 Ib. kegs sina p seis e621 eae 13 
In 25 and 50 Ib. kegs....... 13% 
In 12% Ib. a 13% 
Red Lead in Oil: 

In 100 Ib. kegs pee wacat aiaeacbe 14 12 
In 25 and 50 Ib. kegs % 
Be Se Ws NOR sa 05% 5is ca we ete i; 


Lots of 500 Ib. or more, 


3¢ 
¢ 
¢ 
¢ 
¢ 
¢ 


WINDOLATORS— 
Prismolite Co.; 
vos. 91, 
No. 151, 
Nos, 92, 
No. 152, 
WIRE—Barb— 
See Market Report. 


“en. 
31, 


Fence— 

Market 100 Ib. Bundies— 
See Market Report. 
Bright and Annealed: 

6 and 9 l.c.l. 1000 

and over to retailer .base $3.80 
Smaller sizes take fence 
extras: for —— 
we viz. 999 
and 100 to’ 499 Ib 

pe are charged. 

Galvanized, subject to same 
conditions 
Coppered, subject to same 
conditions 
subject 
conditions 


Per 100 Ib. 
1b. 


to 


one— : 
Less than car loads to retailers. 
Bright 4 oe 


16 
Per 1001b., “V7. 20 Pr ‘0 Pr bs # 45 9 1) 
Spooled— 
Annealed and Tinned 
Brass 
Copper 
Retailers’ Assortments, per box. $4.25 
E. H. Tate Mop & Cordage Co. 
Copper Spool Wire 30. 
Rrass Spool Wire - 
Black and Tinned Annealed Spool 
wi 50-5 % 


WIRE GOODS— 
Steel Wire Goods beet 





Brass Wire Goods......+eeee0e 
Cup and Shoulder Hooks 754 


Wire Goods Cu.: 
Bright Wire Goods... .80&10&10% 
Brass Wire Goods........ 80&10% 
Cup and Shoulder Hooks ? 


WIRE CLOTH A 
TING— ND NET. 


List Sept. 1, 1917 
Galvanized Poultry Netting: 
Before Weaving +. 508 
After Weaving 456 
Screen Cloth, 12 Mesh, ym 100 sq, 
$i: renued Black, $2.30; Gal. 
vanize 70; 14 M 2 
$9.00, esh, Bronze, 


Standard Galv. Hardware G 
100-{t. rolis, 24 to 48 in. wae 


Pes 100 sq. ft. 
No. 
N 


No. 3 


American Wire. Fabrics “Co.: 
Galvanoid Electro, galvanized 
after weaving, » per 100 
2 mesh, 2.45; 14 
$3.20; 16 mesh, $3.7 
mesh 
Gilbert & Bennett Mfg. Co. : 
Las 9d ‘*Peari,’’ net, Rod Ry 
Ex. ?- 00 


sq. tee 
New York ‘Wire Cloth Co. : 

Screen Cloth galy., per 100 sq. ft. 
Opal Zine Coated, 12 mesh, 
as H mesh, 3.20 ; 6 


= wie Co. 

umin ustproof Electro Zi 
coated after weaving, per 100 -. 
ft., 12 mesh, $2.75; 14 mesh, 
=. at 16 mesh, $3.70; 18 mesh, 


gus hea Hdge Black, 12 mesh, 
$2: of 14 ost, $2. 75; 16 mesh, 


WRENCHES— 
Agricultural . 
——— or Crocodile. 
—- Forged S 
fi son pattern 60-104 
Genuine Walworth, Stillson-49&10% 
Athol Machine Co.: 
Rapid Transit 
Art Metal Works, 
7 


eee err weee 


*, ne 
Inc. : . 


© aden 


Bemis 
Ad a... "3 15%; Adjusfable 
. Pipe, 15% ; Str’t Hd’le to. 
15%; Briggs Pattern, 7 
Combination Bright, 15%. 
Steel Handle Nut 
Combination Black 
Merrick Pattern 
Motor N 


Wood Handle Sere 7% 
Coes’ Genuine Knife Hdl. List, 1 
¢ | Goes: — og Hdl... - List, 
oes’ Genuine Key Model. i 
P. 8. & W.: . sie 
0. List + 5&2! 
No, 25 Lis tH ey be 
Agricultural 
Pexto, Stillson Patn 
eee Mfg. Co.: 
eystone Ratchets 
Westcott ‘‘S8”’ 
Lakeside Forge Co.: 
Drop Forged . 
Adjustable .. 
Frank Mossberg Oomneee : 
Sterling No. 1, N. 
N Socket, Set 
$9.00; No. 
20, $20.00. 
Niagara Fails Metal Stamping Works: 
Single and Double Vestpokit. ..5% 
Prismolite Co, : 
Universal Grease Cup, per doz.$6.00 
lichards-Wileox Mfg. Co.: 
Shark Adjustable "buns 
Wizard Adjustable Ratchet. 
Whitman & Barnes Mfg. Co.: 
Agricultural 
Alligator Pattern, Bull ~ aoe 
Machinist, K. H., case lot. 
Less than case lots 
Railroad Special, case ae. 
s than case lots ét t fist 
J. H. Williams & Co. 
Agrippa Chain Pipe and mana 
% 


Vulcan Improved Chain Pipe. . 


WRINGERS—Mop— 
Bouquet-Brownson Co., 
Family, per doz 
Eagle Woodenware Mfg. : 
Eagle Mop Wringer and Bucket 
Combined : 
Domestie 10 qt., 
Standard 14 qt., per doz.... 
Janitors 22 qt., per doz.... + 
White Mop Wringer Co.: 
Household per doz. : 
No. 2 Small Size, Wood, 
$32.00 


No. 3 Fam. Size. 
Janitors’, per doz. : 

No. 0 Extra Large... .$40.00 

‘o. 00 Extra Large. ..$48.00 

$33.00 

38.00 


No. 1 Hotel Size..... 
No. 8 Hotel.......... $ 
No. 5 Round Mop.. ..$38.00 
WRISTLETS— 
Mealy Mfg. Co.: 
wae Watch, 


$15.00 


per doz.... 


2 size, per 
= 36.08 














